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FLORIDA DEPARTMENT OF STATE
Division of Corporations

January 4, 2021

MARIA NAPOLES

QUANTUM SPATIAL, INC.

200 SOUTH PARK RD, STE. 350
HOLLYWOOD, FL 33021

SUBJECT: NV5 GEQOSPATIAL
Ref. Number: W21000000116

We have received your document for NV5 GEOSPATIAL and your check(s}
totaling $87.50. However, the enclosed document has not been filed and is being
returned for the following correction(s):

You must list a more specific service in #2(a) in Part | of the application.

In Part 1{2){c) you must state how the mark is being used. If the mark is a
trademark, you can cite labels, decals, tags, imprints on goods, etc. if the mark is
a service mark, you can cite business cards, newspaper advertisements, TV and
radio advertisements, etc.

We are unable to determine your class(es) at this time. Please amend your

application to reflect the specific good(s) and/or service(s) the mark is being used .

in connection with,

Because the specific good(s) and/or service(s) will determine the applicable
class(es), please note additional filing fees may be due this office. If so, you will
be advised accordingly.

Your mark contains word(s)/design(s) that must have a disclaimer. All
geographical terms, such as cities, states, countries, and designs of same, must
be disclaimed. Some commonly used words and corporate suffixes must also be
disclaimed. You must disclaim the following term(s) by completing the disclaimer
statement found in #2 of Part 1ll of the application: "GEQOSPATIAL"

Although we received your application and check(s), no specimens were
included. Section 495.031(5), F.S., requires every trademark and/or service mark
application to be accompanied by three specimens (or examples). Please submit
three specimens for each class of registration. (NOTE: Letterhead, stationery,
envelopes, invoices and mailing labels are not accepted.)

We need three permanent specimens, which may be the same or different.
TYPED or HANDWRITTEN MATERIALS ARE NOT ACCEPTABLE. We do not
accept specimens which have been ALTERED or DEFACED. ANY SIZE

~
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SPECIMENS ARE ACCEPTABLE. If your mark falls under the classification of a
trademark (classes 1-34), we need the labels, tags, decals, containers, boxes,
wrappers or 3 LEGIBLE photographs of the goods or products with the specimen
affixed. IF YOUR MARK FALLS UNDER THE CLASSIFICATION OF A SERVICE
MARK (CLASSES 35-45), WE NEED SPECIMENS FROM WHICH WE CAN
DETERMINE THE SERVICE(S) BEING RENDERED. We will accept magazine
and-or newspaper advertisements, brochures or business cards. If business
cards are submitted, we must be able to determine the services being rendered.
If your mark falls under the classification of both a trade and service mark, we
need specimens for both. WE WILL NOT ACCEPT LETTERHEAD
STATIONERY, ENVELOPES OR INVOICES AS SPECIMENS.

Please attach your specimens to a copy of this letter or to yourcorrected
application, if it was returned to you for correction(s), and return it/them to this
office for processing.

Pursuant to s. 495.035(5), F.S., this appiication will be considered abandoned if
the applicant fails to reply or resubmit the corrected/amended application within
three months from date of this letter.

If you have any questions concerning the filing of your document, piease call
(850) 245-6051.

Karen A Saly
Regulatory Specialist |1 Letter Number: 321A00000028

www.sunbiz.org

Mivicion af Caornoratione - PO BROYX RA27 _Tallahaccee Florida 39314
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January 26, 2021

Division of Corporations
Registration Section

The Centre of Tallahassee

2415 N Monroe Street, Suite 810
Tallahassce, FI. 32303
Attention: Karen A Saly

Re:  Letter Number: 321A00000028
Quantum Spatial, Inc. dba NV5 Geospatial

Dear Ms. Saly,
We are in receipt of your rejection/correction letter. We have made the requested
corrections/clarifications to the application and have included as specimens of the dba in
use the following:

s Brochure

e Press release announcing the rebrand (released 12/10/2020)

htips: //www.prweb.com/releases/quantum spatial north americas largest provider of
cospatial data services and solutions rebrands as nv5 geospatial /prweb17604094.htm

» Onsocial media (top banner image) Linkedin
¢ /A www linkedin.com/Zcompany fquanium-spatial

e Copy of Website: Quantumspatial.com

Please let us know if you require further information or specimens.

Sincerely,
/@,‘ RFECEIVED
Maria Napoles JAN 27 1001

Corporate Paralegal

200 South Park Road Direct: 954.613-6731
Suite 350 Fax: 954.495.2101

Hollywood, Florida 33021 www. NV5.com



COVER LETTER

TO: Registration Scction
Division of Corpurations

NVS GEOSPATIAL
SUBJTECT:

(Mark 1o be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for Hiling.

Please return wll correspondenee coneerning this matier w the following:

Maria Napoles

{Name of Person)

Quantum Spatial. Ine.

(Fim/Company)

200 South Park Rd.. Sie 330

{Address)

Hollywaod, Fi. 33021

(City/Staie and Zip Code)

For further information concerning this mater. piease call:

Maria Napoles 954 613-6731
al{ )
(Name of Person) tAren Code & Davtime Telephone Number}
Mailing Address: Street Address:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 The Centre of Tallahassce
Tallahassee, IF1. 32314 2415 N, Monroe Street, Suite 810

Tallahassee. FI. 32303

(NOTE: The information contained in this cover letter will be included in the permanent record and will be
available to the general public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERV|CE MARK
PURSUANT TO CHAPTER 495, FLORIDA STATUTES = L e
oy

TO:  Division of Corporations Li‘?} fiy .
Post Office Box 6327 VA 27 [y
Tallahassee, FLL 32314 L 3 02
"’“Li;’i\ly AU
‘.‘!.:':..\;'.': 1:“. J,“,k
PART | e LU,-';-‘/U"._-

[. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the
owner of the Trademark and/or Service Mark on the records of the Florida Department of State.

(4) Owner's/Applicant's name; CUANTUM SPATIALL INC.

N6216 Resource Brive

(b} Owner's/Applicant's business address:

Sheboygan Falls, W1 33055

City/State/Zip

R . . . - 00 S ark Rd.. Ste
I different, Owner’s/Applicant’s mailing address: 200 Souch Park Rd.. Ste 330

Hollvwood. F1. 33021

City/State/Zip
. . , 3 613-6731
{¢) Owner's/Applicant's elephone number: { 934 y
Check the appropriate box to indicate the Owner/Applicant is a{n):
3 Individual = Corporation OJoint Venure O Limited Liability Company
ClGeneral Partnership O Limited Partnership ClUnion [ Other:

[I"the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with
the Florida Department of State. 1f the Owner/Applicant is" not an individual, enter the business entity’s Flonida
registration/document number in #1. the state or country under the laws of which the business entity is currently
formed. organized or incorporated under in #2, and the entity’s federal employer identification number (EIN) in #3.

- . . 3 4
(]) Ilorida nglSlTElllOl]f\dOCll[n(_‘!'ll number: F01000001401

e . Wisconsi
(2) Domicile State or Country; S0

(3) Federal Emplover Identification Number: 39-1134181

2. (a) SERVICE MARK: I the owner/applicant is using the name. logo. design and/or slogan being registered in
connection with a type of service. the mark is a service mark. £ the mark is a service mark, the applicantowner
must kst the specific service(s) the mark is being used in connection with, For example: furniture moving services.
diaper services, house painting services, wholesale and retail sales of tractor equipment. ete. It the owner/applicant
is using the mark to identify services available in the market place, enter the specific service(s) being rendered here:

(Note: |.ist only those services currently being rendered by the owner/applicant. 3o not include future services.)

Geasputial analytics = Consulting services on geography/topography dats using LiDAR mapping, digital orthoimagery,

HIY videography & oblique imagery, multi-hyperspectral imagery and theemal intrared (TIR) imagery




2. (b) TRADEMAREK: 1f the owner/applicant is using the name. logo. design and/or slogan being registered in
connection with an actual product manufactured by the owner/applicant or on the owner/applicant’s behalf, the mark
is a trademark. [ the mark is a trademark. the applicant/owner must list the specific product(s) the name, logo,
design and/or slogan is being used to identify. For example: ladies sportswear, cat food. barbecue grills. shoc laces.
cle.

If the ownerfapplicant is using the name. logo, design and/or slogan 1o identify poods available in the market
place. enier the specific product(s) the name. logo, desien and/or slogan 1s being used to identily:

(Note: List only those product(s) currently available.

Do not include future products.)

R 5:{
L s i
R ~
O
2.(¢) HOW IS THE NAMIL, LOGO, DESIGN AND/OR SLOGAN CURRENTL.Y USED: =T -

et 3
SERVICE MARKS: [fthe name, logo. design and/or slogan arc/is being used in connection with a type of service, vou

must spectfy the form(s)mean(s) of advertisement the applicant/owner is using to advertise the services 1o the general
public. For example: newspaper advertisements, business cards. brochures, flyers. pamphlets, menus. ete. [ the mark
is being used in connection with a tvpe of service. state how the name, logo, desipn and/or slogan arc/is being used in
advertising herg:

The name is used in all our proposals for work, brochures, website, press releases

TRADEMARKS: If the name. logo. design and/or slogan are/is being used to identily a product manufactured by or

fore the applicant/owner. vou must specify how the mark is applied or affixed to the acwal product or its packaging. For
example: atag, label, imprinted or engraved on the actual product, ete. I the mark is being used in connection with a
specilic product, state how the name, logo, desien and/or slogan is applied or affixed 1o the actual product(s) or the
packaging:

2.(d) FEE(S) AND CLASS(EES): There are a total of 45 classes or calegorics in which all products or scrvices must
be catcgorized. The fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.
List the class(es) which apply to the product(s) andfor servige(s) listed in 2(a) and/or 2(b) above:
Class L/l,




‘PART 11
1. You must state the date the name. logo. design and/or stogan was first used in the state of Flonda. and. i it was
used in another state or couniry, the date you first used the name, logo, design and/or slogan in the other state or
country. Enter the month, dav, and vear the name. logo. design and/or slogan was first used by the applican/owner,
the predecessor, or a related company in Florida. ! the name, loso, design and/or slowan has been used in another
state or country, then vou must also enter the month, dayv, and year the name, lopo. design and/or slogan was/were

used in another state or country, when applicable,

Note: The Florida Statutes require a mark to be in use prior to registration,

- : - ) 12740172020 }-:~ €
(a} Date first used in other state or countrv. it applicable:

] : 1200112020 vl
(b) Date first used in Florida:

PART I11

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name. a brict deseniption of the logo or design, and/or the slogan vou are registering. The description off

the logo and/or design must be 235 words or less. List the exact name, slogan. and/or description of ihe logo/design

here: (NOTE: The name, logo. design and/or slogan listed in this scction must match the exact name. logo. design
and/or slogan tisted on vour specimens or examples.)

NV3 Geospatial

Provide the English translation ol any and all ierms hsted #1 above. when applicable:

3. DISCLAIMER STATEMENT (it applicable):

Your mark mav include a word or design that 1s commaonly used by others. Commonly used tenms or designs must
be disclaimed. When you disclaim a specific term or design. vou are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design, All geographical terms and
represcniations of cities. states or countrics must be disclaimed {1.c.. Miami. Orlando. Florida. the design of the staie
of Florida, the design of the Uniied States of America. ete.). Corporate suffixes and terms readily associated with the
specific productis) andfor(s) scrvice being provided must also be disclaimed.

Enter all terms bisted in #1 above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.



-

3. ATTACH OR INCLUDLE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 495, F.S.. requires vou (o submit three specimens {(samples or examples) of the mark in use. You must
submit three specimens FOR EACH CLASS listed in Part | £2(d). The name. logo. design and/or slosan on the
specimens must be identical to the name, loso, desien andfor slogan being revistered. . You may provide three
identical specimens or three difterent specimiens. For cach service mark cluss (classes 33-45), vou may provide three
newspaper advertisements. business cards. brochures. lvers, or any combination thercoll For each trademark class
(classes 1-34)0 vou may provide three tags, labels. boxes. cic. or any combination thereof. Photographs of bulky
specimens are aceepiable 1 the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

! Richard Tong

heing sworn, deprose and say ik Fan the owner and the applicant herein,
. - — K e - . !
or that Tam authorized to sign on beledf of the owner and applicant herein, and 1o the best af nv knowledge no other person exeepi

refated compen has regiseered this mark in this siate or has the right 1o use such mork in Florida either (n the identical form thereof
or in such near resemblanice as to be fikefe, when applied 1w the goods or services of such other person 1o cause confision, o cause
mixtake or to deceive. Daake this aftidavie and veritication on ny-the applican's behalf. 1 fiother acknovwledge that | have read th

application and know the contents thereof and that the jacts stated herein are irue and correct.

Richard Tong

~
Typed or prigted name ot applicant
yped or prigled nane ot apphic ;_: "T}
b
(D i
Applicarit's signature - coa
(List name and ttle) -3 {4l
it l:-
STATE OF FLORIDA 2 -
COUNTY OF Broward o
™~

Sworn to {or aftirmed) and subscribed before me by means of [7]] physical presence or [} online notarization. this (numeric date) this
duy m'f/it@m Q@Y’ 2020 by ( Richard Tung ).

numeric Jate month

year 1 me (‘[- persan Illilkll'lg statement

4/)%44/
/

Notary ’uhlu s Signature

Muna Nupoles

Notury Public’s Printed Nume

Personally Known [Z]] OR Produced [dentitication [0

Type of Identification Produced:

w%( Maria C. Napoles
= COMMISSION # GG287929

‘\ EXPIRES: January 11, 2023
Bonded Thu Aaron Notary

\“ul nu
"'ll Hin

FILING FEF: $87.50 per class ":?m o



OUR SOLUTIONS

ABOUT US

NEWS & INNOVATION

ASK US A
QUESTION

CONTACT

Quantum Spatial is the geospatial pioneer pushing
the boundaries of data and analytics to deliver
actionable intelligence to transform the way our
clients utilize and value geospatial data.

Quantum Spatial to becorne

NV

GEOSPATIAL

WUARTUM DiaTTAL

Quantum Spatial is changing its
name to NV5 Geospatial,
pawered by Quanum Spatial as
part of the integration into NV5's
geospatial technology vertical,
Official Roll-out is coming
towards the end of the year, but
don't be surprised if you see
some of the new name and iook

before then. Learn about NVS,

Read More

Leamn about Quantum Spatlal

Quantum Spatial is the industry
teader in geospatial data and
analytics. Watch our overview

video to get a glimpse of who we

are and what we do.

OUR SOLUTIONS

Read More

Noew Pole Management Integration

N|v|5 GEQSPATIAL

pintibee

WSPIDA

R Sariwane

NVS Geospatial and SPIDA
Software have partnered to
develop a firsi-of-its-kind pole
management integration that is
faster, safer, has greate:
accuracy, more consistent
results, and delivers a seamless
workflow from a single source of

truth. Learn More

Read More
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GEOSPATIAL
v QUANTUM SPATIAL
Accuracies Changing NV5 Geospatial
Amaze the Responses to Gains Momentum
Experts Changing in Canada with
NV5 Geospatial and Oklahoma Disasters Series of
DOT team-up Lo tesi accuracies Zpryme On the Grid: Podcast Topobathymetnc
of latest lidar innovations discusses how utilities rely on Lidar and Aerial
geospatial analytics manage Imagery Wins in
operations and improve
response times to outages 2020

MORE STORIES

BUSINESS AND GOVERNMENT, LARGE AND SMALL, TURN TO QUANTUM SPATIAL

N‘Vl5 GEOSPATIAL

CUANTLI SRaTtal

CONTACT US
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