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COVER LETTER

TO: Registration Section
Division of Corporations

S.H.AD.E.

SUBJECT:

{Mark 1o be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitied for filing.

Please return all correspondence concerning this maiter to the following:

LATANIA M. RUISE

(Name of Person}

PRIVEY & ASSOCIATES, PA

(Firm/Company)

PO BOX 695030

(Address)

MIAMI, FLORIDA 33269

(Cinv/State and Zip Code)

For further information concerning this matter. please call:

LATANIAM. RUISE 786 393-7750

(Name of Person) {Arca Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Seclion Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 Clifton Building
Tallahassee. FL. 32314 2661 Exceutive Center Circle

Tallahassee. FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be available to the genceral
public.)



FLORIDA DEPARTMENT OF STATE
Division of Corporations

January 24, 2018

LATANIA M. RUISE, ESQUIRE
PRIVEY & ASSOCIATES, PA
P.O. BOX 695030

MIAMI, FL 33269

SUBJECT: S HA.D.E. SISTERS HAVING A DEEP EXCHANGE
Ref. Number: W18000007068

We have received your document for S HAD.E. SISTERS HAVING A DEEP
EXCHANGE and your check(s) totaling $87.50. However, the document has not
been filed and is being retained in this office for the following:

Class(es) "35 & 25" would appear applicabie to your specific mark. Please delete
the class(es) you have on line 2 (d) and insert the pertinent class(es) *35 & 25".
There is a balance due of $87.50.

Pursuant to s. 495.035(5), F.S., this application will be considered abandoned if
the applicant fails to reply or resubmit the corrected/amended application within

three months from date of this letter.

if you have any questions concerning the filing of your document, please call
{850) 245-6051.

Nanette Causseaux
Regulatory Specialist I} Supervisor Letter Number: 018A00001508

www.sunbiz.org
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APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 493, FLORINDA STATUTES

Division of Corporations
Post OfTice Box 6327
Talluhassee, F1. 32314

PART |

L. OWNER/APPLICANT: Emer the name and address ot the individual or the business entity to be listed as the owner ot the Trademark
andfor Service Mark on the records of the Florida Department of Sate.

(a) Owner's/Applicant’s name: KAT H I E M . C O KE R
(D) Owner's/Applicant's business address

2949 E. MISSION WOOD LANE
MIRAMAR, FLORIDA 33025

tE difterent. Qvwaer'sfApplicant’s matling address:

Cuy/Siate/Zip

-3
=
——
e~
-
City/State/Zip [t
786 o z
. o et . - ~o
(e Owner's/Applicant’s telephone number: ( ) =2
Check the appropriate box to indicate the Owner/Applicant is a(n): ;
Individual Q Corporation Qloint Veniure O Limited Liability Company &3 i
Q General Partnership @ Limited Parinership QUnion Q Oiher; (_.':3 .
If the Owncrf:\pplicunl is u business entity, the busginess entity must have an active filing or registration on file with the Florida Depariment
ot Staie. I the )\\'ncnf:\?pllcam 15 not an irdividuad, enter the business entity”s Flonda registrmtion/decument number in #1, the state or
couniry under the laws oF which the Business entity s corrently formed. orginized or incorporated under i %2, and the entity™s federal
cmployer identitication number (EINY in 23,
(1 Florida registration/document number:
(2) Domicile State or Country:
(3) Federal Employer [dentification Number:

service. the mark s a service mark,

being rendered here;

2. (a) SERVICE MARK: If the vwner/applicant is using the name, logo. design and/or slogan betng registered in connection with a type of

It the mark is a service mark, the applicantowner must list the specific service(s) the mark 15 being
used i connection with, For example: fumiature moving seevices, diaper services, house painting services, wholesale and retail sales of
tractor equipment. ete. i the ewnerfapplicant is using the mark to ddentity services available in the market place, enter the specific serviceds)

(Note: List only those services currently being rendered by the ownerZapplicant.

Do not include future services. )
MERCHANDISING SALES, MARKETING/ADVERSTING/PROMOTIONS,
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2. (b} TRADEMARK: If the owncr/applicant is using the name, logo. design and/or slogan being registered in connection with an actual
product manufactured by the omwr/appﬁcunl or on the owner/applicant’s behalf, the mark is a rademark. If the mark is a trademark. the
applicantfowner must hist the specific product{s) the name, logo, design and/or sloian is being used 1o identily,  For example: ladics
sportswear, cat food. barbecue grills, shoe laces. ete.  If the ownerfapplicant is using the name, logo, design and/or slogan to identify poods
available in the market place, enter the specific product(s) the name, logo, desten and/or slogan is being used 1o identify:

{Notw: List only those product(s) currently available. Do not include tuture products.)

LADIES T-SHIRTS

2. {c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: if the name, logo, design and/or slogan are/is being used in connection with a type of service. you must specify the
torm{s)/mean(s) of adverusement the applicantowner is using w advertise the services to the general public.  For example: newspaper
advertisemnents, business cards, brochures, flyers. pamphlets. menus, ete. [f the mark is being used in connection with g tvpe of service, state
how the name_logo, design and/or slogan are/is beinge used in advertising here:

WEBSITE, BROCHURES, T-SHIRTS, BUSINESS CARDS

TRADEMARKS: If the name, logo, design and/or stogan arefis being used 1o identify a produci manufaciured by or fore the applicant/owner,
you must specify how the mark is applied or affixed to the actual product or its packaging. For example: a tag, label, imprinted or engraved on
the actual product. ete. [f the mark is being used in connection with a specifie product, state how the name, logo, design and/or slogan is applied

or affixed o the actual product(s) or the packaging:

IMPRINTED ON SHIRTS

2, (d) FEE(S) AND CLASS(ES}): There are u total of 45 classes or categories in which all products or services must be categorized, The
fee 1o register a mark is $87.50 per class. Make cheek payable to Florida Department of State,

List the class(es) which applv to the product(s) and/or service(s) listed i 2{a) and/or 2{b) above:

25-CLOTHING , 35 Secvitce s
4
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PART I

1. You must state the date the name. logo. design andfor slogan was first used in the state of Florida. and. if it was used in another state or
country, the date yvou lirst used the name. logo, design and/or slogan in the other state or country,  Enter the month, dav, and year the name,
Jogo, desien andfor slogan was first used by the applicant/owner, the predecessor, or a related company in Flonida, [ the name, logo. design
anddor slovan has been used in another state or_ coumtry, then vou muwst also enter the month, dav, and vear the name, loso, design andfor
slogan was/were used in another state or couniry, when applicable,

Note: The Florida Statutes require 3 mark w be in use prior to registration.

{a) Date first used in other state or country, i applicable:

{b) Dae first used in Florida: 11/01/2017

PART 111

ENTER NAME, LOGO. DESICGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name. a hricfdc_scrillljlion ot the logo or design. and/or the slogan vou are registering. The description of the loge and/or design
must be 23 words or less. List the exact name, slogan. andfor description of the logo/design here: (NOTE: The mume, logo. design andfor
slogan listed in this section must match the exact name, logo. design andfor slogan listed on your specimens or examples .}

S.H.AD.E.
SISTERS HAVING A DEEP EXCHANGE

Provide the English translation of any and all terms lisied #1 above. when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include o word or design that 15 commonty used by others. Commonly used serms or designs must be disclaimed. When
vou disclaim a specific term or design. vou are acknowledeing this term is commonly used by others and that you duv not claim the exclusive
right to use the disclaimed term or design. All geographicul terms and representations of cities, states or countries must be disclaimued (Le.
Aami, Orlando. Florida, the design of the state of Flortda, the design of the United States of America. cte.). Corporate suthxes and wrns
readily associated with the specific product(s) and’or(s) service being provided musi also be disclaimed.

Enier all lerms listed in %1 above which reguire a disclaimer in the space provided below:

I~
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)" SISTERS

"APART FROM THE MARK AS SHOWN,
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapter 495, F.S., reguires you 1o submit three specimens (samples or examples) of the mark in use. You must submit three specimens
FOR EACH CLASS listed in Pan T #2(d). The name, logo, design andfor slogan on the specimens must be identical to the name, logo,
design and/or slogan being registered. You may provide three identical specimens or three different specimens. For each service mark class
{classes 35-33), you may provide three newspaper advertisements. business cards. brochures. fivers. or any combination thereof. For each
tradernark class (classes 1-34), you may provide three tags, labels, boxes, ete. or any combination thereot, Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

KATHlE M. COKER . being sworn. depose and say that Tam the owner and the upplicant

hw ein, or that [ am authorized to sign on behalf r)f the owner and applicant herein. and to the best of mv knowledge no other- rperson
exeept a related company: has registered this mark in this siate or has the right 1o use such mark in Florida either in the identicgd form
thereof or in such near resemblance as o be likely, when applied to the goods or services of such other persen to cam?,jw;/mn#a— {0
cause mistake or o deceive. | make this affidavit and verification on m/ihe applicant’s behalf. 1 further ac. Armuledg&thm—éﬁin ¢
read the application and know the contents thereof and that the fucts stated herein are true and correct,

KATHIE M. COKER

Typed or printed name of applicant

Mot D (o

Applicant'’s signawre
{List name and title)

state of FLORIDA

county of MIAMI-DADE

r JANUARY 18 KATHIE M. COKER

(Namc of Individual Signing)

Swom 0 and subscribed betore me on this 4 day o

& whois personally knowntome @ whose identity | proved on the basis of ,"

éV &mw il

Nolary Public Signatufé
(Seal) LATANIA M. RUISE

Notary's Printed Nafie

GWHg.  LATANIA M RUISE . 03/24/2020
4R = MY COMMISSION # FF975217 My Commission Expires:
W EXPIRES Mearch 24, 2000

uonedisy  FlergshelrySencecon FILING FEF: $87.50 per class
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OwnYouré. ﬁ@ oTM

Assessments#4 : eAuthentic eDo You See What | See? eAdmit Guiltiness

. .{1.P. .ROOMus

Redefining Friendships

*Some time we have/need to separate so that we can re-
evaluate and redefine your needs in a friendship.

1. €. you've matured, and your needs has changed no
longer a little girl, now a women, mother, wife, single,
employee, co worker, professional or religious beliefs.

*[f you are not willing to admit that your friendship is a
relationship worth committing to then, you're only having
relations.

As women we truly know the devastation of relations
without the ship. In other words eventually it's doing
down.




Color Theory & Color Harmony Tote

N

\/yellow ' Red E Blue Primary: Most important

, l

S "~ Orange, Green, Violet Secondary: not as important or valuable as
somethlng else

Blue Green, Yellow Green, Yellow Orange, Red Orange, Red
Vlolet Biue Violet, Tertiary: third in order, importance, or value

Sometimes Women Throw Shade Because Of:
Discords/Words...So Call Friends

Children/Step Children

Dislikes/In Laws

Parents/Siblings

Use Ink Pegs
Q&A

Are You feeling the least bit some type of way? How will she know if vou
don't say so?

If I've hurt you Let's Sister Have A Deep Exchange. Go to her in private
and say YES Let's Sister Have A Deep Exchange.

Model Prayer: Dear God | Thank YOU for Space Grace. ABBA YOU
know my heart and the hearts of people. Therefore I'm asking YOU to
weave in or out people who should or shouldn't be in my life I pray Thee.
Amen




As the founder (_)fé. ‘ﬁ@ ~ . my desire is to engage all women in this
powerful dialogue "Why Women Hurt Women' and changing

é. rﬁ@ . negative connotation to a Positive " . ﬂ@ .

Room"'

Please support my endeavors by purchasing é .ﬂ.@.:'i.Ts $15-820
Sizes XS-3 & é .ﬁ.@. -« Journals $8 & TOTES $3 or Necessites Scts

$30/825

Color Theory - Color Harmony Chart




