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COVER LETTER

TO: Registration Section
Division of Corporations

MULTICON
SUBJECT:

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return all correspondence concerning this matter to the following:

Melissa Lamben

(Mame of Person)

Moran Kidd Lyons Johnson Garcia, PLA.

{Firn/Company)

PO Box 472

{Address)

Orlando, FL 32802-0472

{City/State and Zip Code)

For further information concerning this matter, please call:

Melissa Lambert 407 841-41
at ( )
(Name of Person) (Area Code & Dayvtime Telephone Number)
Mailing Address: Street Address:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 The Centre of Tallahassee
Tallahassee, I'[. 32314 2415 N. Monroe Street, Suite 810

Tallahassce, FL 32303

(NOTE: The information contained in this cover letter will be included in the permanent record and will be
available to the general public.)



" APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK

PURSUANT TO CHAPTER 495, FLORIDA STATUTES r L -
Il A
TO: Division of Corporations L -
Post Office Box 6327 A:p 5
Tallahassee, FL 32314 o i L
‘z, f’.‘_—.‘.' ,J s ol

PART I Ca e

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity 1o be listed as the
owner of the Trademark and/or Service Mark on the records of the Florida Department of State.

. . ' Multic ' Florida, Inc.
(a) Owner's/Applicant's name: tulticon of Florida. Ine

. . 22 ek Ty .
(b} Owner's/Applicant’s business address: 220 N. Kirkman Road

Orlando, FI. 32811

Civ/State/Zip

[t different. Owner's/Applicant’s mailing address:

City/State/Zip

X 420-0049
(c) Owner's/Applicant's telephone number: ( 07 ) 0-00

Check the appropriate box 1o indicate the Owner/Applicant is a(n):

O Individual = Corporation Joint Venwre [ Limited Liability Company
OGeneral Partnership 01 Limited Partnership OUnion L] Other:

[f the Owner/Applicant is a business entity, the business entity must have an active ﬁ]inﬁ or registration on file with
the Florida Department of State. [f the Owner/Applicant is" not an individual. enter the business entity’s Florida
registration/document number in #1, the state or country under the laws ot which the business entity is currently
tormed, organized or incorporated under in 2. and the entity’s federal employcer identitication number (EIN) in #3.

¥ K
(1) Florida registration/document number: 17000066634

(2) Domicile State or Country:

(3) Federal Emplover ldentitfication Number: 32-0340769

2. (a) SERVICE MARK: If the owner/applicant is using the name. logo, design and/or slogan being registered in
connection with a type of service, the mark is a service mark. [If the mark is a service mar!'T\'. the applicantowner
must list the specific service(s) the mark is being used in connection with. For example: furniture moving services,
diaper services. house painting scrvices, wholesale and retail sales of tractor equipment, etc. If the owner/applicant
15 using the mark 1o identify services available in the market place, enter the specific service(s) being rendered here:

{Note; List onby those services currently being rendered by the owner/applicant. Do not include future services.)

Construction scrvices




2. (b) TRADEMARK: If the owner/applicant is using the name, logo. design and/or slogan being rc%islcred in

connection with an actual product manutactured by the owner/applicant or on the owner/applicant’s behalf, the mark
15 a trademark. [ the mark is a trademark, the applicantowner must list the specific produci(s) the name, logo,
design and/or slogan is being used Lo identify. For example: ladics sporiswear, cat food, barbecue grills, shoe laces,
ete,  Ifthe owner/applicant_is using the name, lopo, design and/or slogan to identity goods available in the market
place, enter the speciiic product(s) the name, logo, design and/or slogan is being used to identify:

(Note: List onlv those product({s) currently avaitable. Do not include future products.)

-
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2. (c) HOW IS THE NAMLE. LOGO. DESIGN AND/OR SLOGAN CURRENTLY USED: L e

SERVICE MARKS: If the name. logo, design and/or slogan arc/is being used in connection with a type of service. vou
must specity the form(s)/mean(s) of advertisement the applicant/owner is using to advertise the services Lo the general
public. For example: newspaper advertisements, business cards, brochures, flyers, pamphlets, menus. ete. [f the mark
is being used in connection with a tvpe of service, state how the name, logo, design and/or slogan are/is being used in
advertising here:

Website page

TRADEMARKS: It the name. logo, design and/or slogan are/is being used o identify a product manufactured by or
fare the applicant/owner, you must specify how the mark is applied or aftixed to the actual product or its packaging. For
cxample: a tag, label, imprinted or engraved on the actual product, ete. 1f the mark is being used in connection with a
specific product. state how the name, logo, design and/or slogan is applied or aftixed to the actual product(s) or the

packaging:

2. (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or categorics in which all products or services must
be categorized. The fte to register a mark is $87.50 per class. Make cheek payable to Flonida Department of State.

List the class{es) which applv to the product(s) and/or service(s) listed in 2(a) and/or 2¢b) above:
37




PART 11

l. You must state the date the name, logo. design and/or slogan was first used in the state of Florida, and. if'it was
used in another state or country, the date you first used the name. logo. design and/or slogan in the other state or
country. Enter the month. dav, and vear the name, logo, design and/or slogan was first used by the applicant/owner,
the predecessor. or a related company in Florida. 1f the name, logo, design and/or slogan has been used in another
state or countryv. then vou must also enter the month, dav, and vear the name. logo, design andfor slogan was/were
used in another stai¢ or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

-
<,

{a) Date first used in other state or country, if applicable: A rfzf_ N
VR -3 -
08/08/2017 -= =D
(b) Daic first used in Florida: = L (
o ¢ \'{
1 - |"
PART 111 e
Vi =)
ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED: . o

1. Enter the name. a bricf'dcscri‘;nion of the logo or design, and/or the slogan vou are registering. The description of
the logo and/or design must be 25 words or less. List the exact name, slogan, and/or description of the logo/design
here: (NOTE: The name, logo, design and/or slogan listed in this section must match the exact name, logo, design
and/or slogan listed on vour specimens or examplcs.)

MULTICON

Provide the English translation of any and all terms listed #1 above. when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When vou disclaim a specific term or design. you are acknowledging this term is commonly used by
others and that vou do not ¢laim the exclusive right to use the disclaimed term or design. All geographical terms and
representations of cities, states or countries must be disclaimed (i.¢.. Miami, Orlando, Flerida, the design of the state
of Florida. the design of the United States of America. etc.). Corporate suffixes and terms readily associated with the
specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below;

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.




~

3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 495, F.S., requires vou 10 submit three specimens (samples or examples) of the mark in use. You must
submit three specimens FOR_EACH CLASS listed in Part 1 #2(d). The name, logo, design and/or slogan on the
specimens must be identical to the name, lopo, design andfor slogan being registered. You may provide three
identical specimens or three different specimens. For each service mark class (classes 35-45), you may provide three
newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each trademark class
(classes 1-34). vou may provide three tags, labels, boxes. etc. or any combination thereof. Photographs of bulky
specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOQTARIZATION:

f John C. Deinhardt . being sworn, depase and say that [ am the owner and the applicani hereln,
or that I am quthorized 1o sign on bekalf of the owner and applicant herein, and 1o the best of ny knowledge no other person excepi a
related company has registered this mark in this state or hos the right 10 use such mark in Florida either in the identical form thereof

or in such near resemblance as 1o be likely, when aiplied to the goods or services of such other person to cause confusion, lo cause

mistake or to deceive. | make this affidavir and verification on mysthe applican’s behalf | further acknowledge thar | have read the
application and know the contents thereof and that the facis stated herein are rue and correct.

John C. Dienhardt

Typed inted name of agplicant = =
o =2 a3
. TR k Ll - ( 1
President / - A LT —
7~ Xpplicant’s fignature . . r’
< {List name and title) A o "
w el r{ '
STATE OF FLORIDA 2 —
COUNTY OF Orange - - X
- =
Sworn u;)(or affirmed) and subscribed before me by means of ] physical presence or [ online notarization, this G_-uimerictﬁ}e) this
5\ day of March 2023 by (John C. Demhardt ). ™~
numeri¢ date month yeat aame of person maxing statement
T TeT— oo A Dimricitr
{ Notary Public State of Fiorica MR AR il e B LW O S O
L Karan M Fischeui N N v o
[ w My Commission HH 302647 7 motary Ft..lbhc i_S:gnarur:
I K M. T ocket] ¢

1

Notary Public’s Printed Name

Personally Known []] OR Produced Identification

-
Type of tdentification Produced: _{ L~ D [,

FILING FEE: $87.50 per class




Phone: 407-352-5212 (tel:407-352-5212)  Email: Info@MulticonFlorida.com

(mailto:info@multiconflorida.com)

g(https:llwww.facebook_comlmulticonﬂoridal) -1 (nttps:/www linkedin.com/inficdeinhardt/) t]

{https:/twitter.com/MulticonFL} l@' {https /iwww instagram.com/multiconflerida/)

(https:l.’www.youtube.com)’channeUUCRNstGFKhyBQDiGQbySqJNfealured)

Multicon of Florida, Inc

(htps://multiconflorida.comy/)

since 1962 '

Our Heritage

"Building on our heritage to help you shape your own.”

Multicon's legacy began in 1962, in Columbus, Ohio. Nurtured by the team of John W, ("Jack™} Kessler, Peter
Edwards and John B. (*Jack"} Deinhardt, between 1962 and 1969, Multicon Properties, inc. developed more
than 14,000 rental apartments in Chicago, Philadelphia, Atianta, New Orleans, Memphis, St. Louis, Indianapolis,
and other eastern U.S. cities.

Early Multicon legacy timeline +

Because of its development and management skills, the Multicon team was called upon in the 70 and 80's by
banks and Real Estate Investments Trusts throughout the country to assist them with their distressed properties.
Multicon successfully marketed numerous condominium projects for these financial institutions. Inverness Village
Condominium, a 128-unit project in Inverness. Florida, a property of Wachovia Realty Investments, Inc. of



‘Winston-Salem, N.C., recently reached a $3 million total sellout. Multicon became a prime example of a carefully
redefined marketing program combined with architectural and landscape redesign, and the formation and
management of the Condominium Association to achieve the financially successful sellout,

Other “turnaround” projects marketed by Multicon during this period included Coral Lake Towers Condominiurm in
Fort Lauderdale and Lake Tarpon Sail and Tennis Club in Tarpon Springs (both for Continental lllinois Realty of
Los Angeles); Danians South Condominium in Dania (for 1780, Inc. and Equibank, N.A. of Pittsburgh); Opal
Towers West in Hilisboro Beach (for Opal Towers Development Corp. and Equibank, N.A.); and Royal Village
Townhouses in West Palm Beach {for Fidelity Bank of Philadelphia).

Later Multicon legacy timeline +

John B. ("Jack") Deinhardt



