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N COVER LETTER

f

TO:  Registration Section
Division of Corporations

sumper. ArtLab (block print)

{Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing,

Please return all correspondence concerning this matter to the following:

Kevin T. Price

(Name of Person)

(Firm/Company)

P.O. Box 117

(Address)

Melbourne, FL 32902

(City/State and Zip Code)

For further information concerning this matter, please call:

Kevin T. Price ..321 848-3608

(Name of Person) (Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 Clifton Building
Tallahassee, FL 32314 2661 Executive Center Circle
Tallahassee, FL. 32301

(NQTE: The information contained in this cover letter will be included in the permanent record and will be available to the general
public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK

—
) . PURSUANT TO CHAPTER 495, FLORIDA STATUTES LT A
i ‘Z’“f o
[ H g BT
TO:  Division of Corporations i o
Post Office Box 6327 ST D Yo
Tallahassee, FL 32314 LA ¥
o - -
v ' Sy = {-n:“
PARTI1 - r‘ o
1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owner oftheTrademark
and/or Service Mark on the records of the Florida Department of State. >

(a) Owner’s/Applicant's name: Arﬂab, LLC

(b) Owner’s/Applicant's business address: 1728 Agora CirCIe SE! Unlt C
' Palm Bay, FL 32909

City/State/Zip
If different, Owner’s/Applicant’s mailing address:
. City/State/Zip
(c) Owner's/Applicant’s telephone number: ( 321 1 984-8844
Check the appropriate box to indicate the Owner/Applicant is a(n):
Q Individual Q Corporation Qloint Venture B Limited Liability Company
0 General Partnership O Limited Partmership QUnion Q Other;

If the Owner/Applicant is a business entity, the business entity must have an active ﬁlir)gaor registration on file with the Florida Department
of State. If the cr/Agphcant is not an individual, enter the business entity’s Florida registration/document number in #1, the state or
country under the laws of which the Dusiness entity 1s currently formed, organized or incorporated under in #2, and the enfity’s federal
employer identification number (EIN) in #3.

(1) Florida registration/document number: _L09000071946

(2) Domicile State or Country: _Flofida
(3) Federal Employer Identification Number: 271134755

2. (a) SERVICE : If the owner/applicant is using the name, I(t)hgo, design and/or slogan beingl registered in connection with a type of
service, the mark is a service mark. If the mark is a service mark, the applicant/owner must list the specific service(s) the mark is being

used in connection with, For example: furniture moving services, diaper services, house painting services, wholesale and retail sales of
tractor equipment, etc. If the owner/applicant is using the mark to identig m@s available in the market place, enter the specific service(s)
being rendered here: .

{Note: List only those services ¢ tly bein dered by the owner/appli not include future services.

Class 35: Advertising for graphic art services in connection with clothing and
other printable items; namely, school uniforms, tee shirt, shorts, and spirit wear
for students and fans. decals, flags, banners, signs, and promotional items.
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2. (b) TRADEMARK; If the owner/applicant is using the name, logo, desi or sfogan being registered in connection with an actual
product manufactured by the owner/applicant or on the omer/apphcant 5 bel alf the marl% emark.  If the mark is a trademark, the
applicant/owner must list the specific product(s) the name, logo, design and/or slo&an is bemg used to 1dent1fy For example: ladles
sportswear, cat food barbccue gnlls shoe laces, etc.  ]fthe ‘owner/applicant i ls using the name, logo, design an or slogan to identi
available in th the specific product(s) the name, logo g an i ;

{Note: List only those product(s) carrently available. Do not include future products.}

2.(c) HOW IS THE NAME DESIGN AND/OR SL CURRENTLY

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you must specify the
form(s¥mean(s} of advertisement the applicant/owner is using to advertise the services to the gemeral public. For example: newspaper
advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark is bein in tion with a i

how the name. logo, design and/or slogan are/is being used in advertising here;

Mark used in connection with business cards, website pages, post cards, magnets, tote bags,
grocery bags, magazine ads, and on mobile van used for business purposes.

TRADEMARKS: If the name, logo, design and/or slogen are/is being used to identify a product manufactured by or fore the applicant/owner,
you must gpecify how the mark is applied or affixed to the actual product or its packaging. For cxample: a tag, label, imprinted or engraved on

the actual product, etc. If the mark is being used in connection with a speifie product, state how the name, logo, design andfor slogan is applied
r 114) t or the pack

2. (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or categories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

ist the class(es) which apply to the prod: and/ol icefs) li in 2(a) and/or 2(b) above;
Class 35
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PART II

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other state or country. Enter the month, day, and the namy
logo, design and/or slogan was first by the applicant/owner, the predecessor, or a related company in Florida. Ifthe n 0go, desi
and/or slogan has been used in another state or country, then you must also enter the month, day, and year the name, logo, design and/or
stogan was/were used in another state or country, when applicable.

Note: The Florida Statut uire a mark to be in use prior to tration.

(@) Date first used in other state or country, if applicable: _December 31, 2009

(b) Date first used in Florida: _December 31, 2009

PART III

ENTER NAME. LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED;

1. Enter the name, a brief dc_scr[l[:‘)tion of the logo or design, and/or the slogan you are registering. The description of the logo and/or desc.!iﬁn
must b 25 words or less. List the exact name, slogan, and/or description of the lolgoldtslgn here: (NOTE: The name, logo, design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan listed on your specimens or examples.)

ArtLab

Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others and that you do not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities, states or countries must be disciaimed (i.e.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms
readily associated with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all te

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.
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S.W ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must submit three specimens
FOR EACH CLASS llsted in Part 1 #2(d). The name, Iogo, destg;g and/or sloga_n on the mm‘lens must be identical to the name, logo,

g g : € e diffe ecimens, For each service mark class
(classes 35-45), you may pmwde three newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each
trademark class (classes 1-34), you may provide three tags, labels, boxes, efc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

N APPLIC OWNER AND NOTARIZATION:

i Kevin T. Price being sworn, depose and say that I am the owner and the applicant
herein, or that I am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person
except a related company has registered this mark in this state or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as to be likely, when applied to the goods or services of such other person to cause confusion, to
cause mislake or 1o deceive. | make this affidavit and verification on my/the applicant’s behalf. 1 further acimowledge that I have
read the application and know the contents thereof and that the facts stated herein are true and correct.

Kevin T. Price —

VApplicant's signature
(List name and title)
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STATE OF Florida
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COUNTY OF Brevard

P
PR
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Swom to and subscribed before me on this ' > day of @C"W L@r 200 Kevin T. Price =
{Name of Individual Signing)

O-who is personally knovntome & whose identity I proved on the basis of

e L 1O
JENNIFER L HOPKING W 58
T b S MYCOMMISSION # DD 936306
(Seal) i B EXPIRES: Decemberds 2013 v Notary Pu Slgnam
ety BmdedTthotaryPubhc ndemrlm
- - Ue,:m.ge/ L. H'opKMJ'

Notary's Printetl Name

My.Connnission Expires: L“?’I vz ! 20 L?

FILING FEE: $87.50 per class
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It's tina 10 get back $o work, ArtLab has thousands of more FHehirs & print
and we cam print YOURS TOO! We aleo do tearm decets, flags, baneecs and
signs, pius mumerous promotionsl Bes for fond raiskeg. Call e todry, we
would fove t0 heer from youl

ArtLab T $hirts snd Graphics ~ Whatwur you are promoting your Business,
Evurat, 8chool or Organization, Arttab T.Ekirts and Oraphic Services of Pyim
By & Melbourna, Fl. is your ONE-STOF source far ALL of Your Promotionst

by ks
dArtiabFl or call 31-884-5344

Gators vs Seminoles, ArtLab weighs in. ..

Around these parts most pecpls are College Football fane snd thoas folks e
usually, tairty equally dvided in their ievaity to sither e Fiorida State Seminoles of

be hasting college lootball weiching crowds and wanied i have some Ln with his
st Hahint design snd the footbell anes who congragate st the BET evely weekend.
Kevir Menerd, owner of the BIBT, ssked for & simpie dasigh hit woukd sell well 1
Bolh Getor snd Seminole fans. Since the Broken Bersel Tavern i wall known lor
W' oftering of ower 400 varielies of bear, with over 40 brands on Tap (not I menlion
Giroat FoodT}, wa: came up with this desion. Samae Font print, we simply changed
hirt and print colors, But with & mone dinect but simple Mmesse0s on the back. Thess
Ir

The Groken Sasvel Tevern in Faim Ray, Fiorka iy Brevand County’s
h for y of Fiorida Gator F all and the ESPN $5.35M

ArtlLab
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