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COVER LETTER
TO: Registration Section

Division of Corporations

Sharkbite Qysters
SUBJECT:

(Mark to be registered)

The enclosed Trudemark/Service Mark Application, specimens and fee(s) are submitted for filing

Plcase return all correspondence concerning this matter to the following:
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Samuel Walsh s .
ES i
{Name of Person) - o
o
o
Sharkbite Scafood LLC L
(Firm/Company)
200 Bay Street
{Address}

New Smyma Beach/Florida 32168

{City/Suate and Zip Code)

For further information concerning this matter, please call:
Samucl Walsh 443

214 9000
at ( )
(Name of Person)

(Area Code & Daytime Telephone Number)

Maifing Address:
Registration Scction

Street Address:
Registration Section
Mvision of Corporations Division of Corporations
P.O. Box 6327
Tallahassee, FL 32314

The Cenltre of Tallahassee

2415 N. Monroe Street, Suite 810
Tallahassee, FL 32303

(NOTE: The information containcd in this cover letter will be included in the permanent record and will be
available to the general public.)

RECEIVED
JUN 10 2025



APPLICATION FOR THE. REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 495, FLORIDA STATUTES

TO: Division of Corporations

Post Office Box 6327
Tallahassee, FL. 32314

PART |
1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the

owner of the Trademark and/or Service Mark on the records of the Flonda Department of State,

{a) Owner’s/Applicant's name: Sharkbite Scafood LLC '

~J
[}
[ gt |
T
. o : 200 Bay ¢ - 1
(b) Owner’s/Applicant's business address: 200 Bay Street T e
NewSmymaBeach/Florida/32168 o
City/Swate/Z1p 3: :
. . S - M, K
If different, Owner’s/Applicant’s mailing address: '“‘i{ =
ey T
m
Cuy/State/Zip
: . ' 44 214 9000
(c) Owner’s/Applicant’s telephone number: ( 3 }
Check the appropnate box to indicate the Owner/Applicant 1s a(n):
U Individual {J Corporation Clloint Venture

= Limited Liability Company
“IGeneral Partnership I Limited Partnership UUnion O Other;

If the Owner/Apphicant 1s 2 business entity, the business entity must have an active filing or registration on file with
the Florida Depantment of State. If the Owner/Applicant 1s not an individual, enter tﬁe business entity’s Florida
registration/document_number in #1, the state or country under the laws of which the business entity is currently
formed, organized or incorporated under in #2, and the entity’s federal emplover identification number (IEIN) in 3.

. . . b
(1} Florida registration/document number: 122000198974

(2) Domicile State or Country: Florida/USA

(3) Federa! Employer ldentification Number: 88-2345221

2. (a) SERVICE MARK: If the owner/applicant is using the name, fogo, design and/or slogan being registered in
connection with a type of service, the mark 1s a service mark.  If the mark is a service ma}i{, the applicant/owner
must [ist the specific service(s) the mark is being used in connection with. For example: furniture moving services,
diaper services, house painting services, wholesale and retail sales of tractor equipment, etc. [f the owner/applicant
is using the mark to identify scrvices available in the market place, enter the specific service(s) being rendered here:

{Note: List only those services currently being rendered by the owner/applicant. Do not include future services.)

RECEIVED
JUN 10 2025




2. (b) TRADEMARK: If the owner/applicant is using thc name, logo, design and/or slogan being registered in
connection with an actual product manufgcmred by the owner/applicant or on the owner/applicant’s behalf, the mark
is a trademark. If the mark is a trademark, the applicant/owner must list the specific product(s) the name, logo,
design and/or slogan is being used to identify. For example: ladies sportswear, cat food, barbecue grills, shoe laces,

etc.  If the owner/applicant is using the name, logo, design and/or slogan to identify goods available in the market
place, enter the specific product(s) the name, logo, design and/or slogan 1s being used to identify; .~ =
vl Sl .

ek -
(Note: List only those product(s) currently available. Do not include future products.) LT = 0
- - :‘:_ _“_-::
Specific product: oysters (live animals); T e— T
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2. (c) HOW IS THE NAME. LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you
must specify the form(s)/mean(s) of advertisement the applicant/owner 1s using to advertise the services to the general
public. For example: newspaper advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark
is being used in connection with a type of service, state how the name, logo, design and/or slogan are/is being used in
advertising here:

TRADEMARKS: I[f the name, logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applicant/owner, you must specify how the mark is applied or affixed to the actual product or its packaging. For
example: a tag, label, impnnted or engraved on the actual product, etc. [f the mark is being used in connection with a
specific product, state how the name. logo, design and/or slogan is applied or affixed to the actual product(s) or the
packaging:

The oysters are being sold in bags containing a tag stating the name Sharkbite Oysters, accompanied by stationary with the logo.

The logo, design is also applied to tags, stationary, brochures, flyers, business cards, advertisements,

as well as stickers and merchandise (such as, but not limited to, T-shirts, shucking knives, caps, coozies)

2. (d) FEE{S) AND CLASS(ES): There are a total of 45 classes or categories in which ali products or services must
be categorized. The fee to register a mark 1s $87.50 per class. Make check payable to Florida Department of State.

List the class{es) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(b) above:

class 31




PART I

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was
used in another state or country, the date you first used the name, logo, design and/or slogan in the other state or
country. Enter the month, day, and vear the name, logo, design and/or slogan was first used by the applicant/owner,

the predecessor, or a related company in Flonda. [f the name, logo, design and/or slogan has been used in another
state or country, then you must also enter the month, day, and vear the name, logo, design and/or slogan was/were

used in another state or country, when applicable.

W

Note: The Florida Statutes require a mark to be in use prior to registration. 7
I

(a) Date first used in other state or country, if applicable: R
April, 2022 :

(b} Date first used in Florida: "~ .
PART Il o

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name, a brief description of the logo or de
here: )
and/or slogan listed on your specimens or examples.)

uz ;[ W§ Ol NP S0l

name: Sharkbite Oysters; logo: an oyster shell outlines the open jaw of a shark: colors used: navy blue, light biuc and white

[ s{}_;gn, and/or the slogan you are registering. The description of
the ]o%oN%)n'%or design must be 25 words or less. List the exa

/ the exact name, slogan, and/or description of the logo/design
: . The name, logo, design and/or slogan listed in this section must match the exact name, logo, design

Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms and
representations of cities, states or countries must be disclaimed (i.e., Miami, Oriando, Florida, the design of the state
of Florida, the design of the United States of America, etc.). Corporate suffixes and terms readily associated with the

specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #! above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

" APART FROM THE MARK AS SHOWN.



3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 495, F.S,, requires you to submit three specimens (samples or examples) of the mark in use. You must
submit three specimens FOR EACH CLASS listed in Part I #2(d). The name, logo, design and/or slogan on the
specimens must be identical to the name, logo, design and/or slogan being registered. You may provide three
identical specimens or three different specimens. For each service mark class {classes 35-45), you may provide three
newspaper advertisernents, business cards, brochures, flyers, or any combination thereof. For each tradernark class
(classes i-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky
specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legiblez
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SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION: P =
— i (AL
amoel L ol 7
{ amve g (ST , being sworn, depose and say that | am the owner arﬁn‘glappl-ié‘am herein,

or that I am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge na othb¥ person except a
related company has registered this mark in this state or has the right to use such mark in Florida either in the identical form thereof
or in such near resemblance as to be likely, when applied to the goods or services of suck other person to cause confusion, to cause
mistake or to deceive. | make this affidavis and verification on myvithe agplicant’s behalf. [ further acknowledge that [ have read the
application and know the contents thereof and thai the facts stated herein are true and correct.

So el b4 1sh

/ Typed or printed name of applicant

s 7

/) | owkes
F/4 ~Applicant's signatune

(List name and title)

STATE OF FLORIDA
COUNTY OF_\JOY o S &

Sworn to (or affirmed) and subscribed before me by means of B@cai presence or [[]] online notarization, this (numeric date) this

day of_OS 2025 by ( oz y_Ladedsh )
numeric date month year name of person making siatement

—~ Notaiy Publfc’s Signature
ce D Lamar s

Notary Public’s Printed Name

Personally Known [}] OR Produced Identification m/ F L ’D L—

Type of tdentification Produced: \j (SR ERICCA JUSTINE ZAMORA

F &% | Notary Public, State of Florida
£ é"' Comtmissond He B3B8
ires Jan. 18,
FILING FEE: $87.50 per class My comm. expires Jan




" SAM WALSH
OWNER
443.214.9000
SAM WALSHP@GMAIL.COM
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CLEANER WATER
A single oyster can filter up to
50 gallons of water per day.
When you farm in numbers

like we do, millions of gallons
are cleaned every day.

~

CREATES JOBS

Oyster farms create fulfilling
jobs, feeding the locals and the
local economy— bringing back

the working waterfront one

shell at a time.

SharkBiteOysters.com

BETTER FISHING

Oyster farms act as nurseries
for fish, crab. and shrimp. The
added shelter and food
provided by the oyster farm
means more fish for you!

Oysters are a superfood that
are packed with protein,
vitamins, & minerals. Farming
gives us the power to enjoy
their benefits year-round.

@SharkBiteOQysters




SharkBite Oysters produces premium, farmed-raised
oysters— guaranteed fresh and Florida grown.

We hand craft our oysters to be the ideal shape
& size for raw bars, and in the process our farming
methods clean the water and provide a prime habitat
for local species. The pristine, salty waters of the
Atlantic Ocean & the Mosquito Lagoon meet to give
our oysters a rich, briny palate with after-notes of
white truffle (translation: we make delicious, salty
oysters that pair perfectly with a
craft beer or white wine).

Eopl



