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COVER LETTER

TO: Registration Section
Division of Corporations

TAG
SUBJECT:
{Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitied for filing

Please return all correspondence concerning this matter to the following:

Jason Nolan

(Name ol Person)

Nolan IP Law

{Firm/Company)
~3

6615 W. Boynton Beach Bivd., #397
.

(Address) ;
W

Boyaton Beach, FLL 33437
(City/Stawe and Zip Codu} £ ) -
N
Yol

For turther information concerning this matter, please call:

888 488-0858

Jason Nolan
at )
(Aren Code & Dayiime Telephone Number)

{Name of Persony

Street Address:

Mailing Address:

Registration Scction Registration Section

Division of Corporations Division of Corporations

P.O. Box 6327 The Centre of Tallahassce

Tallahassee. F1. 32314 2415 N. Monroe Street. Suite 810
Tallahassece. FLL 32303

{NOTE: The information ¢contained in this cover letter will be included in the permanent record and will be

available to the general public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 493, FLORIDA STATUTES

TO: Division of Corporations
Post Office Box 6327
Tallahassee, FLL 32314

PART I

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the
owner of the Trademark and/or Service Mark on the records of the Florida Department of State,

™2
S P : N s |
(@) Owner's/Applicant’s name: e Adiusters Group. LLC _ =
(¥l .
o - . i . - 1‘:_1‘ .
(b) Owner's/Applicant's business address: |5 SE Mizner Blvd.. Suite 203 i .
Boca Raton. FL 33432 Mo
City/State/Zip - .
If difterent. Owner's/Applicant’s mailing address: -
™/
[Fw}
City/State/Zip
. . 1 353-5555
(¢} Owner’'s/Applicant's telephone number: ( > )
Check the appropriate box to indicate the Owner/Applicant is a(n):
0] Individuat O Corporation (MJoint Venture = Limited Liability Company

{OGeneral Pannership (O Limited Partnership OUnion O Other;

[f the Owner/Applicant is a business entity. the business entity must have an active filing or registration on file with
the Florida Department of State. 1f the Dwner/Applicant is not an individual. enter the business entity’s Florida
registration/document number in #1, the state or country under the laws of which the business entity is currently
formed. organized or incorporated under in #2. and the entity’s federal emplover identification number (EIN) in #3

. . . 9
(1) Florida registration/document number: 103000058929

(2) Domicile State or Country: Florida

(3) Federal Emplover Identification Number: 20-3028399

2. (a) SERVICE MARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in
conncction with a type of service. the mark is a service mark. I the mark is a service mark, the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: furniture moving services,
diaper services, house painting scrvices, wholesale and retail sales of tractor equipment. cte. [f the owner/applicant
is using the mark 1o identify services available in the market place, enter the specific service(s) being rendered here:

{(Note: List onlv those services currently being rendered by the owner/applicant. Do not include future scrvices.)

Ingurance adjusting, namely, assisting others with adjusting insurance claims for real or personal property: Appraisals for insurance

claims of real and personal property and related loss; Consulting services in the field of insurance for real or personal property:

Insurance umpire services in the nature of providing an independent, third-party assistance tor reconciling conflicting appraisals

offered by an insurance company appraiser and a policyholder appraiser during an insurance claim process for real or personal

property.




2. (b) TRADEMARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in
connection with an actual product manutactured by the owner/applicant or on the owner/applicant’s behali, the mark
is a trademark. If the mark is a trademark. the applicant/owner must list the specific product(s) the name, logo,
design and/or slogan is being used to identify. For example: ladies sportswear, cat food, %arbecue rills. shoe laces,
etc.  [f the owner/applicant is using the name, logo, design and/or slogan to identify goods available in the market
place. enter the specific product(s) the name, logo, design and/or slogan is being used to identify:

(Note: List anly those product(s) currently available. Do not include future products.)

2.{¢c) HOW IS THE NAME, LOGO. DESIGN AND/OR SLOGAN CURRENTLY USED: B -

2

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection witha type ()T%crvicc, vou
must specify the form(syYmean(s) of advertisement the applicant/owner is using to advertise the services to the general
public. For example: newspaper advertisements. business cards, brochures, flvers. pamphlets. menus, etc. 1f the mark
is being used in connection with a tvpe of service, state how the name, logo. design and/or slogan are/is being used in
advertising here:

The mark is used on business cards, brochures. and the owner's websiie,

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applican/owner, you must specify how the mark is applied or affixed to the actual product or its packaging. For
cxample: a tag, label, imprinted or engraved on the actual product, ete. 1f the mark is being used in connection with a
specific product, state how the name, logo. design and/or slogan is applied or affixed to the actual product(s) or the

packaging:

2. (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or categories in which all products or services musl
be categorized. The fec to register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class(es) which apply to the product(s) and/or service(s) listed in 2{a) and/or 2(b) above:
Class 36




PART 11

I. You must state the date the name. logo, design and/or slogan was first used in the state of Florida, and, if it was
used in another state or country, the date you first used the name, logo, design and/or slogan in the other state or
country. Cnter the month, day, and vear the name, logo. design and/or slogan was first used by the applicant/owner,
the predecessor, or a related company in Florida. If the name. logo. design and/or slogan has been_used in another

state or country, then vou must also enter the month. dav. and vear the name, logo, design and/or slogan was/were
used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

N/A
(a) Date first used in other state or country, if applicable: ’ =
February 23. 2015 s

(b} Date first used in Florida: cormey ! (r; '

\

O

PART Il o

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED: .
1. Enter the name, a briefdescri‘;nion of the logo or design, and/or the slogan you are registering. The description of
the logo and/or design must be 25

d/or da words or less. List the exact name, slogan. and/or description of the logo/design
here: (NOTE: The name, logo, design and/or slogan listed in this section'must match the exact name, logo, design
and/or slogan listed on your specimens or cxamples.)

TAG

Provide the English translation of any and all 1erms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When vou disclaim a specific term or design, vou are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms and
representations of cities, stales or countries must be disclaimed (i.e.. Miami. Orlando, Florida, the design of the state

of Florida, the design of the United States of' America. cic.). Corporate suffixes and terms readily associated with the
specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

" APART FROM THE MARK AS SHOWN.



3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 493, F.S., requires vou to submit three specimens (samples or examples) of the mark in use. You must
submit_three specimens FOR EACH CILASS listed in Pant | #2(d). The name, logg. design and/or slogan on the
specimens must be identical to the name, logo, design and/or slogan being registered.  You may provide three
identical specimens or three different specimens. For each service mark class (classes 35-45), vou may provide three
newspaper advertisemnents, business cards, brochures, flyers, or any combination thereof. For each trademark class
{classes 1-34). vou may provide three tags, labels, boxes. ctc. or any combination thereof. Photographs of bulky
specimens are acceptable if the mark being registered and the good(s) or produci(s) are clearly legible.

~3
[y ]
a3

0

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION; !

1

-3

I Ken Shriberg , being sworn, depose and sav that { am the owner und the applicaat herein?
ar that [ am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other perstn except a
related company has registered this mark in this stawe or has the right to use such mark in Florida either in the identical farin thereof
or in such near resemblance as to be likelv, when applied 1o the goods or services of such other person to cause confusior to cause

mistake or to deceive. | make this affidavit and verification on my/the upplicant's behalf. 1 further acknowledge that [ have read the
application and know the contents thereof and thet the fucts staied herein are true and correct,

Ken Shriberg, MM
Typed or printed name of applicant

/(Q«\%ﬂ-/ﬂ{mm

7 Applicant's signature
{List name and title

STATE OF FLO

[\
county o [7elinPer_ ol

Sworn to {or affirmed) and subscribed before me by means ot'@physicai presence or_[[j] online notarization. this {(numeric date) this
day of /‘:)LL/ S 20 Mby { /Cé ) Q FI e f.lu 9 )

numeric date 7 month vear name of person making stakment

/j/;"ccr L o

rdl < .
Notary Public’s Signature

Al = R Larce

Notary Public’s Printed Name

Personatly Known [J] OR Produced entification

Tvpe of Identification Produced: 69 [/ )-/ZKSW

MNotary Public State o!f Flonda
Phyllis R Garcia

My Commission HH 400137
Expires 9/15/2027

o L e o R

o -

FILING FEE: $87.50 per class



Property Insurance Coverage SCAN ME FOR WEBSITE LINK
& Claim Consultants

ONLY Representing You,
the Property Owners

HAVE ENOUGH COVERAGE?
UNDERPAID? DENIED?

Don't Let the Insurance Company Pay
you less for your claim!

THE TAG GUARANTEE Ammmv 600-6472
We ONLY Protect YOUR Interests 24/7 Response

claims@kencos.com
Corporate Qffices
Royal Palm Plaza-Suite 205

315 SE Mizner Blvd.
Boca Raton, FLL 33432

& fora FAIR Claim Settlement

Minimize the stress and time of
managing your claim alone.

TAG will Guide the Way!l -y
Ammmv mOOImh—.NM Appointed Primary Adjuster

Ken Shriberg - Lic. # PO39607
24/7 Response en Shriberg - Lic

Proud Member O’ B
NO UPFRONT FEES AND &
zf:%>c:_,_,52>rnomw_im UND.QOJQBU@_ mmm_

south palm beach county

. N e e THIS IS A SOLICITATION FOR BUSINESS, IF YOU
WL ONLY GIT PALD HAVE HAD A CLAIM FOR AN INSURED PROPERTY
o o LOSS OR DAMAGE AND YOU ARE SATISFIED
H-YOU GEL PATD! WITH THE PAYMENT BY YOUR INSURER, YOU
N MAY DISREGARD THIS ADVERTISEMENT.

C ot FTTTTRLE 30 T _TUT BT 4 LR

)

M
The Adjusters Group, LLC

www.TAGpa.com

Licensed/Bonded/Insured

Property Insurance Cove
& Claim Consultants

Representing Policyholders Since 20

Residential/Commerci
HOA/Condo
& Marine Claims

PROUD MEMBER

FLORIDA ASSQCIATION OF PUBLIC INSURANCE ADIU

(866) 600-6472

24/7 Response
laims@kencos.co




~

[1X]

Disaster Strikes. What Do You Do?

When property owners incur unplanned damage from
pipe breaks, fire, floods. storms and others losses, many
consider filing an insurance claim. In some cases,
property owners are unhappy with the settlement
outcome, but are not aware of alternatives, Don't
represent yourself against your Insurance Company.
You wouldn't go to court without an attorney. Hire a
Professional Public Insurance Adjuster! Hire TAGI

TYPES OF ADJUSTERS
o ' Public Insurance Adjuster i the only kind of
: sterthat works exclusively for you, Pablic
Adjusters file the elaim on the policyholders bebalf
and negotiate o satisfactory settlement with the
INSUERICE COMmpany.

* A Company Employee Adjuster, often called the
"insurance adjuster” works for. and is employed by
the insurance company and looks after the
Insurance company's interests.

« An Independent Adjuster also works for the
insurance company and the insurance company's
interests. Independent Adjusters are subcontrac-
tors for the insurance companies. and can work for
multiple insurance companies at the same time.

It is ideal to hire a Public Insurance Adjuster right
away. Alternatively. if you don't agree with the
Insurance Company's assessment of your loss,

payment offering, or denial of your claim,
call TAG to discuss your options.

CaIRFAGINOWItora ER EE{COnsul tation

(866) 600-6472
24/7 Response

www. TAGpa.com

Claimswkencos.com

Why Choose TAG?

At TAG, our licensed, bonded &
Insured Public insurance
Adjusters work strictly on
your behalf, not the insurance
company. TAG has been
managing insurance claims
since 2005, and with over 30
years experience in the
construction industry.

When a Homeowners Association filed a
property insurance claim, the insurance company
originally only provided the insured $2 Miilion Dallars.
Then they hired TAG. TAG settled the claim for $28 Million
Dollars, making this one of the single largest settlements
in South Florida. That's $26 Million MORE money. You do
the math, and let TAG show you the results!

Insurance Original Payment VS. TAG's Final Settlement
$28,000.000

$ 2,000,000

TAG's Final Settlement
TAG's Services:

+ Advise & Assist in presenting their claim
* Determine what you are legally entitled
* Fully investigate and document the claim

* Provide inventory of all damaged personal
property & Additional Living Expense/Loss Rental
income

* Prepare /Submit a Detailed Loss Report to the
Insurance Company

* Provide experts if needed to support the claim
* Negotiate the best settlement on your behalf

* Keep you updated of the claims process and
settlement efforts throughout the entire process

* Minimize the stress and hardships of your
manacine the rlaim alane

Insurerance Original Payment

Types of Residential, Commerci
HOA & Condominium Claims

* Plumbing / Appliance Leaks

* Fire

« Smoke Damage

+ Lightning / Electrical Damage

* Hurricane / Wind / Storm Damage
* Mold Damage

* Flood Damage

* Roof Leaks / Tile & Shingle Damag
- Business [nterruption

* Loss By Collapse

« Sinkholes

* Vandalism / Theft

* Personal Property / ALE / LORI
Claims

+ Vehicle Hitting a Building

Hitting Object

Rough Seas/ Capsize / Sinking

Fuel Spill

Salvage Coverage and Wreckage Ren
Damage to Another Boat

Damage to Other Property Caused b
Boat
Freioht forward / Cantainer



