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FLORIDA DEPARTMENT OF STATE
Division of Corporations

May 28, 2021

MICHAEL MILLER

YOUR HOMETOWN NEWSPAPERS, INC
6796 SW 62 AVE

SOUTH MIAMI, FL 33143

SUBJECT: MIAMI'S COMMUNITY NEWSPAPERS)
Ref. Number: W21000078077

We have received your document for MIAMI'S COMMUNITY NEWSPAPERS
and your check(s) totaling $87.50. However, the enclosed document has not
been filed and is being returned for the following correction(s):

Because the mark you wish to register is being used in connection with a tangible
product, not a service, #2(a) in Part | of the application does not apply. Please
delete the information you have listed in this section.

In Part 1(2)(c) you must state how the mark is being used. If the mark is a
trademark, you can cite labels, decals, tags, imprints on goods, etc. If the mark is
a service mark, you can cite business cards, newspaper advertisements, TV and
radio advertisements, etc.

List only the mark to be registered in #1 of Pan Illl. Please delete any
informational statements, explanations, etc. you may have included.

The specimens you have submitted are not acceptable. The name and/or design
on your specimens are/is not identical to the name and/or design you have listed
in Part Il of the application. Please submit three specimens that are identical to
the name and/or design you listed in Part |1

Your mark contains word(s)/design(s) that must have a disclaimer. All
geographical terms, such as cities, states, countries, and designs of same, must
be disclaimed. Some commonly used words and corporate suffixes must also be
disclaimed. You must disclaim the following term(s) by completing the disclaimer
statement found in #2 of Part {ll of the application: "MIAMI'S"

Pursuant to s. 495.035(5), F.S., this application will be considered abandoned if
the applicant fails to reply or resubmit the corrected/amended application within
three months from date of this letter.

If you have any questions concerning the filing of your document, please call
(850) 245-6051.
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Karen A Saly
Regulatory Specialist | Letter Number: 521A00011694

www.sunbiz.org



COVER LETTFER

TO: Registration Scction
Division of Corporations

MIAMIES COMMUNITY NEWSPAPERS
SUBJECT:

(Mark 1o be registered)

The enclosed Trademark/Serviee Mark Application. specimens and feers) are submitted for filing.

Please return all correspondence concerning this matter 1o the following:

Michacl Miller

(Name of Person)

YOUR HOMETOWN NEWSPAPERS, INC.

(Firme Company)

6796 sw 62 ave

(Address)

South Miami 11 33143

(Cuy/Sue and Zip Code)

For further information concerning this matter, please call:

Michacel Miller kIl 669-7030
al( )

{Name of Person) {Aren Code & Daytiine Telephone Number)
Mailing Address: Street Address:
Registration Section Registration Section
Division of Corporitions Division of Corporations
O, Box 6327 The Centre of Tallahassee
Tallahassee. FL 32314 2415 N. Monroe Street, Suite 810

Tulluhassee, FLL 32303

(NOTE: The information contained in this cover letter will be included in the permanemt record and will be
available to the general public)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 493, FLORIDA STATUTES F '
ILE /-

TO: Division of Corporations

Post Office Box 6327 By
Tallahassee, FL 32314 R VY
Tan L
PART 1 PRLANAS e
Crerlgeyn.

1. OWNLER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the
owner of the Trademark and/or Service Mark on the records of the FFlonda Department of State.

(a) Owner's/Applicant's nume; Michact Miller

. . . 5 SAW 62 A
(b) Owner's/Applicant’s business address: G796 SW 62 Ave

South Miam, F1 33143

Citv/State/Zip
I ditferent, Owner’s/Applicant’s matling address:
Ciy/State/Zip
s : ' 305 665-7030
(¢) Owner’s/Applicant's telephone number: ( )
Check the appropriate box to indicate the Owner/Applicant is a(n):
= {ndividual U Corporation Joint Venture [ Limited Liability Company
L1General Partnership O Limited Partnership CUnion L Other;

[f the Owner/Applicant is a business cntity. the business entity must have an active filing or registration on file with
the Florda Department of State. [f the Owner/Applicant 1s not an individual, enter the busmess entity’s Florida
registranon/document number in #1, the state or country under the laws of which the business entity 15 currently
formed, organized or incorporated under in #2, and the entity’s federal employer identification number (21N} in #3.

(1) Flonda registration/document number:

(2) Domieile State or Country:

B - - L. . (RS 74
(3) Federal Employer Identitication Number: 650285741

2. (a) SERVICE MARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in
connection with a type of service, the mark is a service mark.  If the mark 1s a service mark, the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: fumiture moving scrvices,
diaper services, house painting services, wholesale and retail sales of tractor equipment, etc. I the owner/apphicant
is using the mmark o identify services available in the market place, enter the specitic service(s) being rendered here:

{(Note: List only those services currently being rendered by the owner/applicant. Do not inelude future services.)




T + . r " ~ d
connection with an actual product manutactured by the owner/applicant or on the owner/apphicant’s behalt, the mark
1s a trademark.

2. (b) TRADEMARK: It the owncr/applicant is ysing the name. logo, design and/or slogan being registered in
If the mark is a trademark, the applicant/owner must list the specific product(s) the name, logo,
ete.

design and/or slogan is being used to identity. For example: lTadies sportswear, cat tood, barbecue grills, shoe laces,

It the owner/applicant is using the name, fogo. design and/or slogan to identify goods available in the market
place, enter the specific product(s) the name, logo, design and/or slogan is being used to identity:

{Note: List onlv those product(s) currently available.

Do not include tuture products.)
Miami's Community Newspapers is a newspaper that publishes local news such as school news, business news. restaurant reviews,
and a photograph ot local people.
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2. (cY HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USLD: ‘

SERVICE MARKS: 1f the name, logo, design and/or slogan are/is being used 1n connection with a type of service. you
must specify the form(s)ymean(s) of advertisement the applicant/owner s using to advertise the services to the general
public. For exampic: newspaper advertisements, business cards, brochures, tlyers, pamphlets, menus, ete. If the mark
is being used in connection with a tvpe of service, state how the name, loeo. desien andfor slogan are/is being used in
advertising here:

Nong, used on the top 4 inches of the newspaper

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to adentity a product manufactured by or
{ore the applicant/owner, you must specity how the mark is applied or aftixed to the actual product or its packaging. For
exampic: a tag, label, imprinted or engraved on the actual product, cte. It the mark 1s being used in connection with a
specific product. state how the name, logo, design and/or slogan is applied or affixed to the actual product(s) or the
packaging:
Printed on the paper

2. (d) FEE(S) AND CLASS(ES): There arc a total of 45 classes or categories in which all products or services must
be categorized, The fee to register a mark is $87.30 per class. Make check payable to Florida Department of State.

List the class{es) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(b) above:
16




PARTII
I. You must state the date the name, logo. design and/or slogan was first used in the state of Flonda. and, it it was
used in another state or country. the date you hirst used the name. logo, design and/or slogan i the other state or
country. Enter the month, day, and vear the name, logo. design and/or slogan was first used by the applicanv/owner,
the predecessor. or a related company in Flonda. 1t the name, logo, design and/or slogan has been used in another

state or country, then you must also enter the month. day, and year the name, logo, design and/or slogan was/were
used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

i ] . . November 20 1960 E!P L;_ ==
{a) Date first used in other state or country. it applicable: = =

* )" i\;

... November 20 1960 A

(b) Date first used i Florida: i —
T
PART I _, “

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

l. Enter the name. a brief description ot the logo or design, and/or the slogan you are registering. The description of
the logo and/or design must be 25 words or less. List the exact name, slogan, and/or deseription of the logo/design
here: TNOTE: The hame, logo. design and/or slogan listed in this section must match the exact name, logo, design
and/or slogan listed on your specimens or examples.)

Miami's Community Newspapers

Provide the English translation of any and all terms histed #1 above, when applicable:

2. DISCLAIMER STATEMENT (it applicable);

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographtcal terms and
representations of cities, states or countries must be disclaimed (i.c., Miami. Orlando, Florida, the design of the state

of Florida, the design ot the United States of America, ete.). Corporate suftixes and terms readily associated with the
specific produet(s) and/or(s) service being provided must also be disclaimed.

Enter al! terms listed in #1 above which require a disclaimer in the space provided below:

NO CLAIM [S MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THEE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 4950 F.S.. requires you 1o submit three specimens (samples or examples) of the mark in use. You must
submit three specimens FOR EACH CLASS Listed in Part [ #2(d).  The name, logo, design and/or slosan on the
specimens_must be identical to the name. logo. desipn and/or slogan being registered.  You mav provide three
identical specimens or three different specimens. For each service mark class (classes 35-43). you nwy provide three
newspaper advertisements, business cards, brochures, Hyers, or any combination thereof. For cach rademark class
(classes 1-34). you may provide three tags, labels, boxes. cie, or any combination thereof

" Photographs of bulky
specintens are acceptable 1f the mark being registered und the good(s) or product(s) are clearly legible

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

I Michael Miller

heing sworn, depose and sav that am the owner and the applicant herein,
or that [ am authorized 1o sign on behalf of the owner and applicant ercing and o the best of my knowledge no other person excepl a

related company has registered this mark in this state or has the vight 10 vse such mark in Florida either in the identical form thereof
ur it sich near resemblance ax o be helv when applicd (o the goods or services of such other person to catse confusion, to catise
fy . - apegrfat . Y N £

mistahe or o deceive. D make this affidevit and verification en mhe aqpplicant's behadt! 1 furiher scknonledge that D have read the
application and know the contents thereof and that the facts stated herein are e and correct

-

I

Applicant's Sifhafure
(List name and title) )

¢
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: : zZa =B
Michael Miller —.
Typed or prnted name of appli Lol (“cf: B
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STATE OF FL

1.
|
7

IDA T r
COUNTY OF RZ Lia Dcéét

Sworn to (or affirmed) and subscribed betore me by mu.u

_QM‘{'M_ day ot

ph\surl presence nr I entine notarization, this (mamcric date) this
. yor _fae 2024 by ¢ \Mu/ Miv%4
numeric date wnth

66 €

).

el mune of person nuking xlmun i

JESUS C. TOLEDO
wotary Puplic - State of Flonda

ey Shlic ' Qi R
58 Commission = 54 101046 M\Ul.ll‘y Public’s Signature
My Comm. Exires Apr 10, 2025

" Bongec through Hational Not ary Assa, T—e s C . “‘J Le A‘)

Notary Public’s Printed Namwe

Personaily Known OR Produced Identificution [J]

Type of ldentification Produced:

FILING FEE: $87.50 per class
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Donna E. Shalala -
President, Usniversity of Micmi

Next 50 years
will be exciting PAGE 4

- Carlos Alvarez -

Mayor, Miams-Dade County
Pride and Optimism

for Miami-Dade PAGE 7
\%\ ~ ,

Robert Parker - -

Carlos Fernandez-Guzman -

Incoming Chatrman of the Greater Miami Qharmber

-So. Fla. economy will
grow stronger PAGE 50

Newspapers thrive when they
connect to the community

BY ERANT MILLER

Publisher

[t wasn't too long ago
that PC's replaced typewrit-
ers and that the letterpress
was replaced by offset print-
ing and industrial cameras

film"; and in the last 10 years, it’s as simple as
pushing 'Control P’ and you can go right from
the computer direct to the metal _u_wﬁ that is put
on the press. .

In the 1920's the death of =n$.mvwﬁn..m was
predicted and in the 1950s there were more dire
predictions that newspapers would be a thing of

used to “shoot” newspaper.
~ pages were replaced by “computer direct to

is to somehow figure out the type of informatic
that is relevant—that will help us connect
you, and you to us—and get it to v.o.: whether
print in one of our twelve newspapers or
LTy, COMMURIIYRESPADErS. COm.

The future and viability of weekly newsp
pers depends on how we, in this field, conne
to the community, engage our readers and vie
ers and detiver local, relevant news and inform
tion, in print and on the web, to the people th
care about the communities in which they li

" and work.

Each publication, for better or worse, is the
to deliver a ‘message, and some to maybe ew
make a profit. You can count on it that lots
those papers won't be around in five years, or

Communily Newspapers’

__._a.__mn_w to support local

communities and businesses hy publishing lively,
profitable neighborhood newspapers that engage
and connect our readers. |

the past because of television. Shortly there after
the Intermet came into our lives, and so did
mare and mares wave for e tA oef Anr news

.10 years, just like so many of the other business

right here in town. The State reports that arou
R0 nerrent of all hinsine<see wall nat he aremind



