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COVER LETTER

TO: Registration Section
Bivision of Corporations
SUBJECT:

HIDDEN TREASURES BUSINESS & FINANCE EMPORIUM L.L.C.

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) arc submitted for filing.

Please return all correspondence concerning this matier to the following:

KATRINA LADSON

(Name of Person)

HIDDEN TREASURES

(Firm/Company)

1508, PINE ISLAND RD. STE. 300

(Address)

PLANTATION. FL 33324

{Cny/Suate and Zip Code)

For further information concerning this matter, please call:

KATRINA LADSON 954 770-3838
at{ )
(Name of Person) {Area Code & Daytime Telephone Number)
Mailing Address:

Registration Section

Division of Corporations
P.O. Box 6327

Tallahassee, FL 32314

Street Address;
Registration Section
Division of Corporations
The Centre of Tallahassece

2415 N. Monrog Street, Suite 810
Tallahassee, FL 32303

available to the general public.)
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(NOTE: The information contained in this cover letter will be included in the permanent record and will be



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 495, FLORIDA STATUTES

Division of Corporations
Post Office Box 6327
Tallahassee, FI. 32314

TO:

PART1
1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the
owner of the Trademark and/or Service Mark on the records of the Florida Department of State.

(1) Owner's/Applicant's name: HIDDEN TREASURES BUSINESS & FINANCE EMPORIUM L.LC.

(b} Owner's/Applicant's business address: 150 5. PINE ISLAND RD. STE. 379

~J3
[
Th
[ZCR
PLANTATION, FL 33324 0
City/State/ Zip - &
T 3 e
If different, Owner’s/Applicant’s mailing address: 1505, PINE ISLAND ROAD. STE 300 = - _'j
PLANTATION, FL. 33324 fond
Ciy/State/ 7 T .
954-770 183813 o e
(¢) Owner’s/Applicant's telephone number: { ) i
Check the appropriate box to indicate the Owner/Applicant 1s a(n):
U] Individual

U Corporation {JJoint Venture M Limited Liability Comipany
(General Partnership [ Limited Partnership Cilnion (3 Other;
If the Owner/Applicant is a business entity, the business entity must have an active ﬁlinﬁ or registration on file with
the Florida Department of State. 1f the Owner/Applicant 15 not an individual, enter the business entity’s Florida
registration/document number in #1, the state or country under the laws of which the business entity is currentl
formed, organized or incorporated under in #2, and the entity’s federal employer identification number (EIN) in #3.
(1) Flonda registration/documnent number:

L11000017763
(2) Domicile State or Country: FLORIDA

(3) Federal Employer Identification Number: 90-0657734

2. {a) SERVICE MARK. If the owner/applicant is using the name. logo. design and/or slo
connection with a type of service, the mark is a service mark.

n being registered in

If the mark is a service mar%(, the applicant/owner

must list the specific service(s) the mark 1s being used in connection with. For example: fumiture moving services,
diaper scrvices, house painting services, wholesale and retail sales of tractor equipment, etc.

drape : ! C , § ] etc. If the owner/a
is using the mark to identify services available in the market place, enter the specific service(s) being rendered here;

gglicant
(Note: List only those services currently being rendered by the owner/applicant. Do not include future serviees.)

Income Tax Preparation. New Business Formation. Administratve Assistance, Non-profit Creation & 301(c)3. Last Will & Testament,

Healtheare Designation, Power of Attorney. Quitclaim Deed, Business & Finance Consulting and Education.




15 a trademark.

2. (b) TRADEMARK: If the owner/applicant is using the narne. logo. design and/or slogan being registered in

- - - &
connection with an actual product manufactured by the owner/applicant or on the owner/applicant’s behalf, the mark

_ If the mark is a trademark, the applicant/owner must list the specific
design and/or slogan is being used to identify. For example: ladies sportswear, cat food,
etc.

roduct(s) the name, logo.

! | _ _ ) _ _ garbccuc orills, shoe laces,
If the owner/applicant is using the name. logo, design and/or slogan to identify goods available in the market

place. enter the specific product(s) the name_logo, design and/or slogan is being used to identify:
(Note: List only those product(s) currently available.

Do not include future products.)
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2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED: =

SERVICE MARKS: If the name. logo, design and/or slogan are/is being used in connection with a type of service, you
must specify the form(s)/mean(s) of advertisement the applicant/owner is using to advertise the services to the general
public. For example: newspaper advertisements, business cards, brochures, flyers, pamphlets, menus. etc. If the mark

advertising here:

1s being used in connection with a type of service, state how the name_ logo, design and/or slogan are/is being used in

Business cards, Brochures, Postcards, Flyers. Pampiets, Shints. Cups/Mugs. Pens, Pencils, Backpacks, Signs. Journals/Books
and Training Material

TRADEMARKS: If the name. logo, design and/or slogan are/is being used to identify a product manufactured

fore the applicant/owner. you must specify how the mark is applied or affixed to the actual product or its packaging. For

packaging:

example: a tag, label. imprinted or engraved on the actual product. ete. [f the mark is being used in connection with a

by or

specific product, state how the name, logo. design and/or slogan 15 applied or affixed to the actual product{s) or the

2. (d) FEE(S) AND CLASS(ESY. There are a total of 45 classes or categories in which all products or services must
be categonzed.

e fee to register a mark 1s $87.50 per class. Make check payable to Florida Department of State.
List the class(es) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(b) above:
CLASS 35

CLASS 41




PART 11

1. You must state the date the name, logo, design and/or slogan was first used in the state of Flonda. and, if it was
used in another state or country. the date you first used the name, logo, design and/or slogan in the other state or
country. Enter the month, day, and year the name. logo, design and/or slogan was first used by the applicant/owner,
the predecessor, or a related company 1n Florida. I the name, lopo, design and/or slogan has been used in another
state or country, then you must also enter the month, dav. and year the name, logo, design and/or slogan was/were

used in another state or country, when applicable,

Note: The Florida Statutes require a mark to be in use prior to registration.

(a) Date first used in other state or country, if applicable:

~a
o
-3
ory .
, 01042013 w
(b) Date first used in Florida: 3
P
A
PART 111 ® -
Fa -
- {
ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED: -

.
L. Enter the name. a brief description of the logo or design, and/or the slogan you are registering. The description of
the logo and/or design must be 25 words or less. List the exact name. slogan, and/or description of the logo/design
here: %NOTE: _The name, logo. design and/or slogan listed in this section must match the exact name. logo, design
and/or slogan listed on your specimens or examplces.

HIDDEN TREASURES Business & Finance Emporium

Description: HT period in the center of a uval medallion with two-1oned purple colors. Large curved oval gold barrier with

decorative gold leafs pertruding from cach side.

. . . . . ) N/A
Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this tenn is commonly used by
others and that vou do not claim the exclusive right to use the disclaimed term or design. All geographical terms and
representations of cities, states or countries must be disclaimed (i.c., Miami, Orlando, Florida. the design of the state

of Flonda, the design of the United States of America, etc.). Corporate suffixes and terms readily associated with the
spectfic product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

NO CLLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.



3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 493, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must
submit three specimens FOR EACH CLASS bisted in Part 1 #2(d). The name, logo, design and/or slogan on the
specimens must be identical to the name, logo, design and/or slogan being registered.  You may provide three
identical specimens or three different specimens. For each service mark class (classes 35-45). you may provide three
newspaper advertisements, business cards. brochures, flvers. or any combination thereof. For each trademark class
(classes 1-34), vou may provide three tags, labels, boxes, etc. or any combination thercof. Photographs of bulky
specimens arc acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

[ _KATRINA LADSON , being sworn, depose and say that [ am the owner and the applicant herein,

or that [ am authorized to sign on hehalf oj the owner and apphc ant herein, and 1o the best of my knowledge no other person except a
reluted company has registered this mark in this state or hus the right to use such mark in Florida either in the identical farm thereof
or in such near resemblance as to be likely, when applied to the goods or services of such other person to cause confusion, 1o cause

misiake or 1o deceive. | muke this affidavit and verification on my/the applicant's behalf. [ further acknowledge that | hawe read the
application and know the contents thereaf and that the facts stated herein are e and correct.
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inted name of applicant . .
. o |
as=X e L
% s signature - v
¢ and title) = T
STATE OF FLORIDA RN

COUNTY OF 1Acus AR YD

Sworn to (or affirmed) and subscribed before me by means of [ physical presence or [} Onllnt. notarization. this {numeric date) this
09 day of _SEpteenbocd 209 by (_FOr o [ (41500

numeric date manth

yeur name of person making statement

MAD-LARAH BORRELY $ m -
WY COMMISSION # HE4S862) ¢ Notary Public's Siggature

] -~ \\_\('\( \),_LL\(C&_F’]R-‘;(L_((\_‘-

Notary Public’s Printed Name

ARSI,

Personally Known [[]] OR Produced ldentitication [j]/

Type of Identification Produced:.\—'z- DL .

FILING FEE: $87.50 per class



KATRINA R. LADSON

Senior Strategist
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HIDDEN TREASURES
Business & Finance Emporiur

150 S. Pine Island Road, Ste. 300

Plantation, FL 33324

Ofc: 954.770.3838

. Fax: 954.212.6128

Email: thewealthchannel@yahoo.com

+ New Business Formation * Power of Attorney
+ Administrative Assistance * Professional Tax Preparation
+ Non-Profit Creation & 501(c)3 « Individual
+ Notary Public « Smali Business
+ Last Will & Testament + § Corporations
* Healthcare Designation + Authorized IRS E-file
* Business & Finance Provider
Consultations + Competitive Pricing

r "~ ~Providing Specialized Business and Finance Solutions” i
(
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HIDDEN TREASURES

Business & Finance Emporium

Hidden Treasures

Business & Finance
Emporium

"Providing Specialized Business
and Finance Solutions”




GET THE RIGHT HELP.
RIGHT NOW!

Even if you are accustomed to self
managing your finances, you may be
overlooking the benefits of working with
experienced business and finance
strategists.

We assist individual and business tax
payers avoid the pressures of tax season
- assuring you are not overpaying or
overlooking benefits.

We aid business owners with strategic
development and solving complex
matters, which allows the freedom to.
focus on growing the company.

Contact our office today for an initial
consultation.

. 954.770.3838
&4 thewealthchannel@yahoo.com

" OUR PRODUCTS!

Hidden Treasures offers a complet
range of services addressing Busin
Processes, Tax Preparation

and Finances.

Our services include:

« Tax Return Preparation
Individuals
Small Businesses
S Corporations

» Tax Planning

- New Business Start-ups
«.Nonprofit Filings - 501(c)3
» Business Plans

- Credit Restoration

+ Financial Management

- Business Development

We offer the flexibility of combinir
any of our services into a package t
tailored to the needs and budget of
clients. We deliver specialized serv.
at competitive rates.
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