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RICHS
®
INFINITE POSSIBILITIES. ONE FAMILY.

Angela M. Wright

IP Operations Specialist, Intellectual Property
Giobal Legal Depariment

Email; awright2@rich.com

Phone: (716) 878-8343

June 13, 2024

SENT VIA UPS

Florida Depariment of State
Registration Section
Division of Corporations
2415 N. Monroe Street
Suite 810

Tallahassee, FL 32314

Attn: Kyle Brumbley

Dear Kyle:

As per our email correspondence of May 29, 2024, please find enclosed three (3) Trademark
Applications for processing along with the required filing fees for each.

Thank you for your attention in this regard. Should you have any questions, concerns or

require anything further, please do not hesitate 0 contact me at the above-listed telephone number
or email address.

Very truly yours,_

n . Wrightt
|P Operations SpegjaHst

famw
Enclosures

Rich Products Corporation
One Robert Rich Way, Buffalo, NY 14213




COVER LETTER

TO: Registration Section
Division of Corporations

The NASH PBN GOLF CLUB PALM BEACH NATIONAL
SUBJECT:

{Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return all correspondence concerning this matter 1o the following:

ERICA FRANK

{Name of Person)

RICH PRODUCTS CORPORATION

{Firm/Company)

ONE ROBERT RICH WAY

{Address)

BUFFALO, NEW YORK 14213

{City/State and Zip Code)

For further information concerning this maiter, piease call:

ERICA FRANK 716 878-8815
at { }
{(Name of Person) (Arcs Code & Daytime Telephone Number)
Mailing Address: Street Address:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 The Centre of Tallahassee
Tallahassee, FL 32314 2415 N. Monroe Street, Suite 810

Tallahassee, FL 32303

(NOTE: The information contained in this cover letter will be included in the permanent record and will be

available to the general public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK

PURSUANT TO CHAPTER 495, FLORIDA STATUTES ‘.‘%9 ,(\
L 7 P
TO: Division of Corporations o G, (
Post Office Box 6327 G 7 S
Tallahassee, FL 32314 v, P O
!J,‘;) ._- .‘f'
g 2
PART I St T
A ) .(,p
on.

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listedas the
owner of the Trademark and/or Service Mark on the records of the Florida Department of State.

(a) Owner's/AppIicant's name: Palm Beach National Golf and Country Club, Inc.

(b) Owner's/Applicant's business address: />0 St Andrews Road

Lake Worth, Florida 33467

Cuy/Sae/Zip

If differcnt, Qwner’s/Applicant’s mailing address:

Ciy/Stale/Zip

(¢} Owner's/Applicant's telephone number: ( 361 )%5'3381

Check the appropriate box to indicate the Owner/Applicant is a(n).
O Individual = Comoration OlJoint Venture  [J Limited Liability Company
UGeneral Partnership T Limited Partnership CUnion O Other;

If the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with
the Florida Depariment of State. If the Owner/Applicant is not an individual, enter the business entity’'s Flonda
registration/document number in #1, the state or country under the laws of which the business entity is currently
formed, organized or incorporated under in #2, and the entity’s federal employer identification number (EIN) in #3

(1) Flonda registration/document number: 317630

Flenda/USA

(2) Domicile State or Country:

(3) Federal Employer Identification Number: 39-1165141

2. (a} SERVICE MARK: Ifthe owner/applicant is using the name, logo, design and/or slos(an being registered in
connection with a Lype of service, the mark is a service mark. [f the mark is a service mark, the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: fumiture moving services,
diaper services, house painting services, wholesale and retail sales of tractor equipment, etc. If the owner/applicant
is using the mark to identify services available in the market place, enter the specific service(s) being rendered here:

{Note: List only those services currently being rendered by the owner/applicant. Do not include future scrvices. )

Class 4! - Education; providing of training; entertainment; sporting and cultural activities.

Golf Club providing an 18 hole golf course and special events.




2. (b) TRADEMARK: If the owner/applicant is using the name, logo, design and/or slogan being rcgistered in
connection with an actual product manutactured by the owner/applicant or on the owner/applicant’s behalt, the mark
is a trademark. If the mark is a trademark, the applicant/owner must list the spectfic groducl(s) the name, logo,
design and/or slogan is being used to identify. For example: ladies sportswear, cat food, barbecue grills, shoe laces,
ctc.  If the owner/applicant is using the name, logo, design and/or slogan 1o identify goods available in the market
place, enter the speaific product(s) the name _logo, design and/or slogan (s being used (o identify:

{Note: List only those product{s) currently available. Do not include future products.)

2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: [fthe name, logo, design and/or slogan are/is being used in connection with a type of service, you
must specify the form(s)/mean(s) of advertisement the applican/owner is using to advertise the services to the general
public. For example: newspaper advertisements, business cards, brochures, flyers, pamphlets, menus, ctc. If the mark
is_being used in connection with a type of service, state how the name, logo, design and/or slogan are/is being used in
advertising here:

Markeling malerial, website.

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applicant/owner, you must specify how the mark is applied or affixed to the actual product or its packaging. For
cxample: a tag, label, imprinted or engraved on the actual product, etc. [f the mark is being used in connection with a
specific product, state how the name, logo, design and/or slogan is applied or affixed to the actual product(s) or the

packaging:

2. (d) FEE{S) AND CLASS(ES): There are a total of 45 classes or categories in which all products or services must
be categonized. The fee 10 register a mark is $87.50 per class. Make check payable to Flonda Department of State.

List the class{es) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(b) above;

Class 41 - Education; providing of training; entertainment; sporting and culrural activities.




PART 11

1. You must state the date the name, logo, design and/or slogan was first used in the state of Flonda, and, if it was
used in another state or country, the date you first used the name, logo, design and/or slogan in the other state or
country. Enter the month, day, and year the name, logo, design and/or slogan was first used by the applicant/owner,
the predecessor, or a related company in Florida. If the name, loge, design and/or slogan has been used in another
state or country, then you must also_enter the month, day, and year the name, logo, design and/or slogan was/were
used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

372022 2. 2 -1\
o
{a) Date first used in other state or country, if applicable: = 9 o
2% <
312022 -,
{b) Date first used in Florida: T - (
'u"ﬁi, o m
Mo
s % C
PART 11 AR
D5 W
ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED: e

1. Enter the name, a bricfdcscriftion of the logo or design, and/or the slogan you are registering. The description of
the logo and/or design must be 25 words or less. List the exact name, slogan, and/or description of the logo/design
here: NOTE: The hame, logo, design and/or slogan listed in this scction must match the exact name, logo, design
and/or slogan listed on your specimens or examples.)

Personified golf ball with a face, wearing a hat with the word "Nash” holding a golf club with a word block displaying

"PBN Golf Club.”

Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Y our mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term is commonly used by
others and that you do not claim the exclusive right 1o use the disclaimed term or design. All geographical termns and
representations of cities, states or countrics must be disclaimed (i.e., Miami, Orlando, Florida, the design of the state
of Flonida, the design of the United States of America, ete.). Corporate suffixes and terms readily associated with the
specific product(s) and/or(s} service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

Palm Beach, Golf Club

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

" APART FROM THE MARK AS SHOWN.




-

3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICH
MARK BEING REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use
submit three specimens FOR EACH CLASS listed in Part 1 #2(d). The name, fogo_ design and/or slogan on the

You must
3 |.‘ %
YT ‘-—\. : N
identical specimens or three different specimiens. For each service mark class {classes 35-45). vou may provide three

- > 1 B o b
newspaper advertisenients, business cards. brochures, flyers. or any combination thereof. For each trademark class

- It 1 b a4 ‘-.
specimens must be identical to the name, logo, desiun andfor slogan being revistered. You may provide three

(classes 1-34). you may provide three tags, labels. boxes. etc. or any combination thereof

specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legible

Photographs of bulky

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION

or that { am anthorized o sign on behalf

being sworn, depose and sav that [ am the owner and the upplicans herein,
of the awner and applicant herein, and o the hest of my know ledge no other person except a
refated company has registered this mark in this state or has the right to use such mark in Florida either in the ide miical form thereof
o i such near resemblance as to be likeh, when applicd w0 the goods or services of swech other person to cause confusion, to cause

mistake or to deceive. | make this affidavit and verification on myfthe applicant’s behalf I further acknowledge that 1 have read the
application and know the contents thereof and that the facts stated herein are irue and correct,

[yped or printed name
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Applicant’s sifnatdsg o rrl
{List name ani title) s » :
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STATE OF ¥ L@
COUNTY OF \E Z
729th day of _¥Wgn
numeric date

[CEA!
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WL gty Grrhdne ).

name of person making statemerd

L)
Sworn to {or alfirmed) and subseribed belore me by meuns of IBg) physical presence or [J) online sotarization, this Tnumeric date this
20 by ¢
thbath

Notary Public’s Sfgnature
Zhen 8. Carey
Personally Known E{’OR Produced [dentification O]

Notary Public's Prpted Name
Type of Identitication Produced

ELLENA. CAREY
NOTARY PUBLIC. STATE OF NEW YORK
Registratron No. 01CAB446304

Qualified in Erie County
) o c .. . ‘2
ILING FEE: $87.50 per class ommission Expires January 17,2621
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PLAYERS CARD SPECIAL OFFER
_umz 1 FREE ROUND DAY OF PURCHASE

GOLFXCLUB

Sunset Upgrade BONUS

\ Only $20 Includes:

& RATES AS LOW AS $19 AFTER 3PM’

& DISCOUNTED RANGE BALLS
\., DISCOUNTED TOPTRACER FEES

POWERED BY

Y TOPTRACER RANGE.
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LAYERS CARL

$99 $69
$89 | $59
$69 $39 weekdays
$49 weekends & holidays
' $69 $29 weekdays
| $39 weekends & holidays
$34 weekdays
$69 $44 weekends

$89 $54

$89




