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COVER LETTER

TO: Registration Section
Division of Corporatians

ALFKA|LLC
SUBJECT:

(Mark to be registerced)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return all correspondence concerning this matier to the following:

Luis Alfredo Cely

(Name of Person}

Alfka, LLC

(Firn/Company)

100 South Ashley Drive. Suite 600

{Address)

Tampa, FL. 33602

(City/Srate and Zip Code)

For further information concerning this matter, please call:

Luis Alfredo Cely 813 34:4-2866
at ( ]
(Name of Person) {Area Code & Daytime Telephone Numtber)
Mailing Address: Street Address:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 The Centre of Tallahassee
Tallahassee, FLL 32314 2415 N, Monroe Street, Swie 810

Tallahassee, FL 32303

(NOTE: The infermation contained in this cover letter will be included in the permanent record and will be
available to the general public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK

PURSUANT TO CHAPTER 495, FLORIDA STATUTES I L E [:/
TO: Division of Corporations KA
Post Office Box 6327 ¢ Sp 1 Fu
Tallahassee, FL. 32314 o g
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PART I ST

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the
owner of the Trademark and/or Service Mark on the records of the Flonida Department of State.

(a) Owner's/Applicant’s name: ALFKA, LLC

(b) Owner’s/Applicant's business address: 100 SOUTH ASHLEY DRIVE. SUITE 600.

TAMPA_ FL 33602

City/State/Zip

If different, Owner’s/Applicant’s mailing address:

Ciy/State/Zip
(c) Owner’s/Applicant's telephone number: ( 813 ) 544-2866
Check the appropriate box to indicate the Owner/Applicant is a(n):
0 Individual {J Corporation Joint Venture  m Limited Liability Company
(JGeneral Partnership {1 Limited Partnership Union UJ Other:

If the Owner/Applicant 1s a business emité, the business entity must have an active filing or registration on file with
the Florida Department of State. [f the Owner/Applicant is not an individual, enter the business entity’s Florida
registration/document number in #1, the state or country under the laws of wfu_ch the business entity is currently
formed, organized or incorporated under in #2, and the entity’s federal employer identification number (EIN) in #3°

FLORIDA. UNITED STATES OF AMERICA

(2) Domucile State or Country:

(3) Federal Employer Identification Number: #6-2417464

2.(a) SERVICE MARK: Ifthe owmer/apﬁ)ljcant 15 using the name, logo, design and/or slogan being registered in
connection with a type of service, the mark is a service mark. If the mark is a service mark, the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: furniture moving services,

diaper services, house painting services, wholesale and retail sales of tractor equipment, etc. If the owner/applicant
is using the mark to identify services available in the market place, enter the specific service(s) being rendereﬁ here:

{(INote: List only those services currently being rendered by the owner/applicant. Do not include future services.)

CLASS 35: BUSINESS MANAGEMENT AND PROJECT MANAGEMENT SERVICES

CLASS 41: PROFESSIONAL TRAINING AND EDUCATION SERVICES

CLASS 42: ENGINEERING CONSULTING AND SOFTWARE DEVELOPMENT SERVICES




2. (b) TRADEMARK: If the owner/applicant is using the name, logo, design and/or slogan being rclg,iswred n
connection with an actual product manu&ctured by the owner/applicant or on the owner/applicant’s behall, the mark
is a trademark, If the mark is a trademark. the applicant/owner must list the specific product(s) the name, logo,
design and/or slogan is being used to identify. For example: ladies sportswear, cat food, barbecue grills, shoe laces,
etc.  If the owner/applicant is using the name. logo. design and/or s&j

[ ogan 1o identify goods available in the market
place, enter the specific product(s) the name, logo. design and/or slogan s being used to idenufy:

{Note: List only those product(s) currently available.

r~A
Do not include {Lture products.) :
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2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you
must specify the form(s)/mean(s) of advertisement the applicant/owner 1s using to advertise the scrvices to the general
public. For example: newspaper advertiscments, business cards. brochures, flyers, pamphlets, menus, ctc. H the mark

is being used in connection with a type of service, state how the name, logo, design and/or slogan are/is being used in
advertising here:

BUSINESS CARDS

BROCHURES

WERSITE

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applicant/owner, you must specify how the mark is applied or affixed to the actual product or its packaging. For
example: a tag, label, imprinted or engraved on the actual product, etc. If the mark is being used in connection with a

specific product, state how the name, logo, design and/or slogan is applied or affixed to_the actual product(s) or the
packaging:

2. (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or categories in which all products or services must
be categonzed. The lce to register a mark is $87.50 per class. Make check payable to Flonda Department of State.

List the class(cs) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(b) above:
CLASS 35,41, AND 42




PART 11

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was
used in another state or country, the date you first used the name, logo, design and/or slogan in the other state or
country. Enter the month, day, and year the name, logo, design and/or slogan was first used by the applicant/owner,
the predecessor, or a related company in Florida. If the name, logo, desien and/or slogan has been used in another

state or country, then you must also enter the month, day,_and year the name, togo, design and/or slogan was/were
used 1n another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration, =

- =
=S
. . , APRIL9,2013 ) )
(a) Date first used in other state or country, if applicable: = 2 F
, .. APRIL9,2013 2 Do
(b) Daue first used in Florida: n - m
- - -
-
PART Il =5
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ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

|. Enter the name, a brief description of the logo or design, and/or the slogan you are registering. The description of
the lo%)\l and/or design must be 25 words or less. List the exact name, slogan, and/or description of the logo/design

here: (NOTE: The name, logo, design and/or slogan listed in this section must match the exact name, logo, design
and/or slogan listed on your specimens or examples.)

NAME DESCRIPTION IN STANDARD CHARACTER FORMAT: AlfKa

LOGO DESCRIPTION: A whitc triangle with a semicircular notch on each side. The tnangle is inside a red circle with a white and

red outer nings.

Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may inciude 2 word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms and
representations of cities, states or countries must be disclaimed (i.e., Miami, Orlando, Florida, the design of the state
of Florida, the design of the United States of America, etc.). Corporate suffixes and terms readily associated with the
specific product(s) and/or(s) service being provided must alse be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

NONE
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

" APART FROM THE MARK AS SHOWN.




3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THZ TRADEMARK OR SCERVICE
MARK BEING REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must

submit three specimens FOR EACH CLASS listed in Part | #2(d). The name, logo, design and/or slogan on the

specimens must be identical to the name, logo, design and/or slogan being registered. You may provide three
identical specimens or three different specimens. For each service mark class (classes 35-45), you may provide three

newspaper advertisements, business cards, brochures, flyers, or any combination -hereof. For each trademark class

{classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky
specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

I Luis Alfredo Cely

, being sworn, depose and say that | am the owner and the applicant herein,
or that I am authorized to sign on hehalf of the owner and applicant herein, and to the best of my knowledge nu other person except a
related company has registered this mark in this state or has the vight to use such mark in Florida either in the identical Jorm thereof
or in Such near resemblance as to be likely, when applied to the goods or services of such other person lo cause confusion, to cause

mistake or to deceive. | make this affidavit and verification on my/the applicant's behalf. 1 further acknowledge that | have read the
application and know the contents thereof and that the facts stated herein are true and correct.

Luis Alfredo Cely = MAMALEZ - ALFYA Lo -
Typed or printed nam plicant _,'.’_ t.on3
-
S 98 i ‘
.M
= v -
Apglant’s signature T - r"
(115t name and title) o7 (Ve
nL 5 T
STATE OF FUORIBAX Virginia = =
COUNTY OF Chesterfield — — —
Swom 1o (or affirmed) and subscribed before me by means of [ ]} physical presence or [¥] online notarization, this (mﬁﬁc’ric dafg} this
15th day of September 2022 by ( Luis Alfredo Cely ). =
numeric date manth year name of person making staternent

Jormeisha Curtia Justiniano

(e

% 1. o
REGISTRATION RUMBER Nouu-y PUbhc > S]gnﬁm
7888145 Jermeisha Curtia Justiniano
COMMISSION EXPIRES - -
June 30, 2024 Notary Public's Printed Name
Personaily Known [J] OR Produced Identification [

Type of ldentification Produced: Priver License

Notarized online using audio-video communication

FILING FEE: 387.50 per class



COMPANY
INFORMATION

PRIMARY CONTACT
Luis Alfredo Cely, PE, PMP
Senior Engineer

100 South Ashley Drive
Suite 600
Tampa, FL 33602

+1 813.544.2866
alfredo@alfka.com

FDOT WORK GROUPS

3.1 Minor Highway

3.2 Major Highway

6.1 Traffic Studies

6.2 Traffic Signal Timing

7.1 Signing & Pavement Markings
7.3 Signalization

BUSINESS DESIGNATIONS

Small Business Enterprise
Disadvantaged Business Enterprise
Minority Business Enterprise

CAPABILITIES STATEMENT

Alfka was founded in 2013 with one simple goal, to improve the safety
of our transportation infrastructure. To accomplish this goal our team
adheres to the following five principles. Leadership, Sustainability,
Equity, Stewardship and Mobility.

Leadership

We provide our clients with project proven experts on their respective
fields. Furthermore, as true leaders, we share our knowledge with the
rest of the Engineering Community, through participation with local
Universities, to the development of trainining courses.

Sustainability

Each of our designs aim to satisfy basic social and econocmic needs,
both present and future, by promoting the responsible use of natural
resources, while improving the environment on which life depends. Or
as it is commonly known, we adhere to meeting the Triple-Bottomline.

Equity

We are committed in designing facilities that focus on the community
they serve. Creating more access opportunities for different
transportation modes, is one key strategy to "open-up” our roadway
networks to all members of our communities.

Livability

Each of our transportation projects begin with the completion of a
livability checklist, which helps our designers identify opportunitites to
improve non-motorized access to the public right of way. This helps us
tdentify needs unique to each community.

Mobility

The movement of people and goods is one of the principal goals in
a transportation network, and it is the element that has the highest
energy need. We work with transportation agencies to identify and
capitalize on opportunities to improve mobility efficiency.

innovative | Lean | Engineering
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