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Patent, Trademark & Copyright Law

“Since 159" Miaml Office Ft. Lauderdale Office
Registered Patent Attorneys 2800 S.W. Third Avenue 2101 West Commarcial Blvd.
Mﬂ ﬂ pL Trial and Appellate Counsel Miami, Florida 33129 Reply to: Miami Office
y 4.4, Internet. malloylaw.com Telephone (305) 858-8000 Broward (954) 525-9611
Facsimile (305) 858-0008 Florida (877) 616-2471

March 30, 201¢

Reglstration Section
Division of Corporaticns
P.0O. Box 6327

Tallahassee, Florida 32314

Attn: Nanette Causseaux

Re: Florida Trademark Application -
“CHANGO”
Qur Ref.: 8120 / 2.358.16

Dear Ms. Causseaux:
Enclosed please find a trademark application, along with three
(3) specimens, to be filed with the State of Florida regarding the

above-referenced trademark.

Also enclosed is our check in the amount of £87.50 to cover
the appropriate filing fee.

Kindest regards,

Very truly yours,

Oliver A. Rulz
For the Firm

OAR/mrs
Enclosures



COVER LETTER

TO: ~ Registfation Section
Division of Corporations

SUBJECT: CHAN GO

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Piease retum all caorrespondence concerning this matter to the following:

Oliver A. Ruiz, Esq.

(Name of Person)

Malloy & Malloy, P.L.

(Firm/Company)

2800 S.W. 3rd Avenue

(Address)

Miami, Florida 33129

(City/State and Zip Code)

For further information concerning this matter, please call:

Oliver A. Ruiz . 305  858-8000

(Name of Person} (Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 Ciifton Building
Tallahassee, FL. 32314 2661 Executive Center Circle

Tallahassee, FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be available to the general

public.)
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APPLICATION FOR THE REGISTRATION OF ATRADEMARK OR SERVICEMARK. 52 o0
. PURSUANT TO CHAPTER 495, FLORIDA STATUTES ey R
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TOQ:  Division of Corporations PV e
Post Office Box 6327 PSS T
Tallahassee, FL 32314 Ll - %,
T o
PART I Y
.a‘ -

v
1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owner of the Trademark
and/or Service Mark on the records of the Florida Department of State.

(3) ownersiapplicants mame: MIAZEHOV Beverages import & Export, Inc.

(b} Owner’s/Applicant's business address: 8420 N'W- 66th Street
Miami, Florida 33166-2629

City/State/Zip
I different, Owner’s/Applicant’s mailing address:
City/State/Zip
{c) Owner's/Applicant’s telephone number: ( 3
Check the appropriate box to indicate the Owner/Applicant is a(n):
Q individual & Corporation ClJoint Venture Q Limited Liability Company
O General Partnership O Limited Partnership QUnion Q Other;

If the Qwner/Applicant is a business entity, the business entity must have an active filing or registration on file with the Florida Department
of Swate, If the P)wncr/A;t)phcgnt is pot dan individual, enter the business entity’s Florida registration/document number in #1, the state or
country under the laws of which the business entity is currently formed, organized or incorporated under in #2, and the entity’s federal
employer identification number (EIN) in #3.

(1) Florida registration/document number; M14758 |/

(2) Domicite State or Country: Florida
(3) Federal Employer Identification Number: 59-2732926

2. (a) SERVICE MARK: Ifthe owncr/a&plicam is using the name, logo, design and/or slogan being registered in connection with a type of
service, the mark is a service mark. If the mark is a service mark, the applicant/owner must list the specific service(s) the mark is being
used in connection with. For example: fumiture moving services, di services, house painting services, wholesale and retail sales of
tractor equipment, etc. If the owner/applicant is using the mark (o idenify services available in the market place, enter.the specific service(s)

being rendered here:
ote: List only those services currently being rendered by the owner/applicant. Do not include future services.)
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2. (b) TRADEMARK: If the omer/apleant is using the name, logo, design and/or s}gﬁm being registered in connection with an actual

product manufactured by the owner/applicant or on the owner/applicant’s behalf, the mark is a trademark, If the mark is & trademark, the
applicant/owner must list the specific product(s) the name, logo dmgn and/or slogan is bCI;'lg usod to 1dent1fy For example: ladlcs

spor]tsv.lca:,calfood,barbucucmu%hslmlmm th applica \s g the name, and/or slopan to identi:

te: Listoni se produ current] ilable. To not include fux

Distilled spirits

2. (c)HOW IS N OGO, DES /OR SLOGAN
SERVICE MARKS: If the name, loga, design and/or slogan are/is being used in connection with a type of service, you must specify the

form(s¥mean(s) of advertisement the applicant/owner is using to advertise the services to the general public. For example: newspaper
advertisements, business cmds brochures, flyers, pamphicts, menus, tc. If the mark is being used in connection with & type of service, state

how the n desi r slo is in advertising here:

TRADEMARKS: If the name, logo, design and/or slogan arc/is being used to identify a product manufactured by or fore the applicant/owner,
you must specify how the mark is apphed or afﬁxcd to the actual product or its packaging. For. cxamplc a ta.g, label imprinted or engraved on
the actual product, etc. M the mark is ific product, state ho and/or slopan is applied

or affixed {0 the actual product(s) or the p@l_cggjgg;

Tags, labels, packaging, containers, or point of sale displays.

2. {(d) FEE(S) AND CLASS(ES); There are a total of 45 classes or categories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class(es) which apply to the product(s 'or service(s) listed in 2(a) and/or 2(b) above;
33
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PART II
1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other state or country. Enter the month, day, and year the name,
logo, design and/or slogan was first used by the applicant/owner, the predecessor, or a related company in Florida. If the name, logo, design
andfor slogan has been_used in_another state or country, then you must also enter the month, day, and vear the name, logo, design and/or
slogan was/were used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration,

{a) Date first used in other state or country, if applicable:

(b) Date first used in Florida; April 1, 1998

PART Il

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name, a brief de.scriP[l)tion of the logo or design, and/or the slogan Kou are registering. The dcscriq}li_lon of the logo and/or design
must be 25 words or less. List the exact name, slogan, and/or description of the lo ofdesign here: (NOTE: The name, logo, design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan fisted on your specimens or examples.)

CHANGO

Provide the English translaticn of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):;

Your mark may include a word or design that is commonly used by others, Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others and that you do not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities, states or countries must be disclaimed (i.e.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms
readily associated with the specific product(s) and/on(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chaptc:r 495, F.S., rcqulres you to submn three specimens (samples or cxamplcs) of the mark m use. MMMLMM
CLA in Pa logo, design and/ :

(class&s 35-45), you may prowde three newspaper advcrtlsu'ncnts busm&ss cards, brochums flyers, or any combination thereof. For each

trademark class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE QF APPLICANT/OWNER AND NOTARIZATION:

o~ -

I EQNEST FE ArApdCE __, being sworn, depose and say that I am the owner and the applicant
herein, or that I am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person
except a related company has registered this mark in this state or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as to be likely, when applied to the goods or services of such other person to cause confusion, to

cause mistake or to deceive. | make this affidavit and verification on my/the applicant's behalf. I further acknowledge that I have
read the application and know the contents thereof and that the facts stated herein are true and correct

Mazeltov Beverages Import & Export, Inc.

Typed or printed name of applicant

- PrESrdEA

i
o
e
=
-3 8 bt
pplicant's signature “__. P
. (List name and titie) :
STATE OF Florida ATER SR R
e
COUNTY OF Lade 2P o
Sm
1>
Sworn to and subscribed before me on this u;rh day of Md r Ch Jdb

{(Name of Individual Signing)

dwho is personally knowntome @ whose identity I proved on the basis of

Rooel

Ui, EVELYN RAVELO

Tt MOCBMMISSION # EE842580 E \ -g oﬁy:%bhc SRl@_ams '6\ &)
EXPIRES Ociober 1 :m 2016 Notaly's Printed Name
My Commission Expires: \Ob \\2’0 \ \0

FILING FEE: 5387.50 per class
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CHANGO

While this product 15 oknewn by many, o has been
vomatinied and Kiwwn 1or humdreds of vews, by people who
falu that they wanted something special, It fas alw boen in
ww by ceruin religious groups 0 which av punt of el
weekly ftuat they ofler o drink of A icnte o their
Lnvarite sainis in urider w reciprocis fortbeir hlessings.
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cn cieras nelig
predibecios pars bendevis ¥ dar graciay por bendiciones,

GOVERNMENT WARNING:
{1} ACCORDING TO THE
SURGEON GENERAL,
WOMEN SHOULD NOT DRINK
ALCOHOLIC BEVERAGES
DURING PREGNANCY
BECAUSE OF THE RISK OF
BIRTH DEFECTS.

{2} CONSUMPTION OF
ALCOHOLIC BEVERAGES
IMPAIRS YOUR ABILITY TO
DRIVE A CAR OR OPERATE
MACHINERY. AND MAY
CAUSE HEALTH PROBLEMS.,

Imported by:
MAZELTOV BEVERAGES
IMPORT & EXPORT, INC.

Miami, Florida, U.5.A. 33166
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FIREWATER

PRODUCT OF MEXICO

{100 PROOF)

ALC 50% BY VOLUME 750 mi.




