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" COVERLETTER

TO:  Registration Section
Division of Corporations

wmeer: ArtesMiami

{Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return all correspondence concerning this matter to the following:

Angel Castillo, Jr.

(Name of Person)

DLD Lawyers

(Fim/Company)

806 Douglas Road, 12th Floor

(Address)

Coral Gables, FL 33134

(City/State and Zip Code)

For further information concerning this matter, please call:

Angel Castillo, Jr. 305 443-4850

(Name of Person) {Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Diviston of Corporations
P.O. Box 6327 Clifton Building
Tallahassee, FL 32314 2661 Executive Center Circle

Tallabassee, FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be available to the general
public.)
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APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 495, FLORIDA STATUTES

TO: Division of Corporations
Post Office Box 6327
Tallahassee, FE. 32314

PART1

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owner of the Trademark
and/or Service Mark on the records of the Florida Department of State,

{a) Owner's/Applicant's name:ArteSMiami, InC-

(b} Owner's/Applicant's business address:1 Grove ISle Drive # 1809 =

Miami, F F =
iami, FLL 33133 — = ]

If different, Owner’s/Applicant’s mailing address:

City/State/Zip

(c) Owner's/Applicant’s telephone number: (305 } 975-3757

Check the appropriate box to indicate the Owner/Applicant is a(n):

2 Individual & Corporation QJoint Venture 0 Limited Liability Company
0 General Partnership O Limited Partnership QUoicn Q Other:

If the Owner/Applicant is a business cntity, the business entity must have an active ﬁlir;g or registration on file with the Florida Department
of State. If the er/A?_phcgmt is not an individual, enter the business entity’s Florida registration/document number in #1, the state or

country under the laws of which the busmess entity is currently formed, organized or incorporated under in #2, and the entity’s federal
employer identification number (EIN) in #3.

(1) Florida registration/document number: N95000003310

(2) Domicile State or Country: Florida

(3) Federal Employer Identification Number; 65-0610039

2. (@) SERVICE MARK; If the owner/applicant is using the name, logo, design and/or slogan bt’:in&l registered in connection with a type of
service, the mark is a service mark. If the mark is a service mark, the applicant/owner must list the specific service(s) the mark is being
used in connection with, For exam i

I ple: furniture moving services, diaper services, house painting services, wholesale and retail sales of
tractor equipment, ctc, If the o /applicant is usi identi ices available m th et place, enter the specific service(s
being rendered here:

(Note: List only those services currently being rendered by the owner/applicant. Do not include future services.}

The applicant uses the mark to identify and promote its nonprofit cultural activities,
supporting and promoting South Florida Hispanic artists and cultural organizations

Page 1 of 4
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2.(v : If thc owmer/applicant is using the name, logo, design and/or slogan bein reglstercd in connection with an actual
product manu y the owner/applicant or on the owner/applicant’s behalf, the margal.: 8 . If the mark is a trademark, the
applicantowner must list the specific product(s) the name, logo, dcmgn and/or slo%an is being used to 1dentlfy For example la.dnes
sporicswear cat food, baxbecue gnlls shoclacm etc. If the owner/applicent is using desigy

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you must specify the
form(s)/mean(s) of advertisement the applicant/owner is using to advcrnsc the scmccs w the gencml pubhc For examplc ncwspaper
advcmscments busmess can:ls, brochunes, ﬂyers, pamphlets menus, etc

The applicant uses the mark on brochures, advertissments, amails, and onfine communications o identify and promote

its cultural activities in South Florida on behalf of Hispanic artists and culturai organizations

TRADEMARKS: If the name, logo, design and/or slogan arefis being used to identify a product manufactured by or fore the applicant/owner,
you must specify how the mark is apphed or aﬂ'ixcd to me actual pmduct or its packagmg For cxamplc atag, labcl 1mprmted or cngravcd on
the actual product, etc. If the ma g : ign and/ 7

2. (d) EEE{S) AND CLASS(ES); There are a total of 45 classes or categories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State,

¢ class(cs) whi

Class 41
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PART II

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other state or country. Enter the month, day, and year the name,
logo, desipn and/or slogan was first used by the applicant/owner, the predecessor, or a related company in Floride. If the name, logo, design
and‘or slogan has been used in_another state or country, then you must also enter the month, day, and vear the name, logo, design and/or
slogan was/were used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

(a) Date first used in other state or country, if applicable:

(b} Date first used in Florida: 11/16/2009

PART III

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name, a brief description of the logo or design, and/or the slogan you are registering. The dcscﬁ(;;.rii]on of the logo and/or des}
must be 25 words or less. List the exact name, slogan, and/or description of the logo/design here: (NOTE: The name, logo, design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan [isted on your specimens or examples.)

ArtesMiami

Provide the English translation of any and sl terms listed #1 above, when applicable:

"artes” in Spanish means "arts" in English

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others and that you do not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities, states or countrics must be disclaimed (i.e.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms
readily associated with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TC USE THE TERM(S)"'d bl

"APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapter 495, F. S reqmrcs you to submit three spec:mcns (samples or examples) of the mark in use. mwmummm
1 #2 d desi

(classcs 35—45), you may prowde three newspapeT advcrtlsements busmess cards brochures, flyers, or any combination thereof. For each

trademark class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are cleariy legible

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

; Aida T. Levitan

, being sworn, depose and say that I am the owner and the applicant
herein, or that I am authorized 10 sign on behalf of the owner and appticant herein, and to the best of my knowledge no other person
except a related company has registered this mark in this state or has the right to use such mark in Florida either in the identical form

thereof or in such near resemblance as to be likely, when applied to the goods or services of such other person to cause con

cause misiake or to deceive. 1 make this affidavit and verification on my/the applicant’s behalf. 1 further acknowledge ¢
read the application and know the contents thereof and that the facts stated herein are true and correct,

Aida T. Levitan

STATE OF Florida

fon, to
t | have

Typed or printed name of applicant

Qi B NEat—

Applicant's sigha.ﬂiga’“‘
(Lgt name and title)

county o Miami-Dade

Sworn to and subscribed before me on this @ day of NO\(CN\W A q’ ﬂ\d&. T Le‘/\'i@({l

& who is personally known to me

(Seal)

088 WY |- 030 HE

{(Name of Individual Signing)

whose identity I proved on the basis of _1>Y VNET S Ucense

Notary Public Signafure
Clowchia. veye

Notary's Printed Name

My Commission Expires: O G / ‘22’\/ ?/O’L{

FILING FEE: $87.50 per class

r" Notary Public State of Florida
Paged of 4 kf-?“} Wy Comminns

My Commiasion GG 117778
Expires 08/22/2021




ArtesMiami encourages you to visit
A Historic Exhibition of
World-Renowed Cuban-American Artist José
Bedia
At the Miami Art Museum.

Opening reception for Transcultural Pilgrim:
Three Decades of Work by josé Bedia

Free on Second Saturdays

image: José Bedla, Plango plango llega lajos
(Step by Step You Can Go Far), 2000. Acrylic
stain and oll pastel on canvas. 96-1/2 inches.
Collaction of the Ackland Art Museum, The
University of North Carolina at Chapal HIll,
Ackland Fund Photograph courtesy of Galerla
Ramis Barquet, New York.

Wednesday, May 23, 2012 /6-9pm. Transcultural Pligrim: Three
Decades of Work by José Bedia opens with a conversation between
Bedia and exhibition curator Judith Bettelheim. Talk begins 6:30pm.
Seating is limited. First come, first seated. Reception following with
beer/wine. MAM members free, non-members $10.
RSVP@miamiartmuseum.org or 305.375.1704. Garage parking $5 at
50 NW 2 Ave.

Second Saturdays are Free for Famliles: "Symbolic Ships"

Saturday, June 9, 1-4pm, tour at 2pm RSYP@miamiactmuseum.org /
305.3305.375.4073

This special "Second Saturdays are Free for Families" event, held
each spring, fills the Miami-Dade Cultural Plaza with a variety of
games, entertainment and art activities. Children and their families
are invited to spend the afternoon and take partin a number of
engaging experiences, including exhibition tours.

ArtesMiami, Inc., The Aetna Foundation, Dr. Aida Levitan, Victora London, the Center



of the Florida L'rteréry Arts of Miami Dade Coliege and Books & Books have
contributed to the publication and distribution of The City of Possible Unity .

© Copyright 2012 ARTESMIAMI ING. All rights reserved.
445 Grand Bay Drive, #501, Key Biscayne, Florida 33149.

www.artesmiami.org - Email: info@artesmiami.org
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Beagd the VerticalResponge marketing policy.



I v | Gmail Alda Levitan <aldalevitan@gmail.com>

Test Message - HTML Format:Cuban-American Art Show at the Sagamore SoBe

1 message

ArtesMiaml| <ArtesMiami@mail vresp.com> Thu, May 25, 2017 at 1:00 PM
To: alevitan@thelevitangroup.com

itike | Twoat| [ sharo]

ArtesMiami is supporting this exhibit that will benefit Cuban-American artists by promoting it within our

community. ArtesMiami is supporting this exhibit that will benefit Cuban-American artists by promoting it within our

ArtesMiami supports Cuban-American Art Show

Examples of Artwork to be ArtesMiami supports this show

Exhibited: "~ by promoting it to our more
: than 7,000 followers:
CUBAN ARTISTS:

THE PRODIGIOUS DECADE

A Curated Selling Exhibit with
Historic and Recent Artworks from
Cuban Artists of the

80's Generation

Art Exhibit from June 1 to August
2017 « VIP Preview / Opening Night
on June 1, 2017, by invitation only

MIAMI -- South Florida's leading “art
hotel”, The Sagamore Hotel Miami

. Beach, is debuting its latest seasonal
Gustavo Acosta - The Day Before-2006 ~ curated exhibit on June 1, 2017,

- entitled: Cuban Artists: The
Prodigious Decade. This thoughtfully
curated project showcases a significant
selection of historic and recent artworks
created by Cuban artists from the 80's
generation, some of the most important
artists who pioneered Contemporary art
on the island.




MIAMI

Aida Levitan, Ph.D., Presidenta de ArtesMiami, Inc.
Tiene el placer de invitarle al

Coloquio de los Dos Carlos

Presentando al Premiado Novelista Esparnol
Dr. Carlos Rojas

Charles Howard Candler
Profesor de Espanol, Emeritus - Emory University

Interlocutor: Carlos Alberto Montaner
Celebrado Escritor y Periodista Cubanoamericano

Tema: Desde como se hace una novela hasta
Ultimo rey sobre la tierra

Recepcidn con tapas y vinos

El jueves, 16 de febrero, 2017 - 7 p.m. a 9 p.m.
En Guerrero Galeria D’Art
359 Miracle Mile + Coral Gables 33134

Auspiciada por ArtesMiami - Guerrero Galeria D'Art
y el Centro Cultural Espanol de Miami

Por invitacion solamente para Benefactores de ArtesMiami
Invitacion para dos - No transferible
Es esencial reservar antes del 10 de febrero
RSVP: alevitan@artesmiami.org




ArtesMiami, Inc,
Is proud to announce

The 2015 Lydia Cabrera Award
Winners:
Nat Chediak

Presenting Sponsors:
Biltmore Parc

Luxury Condos
and
U.S. Century Bank

Save the Date!
July 24, 2015

12 Noon to 3 p.m.
Fleming’s Restaurant o Coral Gables
$110 per person
Reservations: alevitan@artesmiami.org




