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COVER LETTER

TO: Registration Section
Division of Corporations

supecr: © 1111, Yoik.The Comfort Champions
(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing,

Please return all correspondence concemning this matter to the following:

William C. Davell, Esquire

(Name of Person)

May, Meacham & Davell, P.A.
(Firm/Company)

One Financial Plaza, Suite 2602
{Address)

Fort Lauderdale, FL 33394
(City/State and Zip Code)

For further infonmation concerning this matter, please call;

William C. Davell at( 954 )y 763-6006
(Name of Person} (Area Code & Daytime Telephone Number)
MAILING ADDRESS: - STREET/COURIER ADDRESS;
Registration Section Registration Section
Division of Corporations Divigion of Corporations
P.O. Box 6327 Clifton Building
Tallahasses, FL 32314 2661 Executive Center Circle

Tallahassee, FI. 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be available to the general
public.)



A APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK"
PURSUANT TO CHAPTER 495, FLORIDA STATUTES el

TQO:  Division of Corporations A%
Post Offlce Box 6327 : :
Tallahnssee, FL. 32314

PARTI

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owner o? the Trademark
and/or Service Mark on the records of the Florida Department of State.

(a) Owner'sApplicantsname;_ Hill York Service Corporation

(b) Owner's/Applicant's business address: _ 2125 S§. Andrews Avenue

Fort Lauderdale, FIL 33316

‘ Clty/State/Zip
If different, Owner*s’Applicant’s mailing address:
. Clty/State/Zip
(c) Owner's/Applicant’s telephone number: ( 254 ) 525-2971
Check the appropriate box (o iﬁdicale the Owner/Applicant is a(n):
O Individua! K Corporation QJoint Venture O Limited Liability Company
O General Parinership O Limited Parinership OUnien 0 Other;

If the Owner/Applicant is a business entity, the business entity must have nn active filing or registration on file with the Florida Department
of State, If the Owner/Applicant Is not dn individual, enter the businass entity’s Florida registration/document number in #1, the state or
country under the laws of winch the business entity is currently formed, organized or incorporated under in #2, and the entity’s federal
employer identification number (ETN) In #3.

(1) Florida registration/document number: _ 216160 /

(2} Domicile State or Country: _Florida
(3) Federal Employer Identification Number; 590841945

2. (a? SEﬂFVICE MARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in connection with a type of
service, the mark 18 a service mark. If the mark is a service mark, the applicant/owner must list the specific service(s) the mark ig bein,
used in connection with. For example: furniture moving services, diaper services, house painting services, wholesale and retail sales o
tragtor equipment, etc, If the owner/applicant is using t 1k o identify services availablg in the m enter th ifi¢ s

ing rendered here;

{Note: List only those servi tly bein he owper/applicant, Do pot include future services.):

Heating, ventilating & air conditioning services, including design,

installation, repair and maintenance, as well as performing enerqy
analyses of gites and design/build energy-efficient projects
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2. (b} MBM% If the owner/applicant is using the name, logo, dcsnﬁn andlor slogan being registered in connection with an actual
preduct menufactured by the owner/applicant or on the owner/applicant’s behalf, thc mark is a trademark. If the mark is a trademark, the

applicant/owner must list the specific product(s) the name, logo, deStgn and!or slogen is bcing used to Identify For example: ladles
sportswear, catfood barbecue grllls shoe Iases. f the owner/applica) sing the nan 0 d/or stogan 10 identi
gilable in ket p ter the specific p ---QEEMMMMMy ]
o 5 u c | e ot inc
N/A

2. (c) HOW IS THEN LOGO, DESIGN AND/OR SLO:

SERVICE MARKS; If the name, logo, design end/or slogan are/is being used in connection with a type of service, you musi specify the
form(symean(s) of advertisement the applicantfowner is using to advertlse the services to the general public. For example: newspaper

advertlsemenw busmws cards. bmchures. ﬂyers. pamphlets menus, eto, L&mmmwmm&mm

Print and media communications, both conventional and digital,

ingluding but pot limited to advertisements, hrochures, flyers rack
cards, pamphlets, vehicles, websites, e-mail, etc.

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify & product manufactured by or fore the applicant/owner,
you must specify how the mark is appllcd or afﬁxed to the actual pmduct or ifs packagmg For example a tag. labcl xmprmtcd or cngmved on
the actual product, cic. Ifthe ma X 8 3pes J : i) sloga

or affixed to the actual product(s) or the w k_aging; }

N/A

2, (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or cate ories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payeble to Florida Department of State,

Page 2 of 4



o ' PART II

1. You must state the date the nsme, logo, design and/or slogan was first used in the state of Florida, and, if it was used In another stafe or
country, the date you first used the name, logo, degign and/or slogan in the other state or country. Enter the month, day, and year the name,
i ] edecesso D

Note; The Floridn Statutes require n mark to be in nse prior to registrntion.

(a) Daie first used in other state or country, if epplicable:

{b) Datc first used in Florida: May, 2012

PART 14l

ENTER NAME, [LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

i. Enter the name, a brief description of the logo or design, and/or the stogan tPmu are registering. The dascrig}%on of the logo and/or desdijgn
must be 25 words or less, List the exact name, slogan, and/or description of the Io‘goldcs:gn here: (NOTE: The name, logo, design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan listed on your specimens or examples.)

"Hil1ll York" is white on red in overlapping blue & white circles. "The

Comfort" is blgg, "s:hamgjggg" uynderneath in red baoth_on. white WLl
is gold with ribbon

Provide the English translation of any and ail terms listed #1 above, when applicable;

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include n word or design that is commonly used by others. Commonly used terms or designs must be disclaimed. When
you disclaiin n specific term or design, you are ucknowledging this term is commenly used by others and that you do not claim the exclugive
right to use the disclaimed term or design. All geographical enins and representations of clties, states or countries must be disclaimed (i.e.,
Miami, Orlando, Florida, the design of the siate of Florida, the design of the United States of America, etc.). Corporate soffixes and terms
readily nssociated with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #] shoye which require a disclaimer in the space provided below:
NO CLAM 1S MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.,
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapncr 495, F.S,, requlres you to submu three specimens (samples ar exnmpies) of the mark in uge. Mmmmﬂmm;g_na
C : . . logo, desip : ; :

(classes 35-45) you may pmvide three ncwspaper advcrnscmcnts buslness cards brochures ﬂym, or any combinahon thereof. For each
trademark class (classes 1-34), you may provide three tags, labels, boxes, etc, or any combination thereof, Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

1G I

/__Robert W. Lafferty , being sworn, depose and say that | am the owner and the applicant
herein, or that | am authorized ic sign on bekalf of the owner and applicant herein, and fo the best of my knowledge no other person
excepi a related company has regisiered this mark in this state or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as to be likely, when applied 1o the goods or services o Bf stich other person (o cause confusion, lo
cause mistake or 1o decetve, | make this affidavil and verification on mwihe applicant's behalf. I further acknowledge that I have
read the application and know the contents thereof and that the facts staled herein are irue and correct.

Robert W. Lafﬁert

..
=
CY e
= E T
Applicant's signpflure i L
(List neme angftitle) A v
(RN ETY
STATEOF Florida o = {"f:";
: Browar 27w
COUNTY OF d 25 g
o
Swom to and subscribed beforeme on this 2~ dayof __Tun~e 209 Robert W. Lafferty
{Name of Individual Signing)
DA personally knowntome (3 whose identity I proved on the basis of

Notary Public Signafare™ 7~

SIMONE B. SCHIMEX
(Seal) X 3 ‘
MY COMMISSION ¥ EE 204918 .
‘ﬂs : EXPIRES: June 26, 2016 S L D Seblmek
% “ﬁ" Bonded Thiu Notary Public Underwnlers Notary's Printed Name
My Commission Expires; Tune 26 2014
FILING FEE: $87.50 per class
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OFFICIAL SPECIMEN
TM/SM REG.# ~

Air Conditioning Services
& Energy Solutions

Meet Florida’s
Air Conditioning Company

As a Tull-service commercial air conditioning
company, Hill York provides sy=tem maintenanes,
service, reprs, energy solutions and installation
for awide range of commereinl heating, cooling and
ventilation systems.

I York designed and instatbed the tiest aire
conditioning svstems in Miami Deach hotels after
World War H, changing the course of Plorida comfort
history,

More than 756 years bater we're =Ull stiveing the

winds of change.

Whaen vou call THI York, yvou don™t just pet it servies
. . «| tal

provider. You get a partner who cives aiboul voar
romtet sl = Our team has the skt and
experience 1o oftiar the best serviee perlormanee

in the pegion, We pash harder, dig desper, and go
furthen to give you the wow expoericnees you deserve,

Boehimd it alb s a commitment toomaking life more
comfortable. s what we do no matter what we're

thotng.

0% what neakes us..,

The Comfort Champions.

www hillyork.com




Mission

Hill Yorkers are talented, caring professionals who are
committed to designing, building, servicing and maintaining
air-conditioning systems. We ensure comfort and provide
solutions for Florida indoor environments.

We seek and develop exceptional, trusting and mutually
beneficial relationships with builders, developers, owners
and property managers.We specialize in high-rise complexes,
including educational, university, municipal, governmental,
commercial, industrial, healthcare, recreational and
religious facilities.

Our team enjoys a culture that considers all aspects of our lives
and provides opportunities for personal and professional growth.

We invest time, money and resources into our communities and
our most precious asset, the Hill York family.
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