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COVER LETTER

T0O:  Registration Section
Division of Corporations

sumecr: O0fia The Club at Milan

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing,

Please return all correspondence concerning this matter to the following:

Glenn E. Gromann

(Name of Person)

The Club at Milan, LLC

{Firm/Company)

2201 NW Corporate Blvd. Suite 205

(Address)

Boca Raton, Florida 33431

(City/State and Zip Code)

For further information concerning this matter, please call:

Glenn E. Gromann ..561 289-7440

{Name of Person) (Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 Clifton Building
Tallzhassee, FL. 32314 2661 Executive Center Circle

Tallahassee, FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be available to the general
public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE M
PURSUANT TO CHAPTER 495, FLORIDA STATUTES
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Post Office Box 6327 'E?: :__?, w
Tallahassee, FL 32314 R a ]
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1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the oyvneﬂiﬁ‘ the Trademark
and/or Service Mark on the records of the Florida Department of State. .
(a) Owner’s/Applicant'’s name: The CIUb at Mllan, LLC

(b) Owner’s/Applicant's business address:

5295 Town Center Road, Suite 201
Boca Raton, Florida 33486

City/State/Zi
If different, Owner's/Applicant’s mailing address: 2201 NW Corporate B

fvd. Suite 205
Boca Raton, Florida 33431

City/State/Zip
{c) Owmer’s/Applicant’s telephone number: (561 ) 289-7440

Check the appropriate box to indicate the Owner/Applicant is a{n):
Q Individual

Q Corporation QJoint Venture @ Limited Liability Company
Q General Partnership Q Limited Partnership

QUnion Q Other:
of State. [f the

country under the laws of which the Business entity is currently formed, organized or incorporated under in #2, and the entity's federal
employer identification number (EIN) in #3.

1 regisiration/document number in #1, the state or
(1) Florida registration/document number: L10000050151 /

(2) Domicile State or Country; Florida

If the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with the Florida Department
wner/Applicant is not an individual, enter the business entity’s Flort

(3) Federal Employer ldentification Number:_Pending

2.(a) SERVICE MARK.: Ifthe owner/applicant is using the name, logo, design and/or slogan being registered in connection with a type of
service, the mark is a service mark.

If the mark is a service mark, the applicant/owner must list the specific service(s) the mark is being
used in connection with, For example: furniture moving services, diaper services, house painting services, wholesale and retail sales of
tractor equipment, etc. Ifthe owner/applicant is using the mark to identi
being rendered here:

services available in the market place, enter the specific service{s}
(Note: List only those services currently being rendered by the owner/applicant. Do not include future services.)

Services are related to providing food and drink. Services also include providing investment vehicle for parties wishing to invest in the venture.

High-end night club, bar and restaurant serving food, appetizers, liquor, beer, wine, coffee and website services related to the investment in the ventura
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2.(b) TRADEMARK.: If the owner/applicant is using the name, logo, design and/or slogan being registered in connection with an actual
roduct manufactured by the owner/applicant or on the owner/applicant’s behalf, the marE isa trasemark. If the mark is a trademark, the
applicant’owner must list the specific product(s) the name, logo, design and/or slogan is being used to identify. For example: ladies
sportswear, cat food, barbecue grills, shoe laces, etc.  [f the owner/applicant is usin 51&: name, logo, design and/or slogan to identify goods
available in the market place, enter the specific product(s) the name, logo, design and/or slogan is being used to identify:

(Note: List only those product(s) currently available. Do not include future products.)

2. (¢} HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you must specify the
form(s)/mean(s) of advertisement the applicant/owner is using to advertise the services to the general public. For example: newspaper

advertisements, business cards, brochures, flyers, pamphlets, menus, ete. If the mark is being used in connection with a type of service, state
how the name, logo, design and/or slogan are/is being used in advertising here:

Used on websites, business cards, brochures, flyers, menus, newspaper and e-mail advertisements.

TRADEMARKS: If the name, logo, design and/or slogan arefis being used to identify a product manufactured by or fore the applicant/owner,
you must specify how the mark is applied or affixed to the actual product or its packaging. For example: a tag, label, imprinted or engraved on

the actual product, etc. Ifthe mark is being used in connection with a specific product, state how the name, logo, design and/or slogan is applied
or affixed to the actual productis) or the packaging:

2. (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or categories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State,

List the class{es) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(b) above:
Class 43 Services for providing food and drink; and temporary accommodation.
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PART 11
1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other state or country. Enter the month, day, and year the name,
logo, design and/or slogan was first used by the applicant/owner, the predecessor, or a related company in Florida. If the name, logo. design
and/or slogan has been used in another state or country, then you must also enter the month, day, and year the name, logo, design and/or
slogan was/were used in ancther state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration,

(a) Date first used in other state or country, if applicable:_May 15, 2010

(b) Date first used in Florida: May 15, 2010

PART I

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name, a brief description of the logo or design, and/or the slogan Kou are registering. The descri;'iajion of the logo and/or de%i}gn
must be 25 words or less. List the exact name, slogan, and/or description of the logo/design hefe: (NOTE: The name, logo, design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan listed on your specimens or examples.)

The words "Sofia" in black lettered script underlined with an airbrush style red line

and the words "The Club at Milan" in nonscript text below and to the left of the red underline.

Provide the English translation of any and all terms listed #1 above, when applicable;

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others and that you do not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities, states or countries must be disclaimed (i.e.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms
readily associated with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)" _ - Club, . Milan

"APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING

REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must submit three specimens
FOR EACH CLASS listed in Part 1 #2(d). The name, logo, design andfor slogan on the specimens must be identical to the name, logo,

design and’or slogan being registered. You may provide three identical specimens or three different specimens. For each service mark class
(classes 35-45), you may provide three newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each
trademark class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

i Glenn E. Gromann , being sworn, depose and say that | am the owner and the appiicant
herein, or that I am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person
except a related company has registered this mark in this state or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as to be likely, when applied 1o the goods or services of such other person to cause confusion, 1o

cause mistake or to deceive. I make this affidavit and vefyn on my/the applicant's behalf. | further acknowledge that I have

read the application and know the contents thereof and that theféicts stated herein are true and correct.

Glenn E. Groma
Ty

r printed name of applicant

V' Applicant's signature
(List name and title)

STATE OF Florida

COUNTY oF Palm Beach

211 Glenn E. Gromann
(Name of Individual Signing)

Sworn to and subscribed before me on this _1 9t day of August

0 whose identity [ proved on the basis of

@ who is personally known to me

(st B, 72 MY COMMISSION ¥ DDa 10268 ry Public Signature )
1 e EXPIRES July 23, 2013 771 = < . /-/(jw[// cl Comr
{407) 5080153 FrandaNatarySarvics com Notary's Printed Nam

\/ulg 23, 013

My Commission Expires:

Y!
IMEN

01 QWY £29nv 11

FILING FEE: $87.50 per class

g
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OFFICIAL SPECIMEN Wdeyz/

Introducing a unique investment opportunity....

TI’I Vi CI_JIJB

A private member/special access club to be housed on the penthouse ievel of The Milan at Town Center in Boca
Raton, Sofia is designed to entice and delight the most discriminating of connoisseurs. Sofia seeks to create a
comfortable, lavish and fun environment that melds 1940°s ambiance with modern 2020 elegance. This is a private
membership club only—however, on select evenings, visitors will have the opportunity to pay for a special access

guest pass. ey A S U ——

Location.....

Sofia’s location in the epicenter of Boca Raton’s retail and corporate establishments, offers a unique combination of
unparalleled access, parking, visibility and amenities that in many respects cannot be duplicated in most major cities.

eSS N S

Taste the Good Life.....

With incredible views of the city, the various themed club bars offer an ideal space to relax and unwind, Large
windows and raised floors showcase panoramic views from east to west of the entire City of Boca Raton. Detailed
flooring, eclectic furniture and booths set the scene for each unique bar theme, providing a different venue for club
members to enjoy. These themes can be changed and enhanced as needed, eliminating the possibility of static
concept.

Fine dining, under the direction of local celebrity chef Angelo Merinelli, is available at specified hours. Rooms can
be cordoned and moved for events, catering, weddings, business conferences and elite gatherings. Sofia offers
something for everyone in a sophisticated and safe environment.

reuuprRErall I R R

Intrigued ? For more information on this very special investment opportunity, please contact:

Glenn Gromann, Managing Member
Angelo Morinelli, Managing Member

2201 NW Corporate Blvd., Ste. 205
Boca Raton, FL 33431
561.289.7440 Tel.
561.431.5890 Fax




