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COVER LETTER

TO:  Registration Section
Division of Corporations

sussect: FULLER

{Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return ail correspondence concerning this matter to the following:

Kellie Pfertner

(Name of Person)

Fulbright & Jaworski

(Firm/Company)

98 San Jacinto Blvd., Suite 1100

(Address)

Austin, TX 78701

(City/State and Zip Code)

For further information concerning this matter, please call:

Kellie Pfertner . 512, 536-5604

(Name of Person) {Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 Clifton Building
Tallahassee, FL. 32314 2661 Executive Center Circle

Tallahassee, FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be available to the general

public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVI

CE MARK
PURSUANT TO CHAPTER 495, FLORIDA STATUTES -
Y S A
I 'P’

TO:  Division of Corporations o e
Post Office Box 6327 PEAS \ G? e
Tallahassee, FL 32314 ';::% R r

ot W
PART ] AR o
1o ‘a
i
1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity (o be lisled as the ov_\rne@ETrugnnrk
and/or Service Mark on the records of the Florida Department of State. o
. . >
(2) Owner's/Applicants name: AITIAgE Funeral Holdings, Inc. '

(b) Owner's/Applicant's business address:3040 POSt Oak BIVd’ SUIte 300
Houston, TX 77056

If different, Qwner’s/Applicant’s mailing address:

City/State/Zip

City/State/Zip

(c) Owner's/Applicant's telephone number: 71 3) 332-8868

Check the appropriate box to indicate the Owner/Applicant is a(n}:
Q Individual

& Corporation

Qloint Venture
0 General Partnership O Limited Partnership

QUnion

[T the Owner/Applicant is a business entity, the business entity must have an active ﬁ|il]§ or registration on file with the Florida Department
of State. If the Bwner/A?pllc_am is not an individual, enter the business entity’s Florida registration/document number in #1, the state or
country under the laws of which the business entity is currently formed, organized or incorporated under in #2, and the entity’s federal
employer identification number (EIN) in #3.

Q Limited Liability Company
Q Other:

(1) Florida registration’document number: £97000002724 /
(2) Domicile State or Country: Delaware

(3) Federal Employer Identification Number: 76-0338922

2. (a) SERVICE MARK: Ifthe owner/applicant is using the name, logo, design and/or stogan being registered in connection with a type of

service, the mark is a service mark, If the mark is a service mark, the applicant/owner must list the specific service{s} the mark is being

used in connection with. For example: furniture moving services, diaper services, house painting services, wholesale and retail sales of

tractor equipment, etc. |f the owner/applicant is usinu the mark to identify services available in the market place, enter the specific service(s)
being rendered here:

Note: List only those services currently being rendered by the owner/a

licant. Do not include future services,

Funeral services, namely, arranging and conducting funerals; transferring remains; providing funeral coaches, caskels, vaulls, and urns;

preparation of the body; embalming; cremating; arranging viewings, receptions, funeral memorial ceremonies, interments and burials.
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2.(b) TRADEMARK: If the owner/applicant is using the name, logo, desi%n and/or slogan being registered in connection with an actual
product manufactured by the owner/applicant or on the owner/applicant’s behalf, the mark is a trademark. 11 the mark is a trademark, the
applicant/owner must list the specific product(s) the name, logo, design and/or slogan is being used to identify, For example; ladies

sporiswear, cat food, barbecue grills, shoe laces, etc. [ the owner/applicant is usin%t e name, logo. design and/or slogan to identify goods
available in the market place, enter the specific product(s) the name, logo. destgn and/or slogan is being used to identify:
{Note: List only those product(s) currently available. Do not include future products.)

2. (c) HOW |8 THE NAME, LOGO. DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan arefis being used in connection with a type of service, you must specify the
form(s)/mean(s) of advertisement the applicant/owner is using to advertise the services to the general public. For example: newspaper

advertisements, business cards, brochures, flyers, pamphlets, menus, etc. 1f the mark is being used in connection_with a type of service, state
how the name, logo, design and/or slogan are/is being used in advertising here:

Web site; business cards; brochures; advertisements and more.

TRADEMARKS; If the name, logo, design and/or slogan arefis being used to identify a product manufactured by or fore the applicant/owner,
you must specify how the mark is applied or affixed to the actual product or its packaging. For example: a tag, label, imprinted or engraved on
the actual product, etc. If the mark is being used in connection with a specific product, state how the name, logo, design_and/or slogan is applied

ar affixed to the actual product(s) or the packaging:

2, (d) FEE(S) AND CLASS(ES}): There are a total of 45 classes or categories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

Liist the class(es) which apply to the product(s) and/or service(s} listed in 2(a) and/or 2(b} above;
45
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PART 11

. '

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the naime, logo, design and/or slogan in the other state or country. Enter the month,_day, and vear the name,
logo. design and/or slogan was first used by the applicant/owner, the predecesser, or a related company in Florida. If the name_logo, design
and/or slogan has been used in another state or country, then vou must also enter the month, day. and year the name, logo, design and/or
slogan was/were used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

(a) Date first used in other state or country, if applicable: 11/12/1986

(b) Date first used in Florida: 11/12/1996

PART Il

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED;
[. Enter the name, a brief’ descrigtion of the {ogo or desig?{,{and/or the slogan ly1f0u are registering. The description of the logo and/or design
e

must be 25 words or less. List the exact name, slogan, and/or description of the logo/design here: (NOTE: The name, logo, design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan [isted on your specimens or examples.)

FULLER

Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must be disctaimed. When
you disclain a specific term or design, you are acknowledging this term is commonly used by others and that you do not elaim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities, states or countries must be disclaimed (i.e.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms
readily associated with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter ali terms listed in #1 above which require a disclaimer in the space provided below:

NC CLAIM IS MADE TO THE EXCLUSIVE RIGHT TQ USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must submit three specimens
FOR EACH CLASS listed_in_Part 1 #2(d). The name, logo. design and/or slogan on the_specimens must be_identical to the name, logo.
design and/or siogan being registered. You may provide three identical specimens or three different specimens. For each service mark class
(classes 35-45), you may provide three newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each

trademark class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

; Terry E. Sanford

, being sworn, depose and say thar | am the owner and the applicant
herein, or that I am authorized 1o sign on behalf of the owner and applicant herein, and 1o the best of my knowledge no other person

except a related company has registered this mark in this state or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as fo be likely, when applied to the goods or services of such other person to cause confiision, to

cause mistake or fo deceive. | make this affidavit and verification on my/the applicant's behalf. 1 further acknowledge that | have
read the application and know the contents thereaf and that the facts stated herein are true and correcl,

Carriage Funeral Holdings, Inc.
Typed or printed name of applj

T Executive Vice President & CFO
STATEOF | €Xas

COUNTY oF _Harris

Sworn to and subscribed before me on this 30 day of August o Terry E. Sanford

(Name of Individual Signing)

@ who is personally knowntome O whose identity | proved on the basis of

 ine P P

S Notary Public Signature
| .
(Seab Edina P. Bell

-

Notary's Printed Name
EDINA P. BELL

o
Netary Public My Commission Expires: X’/f'. 0?0 / E ,{‘“
STATE OF TEXAS et

—
it
.~ r?‘ amanry N
My Camm. Exo, 08-15-2014 = & —
FILING FEE: $87.50 per class DLy T ¥ ¥
-ﬂ hasat i
;—.—1 gy § ‘ { l ¢
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' ' OFFICIAL SPECIMEN
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Obituaries @  Flowers & Gifis @ i

Obnuary Finder

Obituary F

Discover.

Serviees as nnigue as e Hee lved. P

Oobnuary F

Helping Families Connect, Honor, and Remember.

We offer unique opportunities for families to create healing moments after loss. Our experience, coupled
with our perspective on the importance of ceremony, will help vou discover ways to pay tribute to vour loved
one. Whether traditional or unique, these tributes allow us to love, laugh, and live well again.

Ovauary F

e HOXORING LIFE i > GRIEF SUPPORT ] l > COMMUNITY EVENTS j | > SYMPATHY GIFTS

Qpuuary F

Honoring Life

Hononng tha ke of vour Joved ane speaks directly to the relationship you shared. we
ook forward to helpng you dedde how bast to celebrate that refationship, and honor
the individual you've fost. We can make suggestions that will enhance your ideas and
create a fitting, memorable event. Call Fuller Funeral Home - Cremation Service to
discuss the infinte vanety open to you.

LEARN MORE

Qouwuary F

w
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|
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Flowers & Gifts What We Do Plan Ahead: 365 Days of Grief Support

CShopFlowers 8 G < Ovennew  Coveiew 7 Signuaforouw catyemad afemavons
* Honering Lifte » Why You Should Plan Ahead by entering your mformiaion nelow.

Grief & H ealing + Daslgning Your Funaral + Pre-Planming Chaodist

e e e e + Funaral Services + Ontne Pre-Planning Form [ FirstMame

* Oveninw + Parmanant Memortalization — = —

« Daity Emall Aftrmations . . L Eman

+ Group Grin Suppor Obituaries T T
Resources S G T

bout U T v Notwhcatn

et mmee g g am—n - gvm—-———a—n + Whan a Daath Ocoins

* Ovadew + Funaral Ebgustie Contact Information :

« Hiatory & Staf! + Frequentty Asked Questions UGemmdus T M

- Locations & Direchons + immadiale Need Form

» Community Everts
« ContactUs
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