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' ' COVER LETTER

n Lt

TO: Registration Section
Division of Corporations

ELYSEE INVESTMENTS

SUBJECT:

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

P’lease return al) correspondence concerning (his matter to the fotlowing:

Joseph W. Bain

(Name of Person)

Shutts & Bowen LLP

(Firm/Company)

525 Okeechobee Blvd, Suite 1100

(Address)
West Palm Beach, FL 33401
(City/State and Zip Code)

For further information concerning this matter, please call:

Joseph W. Bain .561  650-8523

{Name of Person) (Area Code & Daytime Telcphone Nuntber)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 Clifton Building
Tallahussee, F1. 32314 2661 Executive Center Circle

Tallahassee, FL. 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and wiil be available to the general

pubkic.)




Go,
FLORIDA DEPARTMENT OF STATE
Division of Corporations

September 6, 2016

JOSEPH W. BAIN, ESQUIRE

SHUTTS & BOWEN LLP

525 OKEECHOBEE BLVD., SUITE 1100
WEST PALM BEACH, FL 33401

SUBJECT: ELYSEE INVESTMENTS
Ref. Number: W16000060878

We have received your document for ELYSEE INVESTMENTS and your
check(s) totaling $87.50. However, the document has not been filed and is being
retained in this office for the following:

In lieu of returning your document, we have corrected the disclaimer statement
on your document. We have inserted the term(s) "INVESTMENTS"in your
disclaimer statement. A disclaimed term is still considered part of your mark. You
simply do not claim the exclusive right to the use of the disclaimed term(s) apart
from your mark.

If you agree with the corrections needed and would like this office to proceed with
your filing, please notify this office in writing or by fax at 850-245-6030 to the
attention of the undersigned.

Pursuant to s. 495.035(5), F.S., this application will be considered abandoned if
the applicant fails to reply or resubmit the corrected/amended application within
three months from date of this letter.

If you have any questions concerning the filing of your document, please call
(850) 245-6051.

Nanette Causseaux
Regulatory Specialist || Supervisor Letter Number: 916A00018721

www.sunbiz.org
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JOSEPH W, BAIN
PARTNER

Shutts & Bowen LLP
, N 1100 CityPlace Tower
525 Okeechobee Boulevard

West Palm Beach, Florida 33401
member Florida Bar

DIRECT (561) 650-8523

FAX (561) 822-5502

EMAIL  JBain@shutts.com

November 3, 2016

BY CERTIFIED MAIL
RETURN RECEIPT REQUESTED

Florida Department of State
Registration Section
Division of Corporations
Clifton Building

2661 Executive Center Circle
Tallahassee, FL 32301

Re: ELYSEE INVESMENTS; Ref. W16000060878; Letter Number:
916A00018721
SB Ref. No. 44385.0001

Dear Ms. Causseaux:

[ am in receipt of the above referenced letter in connection with the trademark for
ELYSEE INVESMENTS. The Registrant has no objections to the amendments to the
application, specifically, the disclaimer of the term “INVESTMENTS.”

Please do not hesitate to contact the undersigned should you require anything further to

proceed with the filing.

Sincerely,
Shutts & Bowen LLP

/;7%{—’—,-#

Joseph W. Bain
JWB/jt
Enclosure
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AAPPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK ) M
PURSUANT TO CHAPTER 495, FLORIDA STATULES .

P} ‘:’:‘
TO: Division of Corporntions L IS
Post Office Box 6327 T &
Tallahassee, FL- 32314 Y e
L::,‘).‘ﬂ .
»
PART |

. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owner of the Trademark
andfor Service Mark on the records of the Florida Department of State.

ELYSEE INVESTMENT COMPANY OF MIAMI BEACH, INC.

210 71st Street, Suite 309
Miami, Florida 33141

City/State/Zip

(a) Owner's/Applicant’s name:

{b) Owner's/Applicant’s business address:

If different, Owner's/Applicant’s mailing address:

City/Siate/Zip
(¢} Owner's/Applicant's telephone number: ( }
Check the appropriate box to indicate the Owner/Applicant is a(n):
L Individual @ Corporation Qloint Venlure 0 Limited Liability Company
Q General Partnership Q Limited Partnership RUnion Q Other;

IE the Oswner/Applicant is a business entity, the business entity must have an active filing or registration on file with the Florida Depariment
of State, If the \\'nerm?phcgmt is not an individual, enter 1he business entity’s Floridg registration/document number in #1, the state or
contry under the laws of which the Business entity s currenily formed, organized or wcorporated wader in #2, and the entity’s federal
employer identification number (EIN) in #3,

t1} Florida registration/document number: S54688 /
(2) Domicile State or Cownry: Florida
(3) Federal Employer Identification Number: 22-3119986

2. (a) SERVICE MARK: [f the ownerfapplicant is using the name, logo. design andfor slogan being registered in conncction with a type of
service, the mark is a service mark. Il the mark is a service mark, the applicant/owner must list {he speciiic service(s) the mark is being
used in connection with. For example: fumiture moving services, diaper services, house painting services, wholesale and retil sales of
me(or cqlllipmic]nl. etc. If the ownet/applicant is using te mark to idemily services available in the market place, enter the specific service(s)

cing rendered here;

© (MNote: List anly those seyvices currently being rendered by the ownerfapplieant. Do not inchude future seivices.)
real estate leasing and property management
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2. (b) TRADEMARK;: If the owner/applicant is using the nante, logo, design and/or slogan being registered in connection with an actual
product manudactured by the owner/applicant or on the owner/applicant’s behail, the mauE is a trademark. _1F the matk is a trademark, the
applicany/owner must list the specific product(s) the name, logo, design and/or slogan is being used to identily. For example:  ladies
sponswear, cat food, barbecne grills, shoe laces, ete. 1 the owner/apphicant is using the name, logo, design and/or stogan io identity goots
available in the market place, enter the specific product(s) the name, logo, design and/or slogajy is being used Lo identify:

(Note: List only those producil{s} currently available, Do not include future products.)

2.{c) HOW IS THE NAME, L OGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of scrvice, you must specify the
form(sVmean(s) of advertisement the applicant/owner is using to adverlise the services to the general public. For example: newspaper

advertisemems, business cards, brochures, flyers, pamphlets, menus, etc. 1f the mark is being used in connection with a type of senvice, stale
how the name, logo, design and/or slogan arefis being used in advegtising here:

website, business cards, leasing signs, signage affixed to a building

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or fore the applicani/owner,
you must specify how the mark is applied or aflixed to the actual product or its packaging. For example: a tag, label, imprinted or engraved on

the actunl produet, etc. If the mark is being used in connection with a specific product, state hew the name, logo, design and/or slogan is applied
or affixed to the actual product{s) or the packaging;

2. (d) FEE(S) AND CLASS(ES). There are a total of 45 classes or calegories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class{es) which apply to the product{s) and/or service(s) listed in 2(a) and/or 2(b) above:

SM-36
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PART N

1. You must state the date the name, logo, design and/or slogan was first used in the siate of Florida, and, i0it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other state or country, Enter the month, day. and year the name,
togo. design and/or slogan was first used by the applicant/owner, the predecessor, or a related company in Florida. 11 the name, togo. design
and/or slogan has been used in another state or country, then_you must also enter the month, day, and year the name, logo, design and/or
slogan was/were used in another slate or country, when applicable.

Note: The Flovida Statutes vequive a mark to e in use prioy to registiation.

{4) Date first used in other state or country, i€ applicable:

(1) Date first used in Florida; 05/22/1991

PART I

ENTER NAME, LOGO, DESIGN ANIVOR SLOGAN BEING REGISTERED:

i. Enter the name, a brief description of the logo or design, and/or the slogan Pfou are registering, The deseription of the logo andfor design
must be 25 words or fess. List the exact name, slogan, andfor description of the logo/design here: (NOTE: The name, Ingo, design and/or

slogan listed in this section must madch the exact name, logo, design andior slogan [isted on your specimens or examples.)

ELYSEE INVESTMENTS

Provide the English translation of any and all terms lisied #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your imark may include a word or design that is commonly used by others. Commonly used terms ar designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others anl that you duv not claim (he exclusive
right to use the disclaimed term or design. All geographical tenns and representations of citics. states or countries must be disclaimed (i.c.,
Miami, Oilando, Florida, the design af the stale of Florida, the design of the United States ol America, ete.). Corporate suflixes and tenns
readily nssociated with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT ‘1O USE THE TERM(S)" jﬂ Ue $+m € n + s

"APART FROM THE MARK AS SHOWN,
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3
REGISTERED

3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING

Chapter 495, F.S§,, requlres you to suhlmt three specnnen: (smnples or examples) of the mark in use. You must submit_three specimens

ien_and/or slogan on the specimens must_be identieal to the pame, logo

design and/or slugxm being registered, You may provide lhrcc |dem|cal specimens or three different specimens, For each service mark class

(classes 35-45), you may provide three newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For cich
wrademark ctass (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof, Photographs of bulky specimens

are acceptable if the mark being registered and the good(s) or product{s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

; Haim Yehezkel

_, being sworn, depose and say that 1 aum the owner and the applicant

herein, or that | am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person
except o related company has registered this mark in this state or has the right 1o use such mark in Flovida either in the identical form
thereof or in such wear resemblance as fo be likely, when applied to the goods or services of sueh other person to cause confusion, 1o

cause mistake or to deceive. { make this affidavit and verification on my'the applicant's behalf, | firiher acknowledge that 1 lurve
vead the application and know the contents thereof and that the fucts stated herein are prug and correet,

Haim Yehezkel >

L
Typed or pnmed name ofapplica l " g *-.”;

\X/ct SRR

Applicant's signjture / A

(List name and title) . m 3
staTe oF Florida s iy
?_:i;_," r;\') e pywd

county of __(ViAM) DARE So e

Swomn to and subscribed before e on this Jg day of

HAIM EHEAFL

fugud:
o

(Name uflndwldual Slgllll\f,)

pwho is persanally known tome & whose identity 1 proved on the basis of

.

nC

e S, MYOO'E‘.TI[;SEIA&O:EII‘ o2 Notary Public Signature
ea ; ) g

i EXPIRES: December 14, 2017

or't  Mwiou

s
AT Donded Th Holary Public Undarariters

Notary's Printed Name

\2,\\\'\\ \1

My Commission Expires:

FILING FEE: $87.50 per class
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Follow us on:

eLYSEE &

INVESTMENTS Sroae o o ca s 305,064.8695.
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MIAM! BEACH

One of the most heralded coastal resort clties In the world, they call Miami Beach “The World's Playground® for & reason.
Bayond the rediant sun, surf and sand. Miami Beach's rich history as an entertainment and cuktural destination is well
dasarved. From worid-famous Art Ceco architectiurs to its rencwned nightciubs and first class dining spots, thare's o much
golng on in Miami Beach.

The “Miami Baach” area is & barrier island located esst of Mlami and Biscayne Bay. It streiches a large distance and is
generally broken up into three districts: South Baach, Mid Baach and North Esach. South Beach runs from the southem tip
of the island to about 23rd sireet; Mid Beach, the actual "Miami Beach,” runs from 23rd to 63rd sirest; North Beach covers
the northamn tlp of the Island. from &3rd on up,

l MiAMI BEACH City Facts

Location
+ 2 miles sast of Downtown Miami

« 42 miles south of Palm Beach

!innuni City Budget: $441 miltion

Form of Government
« Commissionar - City Manager

Population: 185,521

Avg. Housshold Income - $27,322

Millage Rate: 6.3447 ,.,__J

Zp Codes: 33109, 33139, 3o, 3314t

l—Numbor of Businesses: 16,000
Vhite: 40 5% Hispanic: 53% Black: 4.4% Other: 5.5%

Desmographics

MIAMI BEACH PROPERTIES

413T STREET & ROYAL
PALM AVENUE

Located on the busy Arthur Godfrey Road, this area I8 a hub for Miami Beach
Husinesses, From the east end (Collins Ave.) to the west and (I-195) this section of
roed is one of the busiest on the Beach. The Forge, one of the bast and oldest
restaurants in Miami Beach, Is 8 next-door neighbor. A great neighborhood filled with
hwry homes, a high number of residents and one of the best hospitals In the State
(M. Sinal), this is a dream spot for any business — and you can sense that the beach
18 just blocks away.

[ Moreinfe
55th & COLLINS AVE.

The heert of Mismi Beach Is this strip of businesses and restaurants running from 65th
i 74ih Street. With hotels like the ald-school Deauvitis running aiong the beach side




be ovariooked are the residents fom the Surfside, Normandy and Pine Tree arsas
that surround this busy district.

" More info_]

S8th & COLLINS AVE.

The heart of Miami Eeach is this strip of businesses and resteurents running from &5th
ta 74th Street. With hotels like the cid-school Deauvills running along the baach side
of Colling Avenue, this arse s8es 8 huge amount of tounsts throughout the year; not to
be overipoked are the residents lrom tha Surfside. Normandy and Pine Tree arsas
that surround this busy district.

[Wiars it}

69th & COLLINS AVE.

{WEST SIDE}

Tha heart of Miaml Beach is this strip of businesses and restaurants running from 65th
to 74th Street. With hotels like the old-school Dsauville running along the baach side
of Collins Avenua, this arez sees a huge amount of tourlsts throughout the yeer; not to
be overiooked are the residents from the Surfside, Normandy and Pine Tres areas
that surround this busy disirict

[“More info_ ]

Tist STREET &

COLLINS AVENUVE (SW

CORNER)

Being one of only three exits off the Island betwean the top of South Eeach and 96th
Sirest, 718t street and is & high traffic corner. The Elyses Investments offices are
locatad in this populer business district

{__More Info_]

73RO & T4TH COLLINS
AVE.

The heart of Miami Beach is this strip of businesses and restaurants running from 65th
to 74ih Strest. With hotels like the old-school Deauville running along the baach side
of Collins Avenue, this arsa sees & buge emount of tourtsts throughout the year, not to
be overiocked are the residents from the Surfsice, Nomandy ard Pine Tres areas
thet surround this busy district.

L

=

ore Info__]

TIST & COLLINS (N. W,

CORNER}

Being one of only thres exits off the Island between the top of South Beach and S6th
Street, 718! street and Is a high trafc comer. The Elyses Investments offices ere
Iocatsd in this popudar business district.

[~ More info_]

G9TH & COLLINS AVE.
(BEACH/EAST SIDE)

The heart of Miermi Beach is this strip of businesses and resiaurants nunning from 65th
1o T4th Strest. With hotels Iike the old-school Deauville running along the beach side
of Collins Avenus, this arsa 3ees b huge amount of tourists throughout the year; not to
be overicoked ore the residents from the Surlside, Nommandy and Fine Tres areas
that surround this busy district.
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