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COVER LETTER

TO: Registration Scction
Division of Corporations

SUBJECT- Falcon Logo

(Mark to be registered)

The enclosed Trademark/Service Mark Application. specimens and fee(s) are submitied for filing.

Please return all correspondence concerning this matter to the following:

Heather Hunt

(Name of Person)

Falcon Engineering Co., LLC

{(Firm/Company}

682 US HWY 202/206 North

(Address}

Bridgewater, NJ 08807

(City/State and Zip Code)

For further information concerning this matter, please call:

Samantha Kish .. 908  595-0050 ext. 209

{(Name of Person) (Arca Code & Daytime Telephone Number)
MAILING ADDRENS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 Clifton Building
Tallahassee, F1. 32314 2661 Exccutive Center Circle

Tallahassee, FL 32301

{NOTE: The information cantained in this cover letter will be included in the permanent record and will be available to the general
public.)



M
APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARKS™ /L .
PURSUANT TO CHAPTER 495, FLORIDA STATUTES E L ;:

-.U;'{? ‘:;‘.-- Y,
TO:  Division of Corporations . ) ,'-"A; .,
Post Office Box 6327 el b gy
Tallahassee. F1. 32314 AL )-”';4'-:. '

PART I Ml

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owner of the Trademark
and/or Service Mark on the records of the Florida Dicpartment of State.

(a) Owner's/Applicant’s name: Falcon Englneerlng Co: LLC

(b) Owner'sf/Applicant's business address: 1 5405 NW 7th Ave
MIAMI, FL 33169
Citv/State/Z1

682 US HWY 202/206 North

If different. Qwner's/Applicant’s mailing address:

BRIDGEWATER, NJ 08807

City/State/Zip
{c) Owner's/Applicant’s telephone number: [908 ) 595_0050
Check the appropriate box to indicate the Owner/Applicant is a(n):
0 Individual Q Corporation CQJoint Venture & Limited Liability Company
Q General Parmership Q Limited Parmership QUnion Q Other;

If the Owner/Applicant is a business entity. the business entity must have an active filing or registration on file with the Florida Department
of State. If the Owner/Applicant 15 not an individual, enter the business entity’s Florida registration/document number in #1, the state or
country under the laws ca]13 which_the business cntity 1s currently formed, organized or incorporated under in #2_ and the entity’s federal
emplover identification number (EIN) in #3.

(1) Florida registration/document number: M13000006334

(2} Domicile State or Country: New Jersey
{3) Federal Employer ldentification Number: 22-3494023

2. (a) SERVICE MARK: If the owner/applicant is using the name. logo. design and/or slogan being registered in connection with a type of
service, the mark 1s a service mark.  1f the mark is a service mark, the applicant/owner must list the specific service(s) the mark 15 bein
used in connection with. For example: furniture moving services, diaper services, house painting services. wholesale and retail sales o
tractor equipment, ctc. 1f the owner/applicant is using the mark to identity services available in the market place, enter the specific service(s)
being rendered here:

(Note: List only those services currently being rendered by the owner/applicant. Do not include future services. )

Consulting Engineering
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2. (b) TRADEMARK: If the owner/ap

licant is using the name. logo. design and/or slogan being registered in connection with an actual
product manufactured by the owncr/appﬁcanl or on the owner/applicant’s behalf, the mark is a rademark.  If the mark is a trademark. the
applicantVowner must list the specific product(s) the name. logo, design and/or slo
sportswear, cat food, barbecue grills, shoc laces. etc.

d/or %.im is being used to identify.  For example: ladies
If the ownerfapplicant ts using t

¢ name, logo, design and/or slogan to identify goods
available in the market place, enter the specific product(s) the name, loge, design and/or slogan is being used 1o identifv
{Note: List only those product(s) currently available. Do not include future products ',:.i? E:ﬂ “%
7
I
> =1J -~
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2. (¢) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED: .1.

SERVICE MARKS; If the name, logo. design and/or slogan arc/is being used in connection with a type of service, you must specify the
form(s}mean(s) of advertisement the applicant/owner is using to advertise the services to the gencral public.  For example:  newspapa

advertisements, business cards, brochures. flvers. pamphlets, menus, cte. [f the mark is being used in connection with a type of service, state
how the name, logo, design and/or slopan arc/is being used in advertising here:

business cards, brochures, flyers, pamphlets

TRADEMARKS: [f the name, logo, design and/or slogan arefis being used to identify a product manufactured by or fore the applicant/owner
vou must specify how the mark is applied or affixed 0 the actual product or its packaging. For example: a tag. label, imprinted or engraved or

the actual product, cte. 1f the mark is being used in connection with a specific product, state how the name, logo, design and/or slogan 1s appliec
or affixed to the actual product(s) or the packaging;

2. (d) FEE(S) AND CLASS(ES). There are a total of 45 classes or categones in which all products or services must be categonzed. The
fee to register a mark is $87.50 per class. Make check pavable to Flonda Department of State.

List the class{es) which apply 1o the product(s) and/or service(s) listed in 2(a) and/or 2(b) above:
Class 35837 4.
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PART II

I. You must state the date the name. logo. design and/or slogan was first used in the state of Fionda, and. if it was used in another state or
countrv. the date vou first used the name. logo. design and/or slogan in the other state or country. Enter the month, day, and year the name.,
logo. design and/or slogan was first used by the applicant/owner, the predecessor, or a related company in Florida. If the name, logo, design
and/or slogan has been used in another state or country, then vou must also enter the month, dav, and ycar the name, logo, design and/or
slopan was/were used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

(a) Date first used in other state or country. if applicable; 02/1997 "é % r‘(;)’) “T
08/2014 P AT
(b) Date tirst used in Florida: I, - r"
w 5
PART I PR
P
ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED: A

R

}. Enter the name. a brief dc_scﬁgtion of the logo or design, and/or the slogan I\{ou are regisiening. The deseription of the dgo and’or dcs(:ii/gn
must be 25 words or less. List the exact name. slogan. and/or description of the lolgo/dc,s'lgn here: (NOTE: The name, logo, design and/or
slogan listed in this section must match the exact name, logo, design and‘or slogan listed on your specimens or examples.)

Falcon Logo: a black circle with outline of a white falcon head cutout of black circle

Provide the English translation of any and all tenns listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design. you are acknowledging this term is commonly used by others and that you do not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities. states oF countrics must be disclaimed (i.c.,
Miami, Orlando. Florida. the design of the state of Florida. the design of the United States of America. etc.). Corporate suffixes and terms
readily associated with the specific product(s) and/or{s) service being provided must also be disclaimed.

Enter all tcrms listed in #1 above which require a disclaimer in the space provided below:

NO CLAIM [S MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN,
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapter 495, F.5., requires vou to submit three specimens (samples or examples) of the mark in use. You must submit three specimens
FOR EACH CLASS listed in Part [ #2(d). The name, logo, design and/or slogan on the specimens must be identical to the name, logo,

desism and/or slogan being registered. You mav provide three identical specimens or three different specimens. For cach service mark class
{classes 33-45). you may provide three newspaper advertisements, business cards, brochures. flyers. or any combination thereof. For each

trademnark class {classes 1-34), vou may provide three taps, labels. boxes. ete. or any combination thereof. Photographs of bulky specimens
are acceptable 1f the mark bemng registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

i Andrew Racross

. being sworn. depose and say that I am the owner and the applicant
excepi a related company has registered this mark in this state or has the right (o use such mark in Florida either in the identical form

thereof or in such near resemblance as 1o be likely, when applied to the goods or services of such other person to cause confusion, 10
cause mistake or 1o deceive. [ make this affidavit and verification on my/ithe applican’s behalfl I further acknowledge that | have
read the application and know the contemts thereof and that the fucis stated herein are true and correct.

Prdeew Rloneos,

herein, or that I am authorized 1o sign on behalf of the owner and applicant herein, and 10 the besi of my knowledge no other person

T e
i = e
Typed or td name of ppptvant T iy
i W =2
A oo U
\_ Appliedits sigadfure "-ﬁj_ - gl
N ist name and title) o - C\
stateor _NeaN Jerge~ H %
R AR O
fastha [
COUNTY OF __Somerset”

Ml
H

Sworn to and subscribed before me on this JSA’ day of S( 1 th'\bb(

K\'ho is personally knowntome 0 whose identity [ proved on the basis of

2. _Adew Aoy,

(Name of Individual Signing)

S
CNeeted | >—
. ' Notary Public Signature
(Scal)

+{€O’+H’/ ’H\Jf}’f/

Notarv's Printed Name

My Commission Expires: }‘/{ rchh lz 202'%/
/

FILING FEE: $87.50 per class
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The Falcon Group

CAPITAL RESERVE STUDIES

What every community should know
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40 YEAR RECERTIFICATION

The Falcon Group

WILLIAM PYZNAR, P.E., PRINCIPAL Engineers, Architects and Reserve Specialists

JESSICA VAIL, MARKETING DIRECTOR

www.falconengineering.com
info@falconengineering.com

(800} 839-7740

f you manage a commercial or

multi-unit residential property in

South Florida, you may or may not

be aware of the 40 year recertifi

cation requirement in Miami-

Dade and Broward Counties.
Qur team of experts at The Falcon Group
put together a Q&A to help navigate
this requirement and answer your most
common questions. The main objective
to running your building should always be
“safety first.” This requirement can help
ensure your tenants live, work and play in
a safe, structurally-sound facility.

What is a 40 year

recertification?

40-year certifi cation is a requirement in
both Miami-Dade and Broward Counties
for safety cerlifi cation by a licensed
engineer or architect with respect to both
structural and electrical components of
buildings when they approach 40 years of
age and every 10 years thereafter.

Exempt buildings include buildings under
2,000 square feet in Miami-Dade County
and 3,500 square feet in Broward County.

In addition, one and two family dwellings,
U.S. Government, State of Florida
buildings, schools under the jurisdiction of
the B.C. School beard and buildings buitt
on Indian Reservations are exempt from
this program.

Who's responsible for what?

The professional engineer/architect (AJE)
is responsible for accessing the building,
determining the level of accessibility
needed based upon conditions and
reporting upon such conditions. The owner
is responsible for hiring the professional, fi
ling the reports and repairing any unsafe
conditions. When conditions are repaired,
the professional A/E should be reengaged
to certify the repairs are safe and up-to-
code and issue a clean report for the
building.

What if my building is not 40

years old?

The city should have a folio number for
your building which would provide such
critical information. If your building is not
40 years old you are not required to do
anything, however if there is distress and
failures related to the structure or electric,
you should have these items inspected
and corrected right away. Building Owners
are encouraged to repair the building in
anticipation of the 40 year mark,

How long is this process?

Depending upon the size, accessibility and
condition of the building, a report can be
turned around in as little as a week to one
month or mere for larger more complex
sites.




