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. SUBJECT:

' , \ COVER LETTER

TO:  Registration Section
Division of Corporations

TACTICAL U

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please retum all correspondence concerning this matter to the following:

Stephen L. Cohen

{Name of Person)

TACTICAL U, LLC

(Firm/Company)

101 N. Ocean Drive, Suite 131

{Address)

Hollywood, Florida 33019

(City/State and Zip Code)

For further information concerning this matter, please call:

Stephen L. Cohen .. 903 705-1685

(Name of Person) {Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O, Box 6327 Clifton Building
Tallahassee, FL 32314 2661 Executive Center Circle
Tallahassee, FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be available to the general

public.)



' 'APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 495, FLORIDA STATUTES

'
} L]

TO:  Division of Corporations
Post Office Box 6327
Taliahassee, FL 32314

PARTI

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owne'rgn : Tﬁmark
and/or Service Mark on the records of the Florida Department of State. .

(a) Owner's/Applicant's name: TACTICAL U, LLC

(b) Owner's/Applicants business address: 101 N. Ocean Drive, Suite 131
Hollywood, Florida 33019

City/State/Zip
If different, Owner’s/Applicant’s mailing address:
‘ City/State/Zip
(c) Owmer’s/Applicants telephone number: ( 903 ) 705-1685
Check the appropriate box to indicate the Owner/Applicant is a(n):
Q Individual Q Corporation QlJoint Venture Limited Liability Company
O General Partnership O Limited Parmership QUnion Q Other;

If the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with the Florida Department
of State. If the er/AFpltqmt 13 not an mdividual, enter the business entity’s Florida registration/document number in #1, the state or
country under the laws of which the business entity 15 currently formed; organizad or ncorporated under in #2, and the entity’s federal
employer identification number in #3. ]

(1) Florida registration/document number: 110000035279

(2) Domicile State or Country: Florida, USA

(3) Federal Employer Identification Number: 27-2258328

2. (a) SERVICE MARK.: If the ownet/applicant is using the name, logo, design and/or slogan lla_ein'gl registered in connection with a type of
15t

service, the mark is a service mark. If the mark is a service mark, the applicant/owner must list the specific servioeﬁs) the mark is bein
used in connection with. For example: furniture moving services, diaper services, house painting services, wholesale and retail sales o
S er/applicant is using the mark to identify services available 1n the market place, enter the specific servicef

tractor equipment, etc. If
being rendered here:

£S5

Tactical Firearms Training, Self-Defense, Consulting, Professional Services,

Shooting Instruction, Adult Education, Firearms Safety, Public Speaking, G License
Certification and recertification
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2.(b) %ﬁ the owner/apglicant is using the name, logo, design and/or slogan being registered in connection with an actual
ot manutactur

produ the owner/applicant or on the owner/applicant’s behalf, the is a trademark. If the mark is a trademark, the
applicant/owner must list the specific product(s) the name, logo, design and/or slogan is being used to identify. For example; ladies

+ sportswear, cat food, barbecue grills, shoe laces, etc.  If the er/apphicant is using the name, logo, degign and/or slogan to identify goods
available in the market place, enter the specific product(s) the name, fogo, design and/or ] ed ¢ :

LN.%_LEI ¢nly those product(s) currently available. Do not include future products,)
Tactical U Firearms Training & Self-Defense T-shirts and Hats

2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you must specify the
form{s)/mean(s) of advertisement the applicant/owner is using to advertise the services to the general public. For example: newspaper
advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark is bein in connection wi of servi

how the logo, desi r stogan are/is bein in advertising h

Internet Advertisements, Web sites, Forums, Flyers, Brochures, Magazines, Business Cards, Pamphlets,
T-shirts, Hats and Mugs, Gun shows and shooting events, as well as other ways customary in the industry

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufzctured by or fore the applicant/owner,
you must specify how the mark is applied or affixed to the actual product or its packaging For example: a tag, label, imprinted or engraved

the actual product, etc. If the mark is bei ed in connegtion with 3 state h S name egign g ippli
or the & rodu: or th ing:

an is applied

Imprinted on Shirts and Hats TACTICAL U FIREARMS TRAINING & SELF- DEFENSE

2. (d) EEE(S) AND CLASS(ES). There are a total of 45 classes or categories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

Li as
Class 41, 2

-
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PART I

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other state or country. Enter the month, day, and vear the name,
Sign 3 slogan was fi b ant/own s predecess a related 3

(a) Date first used in other state or country, if applicabie:

(b) Date first used in Florida: 3/31/2010

PART I

ENTER LOGO, DESIGN ANI/OR § BEING REG H

1. Enter the name, a brief df_scrtigtion of the logo or dmigrala.nd/or the slogan tI\.,l'ou are registering. The dsa’iq%on of the logo and/or dmdi,gn
must be 25 words or less. List the exact name, slogan, and/or, description of the lolgoldfslgn here: (NOTE: The name, logo, design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan listed on your specimens or examples.)

Tactical U - Capital letter "U" in stencil font with the word "Tactical" running vertically along
The left Side and a soldier's image in the center.

Provide the English translation of any and all terms listed #1 above, when applicabte:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others and that you do not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities, states or countries must be disclaimed (i.e.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms
readily associated with the specific product(s) and/or(s) service being provided must also be disclaimed.

NO CLAIMIS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(s) _l actical "or" U when used
separately / not in conjunction with each other ., pArT FROM THE MARK AS SHOWN.
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3. "ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapter 495, F.S., reqmres you to subrmt three specnnens (samplm or examples) of the mark i in use. mmmmimﬁ
ASS list d l loga :

(class&s 35-45), you may prowde three nmpapcr advcrnsemetus busmms cards. bmchurcs ﬂycrs orany oombmatmn theroof, For each
trademark class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product{s) are clearly legible.

I Stephen L. Cohen : , being sworn, depose and say that I am the owner and the applicant
herein, or that [ am authorized to sign on behalf of the owner and applicant herem, and to the best of my knowledge no other person
except a related company has registered this mark in this state or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as to be Iikely, when applied to the goods or services of such other person to cause confiision, to
cause mistake or to deceive. | make this affidavit and verification on my/the applicant's behalf. 1 further acknowledge that I have
read the application and know the contents thereof and that the facts stated herein are true and correct.

Stephen L. Cohgh

(f Tl

Applicant’s 513na e
(List name and title)

GB'\H

STATE OF Florida

counTy or _Broward

Sworn to and subscribed before me on this /7 day of Mﬂ? “?Zﬁ/j /&ﬂ/y/‘(/ z cb/fﬁ??/

(Name of Individual Signing)

XWho is personally knowntome T whose identity [ proved on the basis of

s H\:-'t;;ll\ﬁ. R
“.m,,’ mwrence'\{ He[‘Shman

(Seal)
on # DD777587

BONDBDIHRU MMm:»BONDuw iy lI\C-

My Commission Expires:
FILING FEE: $87.50 per class
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VI,

TVILL

Classy]

TACTICAL U Firearms Training and Self Defense Academy teaches you how to keep your family safe and win a lethal encounter!

if you knew you were going to be involved in a gun fight, would you go into it unprepared? Of course you wouldn’t. You would seek
out the techniques and leam them. You would then practice, just like an athlete going into the big game. Except this is not a game,
this is life or death.

COQURSES: Jutia Killinger-Colbus Couldn't ask for a better
CONCEALED WEAPONS PERMIT TRAINING Instructor! Very Educational! By the end of the class
BASIC HANDGUN, SHOTGUN SAFETY & TACTICS 1 feit very comfortable and most moves were
BASIC PRECISION SCOPED RIFLE Completed in a smooth motion! Very impressed!
TACTICAL URBAN RIFLE SCHOOL (AR-15, AK-47) Highly recommended
INSIDE THE HOME PRCTECTION
HOME ASSESSMENTS Katie Shipley innis Thank YOU, Stephen. Your personal
REFUSE TO BE A VICTIM attention to detail and your patience enabled me to
ADVANCED HADGUN, SHOTGUN, RIFLE TACTICS  overcome any possible intimidation [ may have had re:
FORCE ON FORCE TRAINING handguns and safety. | look forward to a rewarding
MARITIME PROTECTION retationship and furthering my knowledge and expertise
CHILD SAFETY INTRO through your guidance, | trust you will encourage me to
“G" LICENSE REQUALIFICATIONS do so and appreciate it! Hurry back!
SPECIAL REQUEST COURSES AVAIABLE
Alyssa Brook Woods Tactical U- GREAT Basic Gun
Education Class... Stephen is so patient and full of
knowledge... totally made me feel at ease considering
none of us had ever fired a pistol befora!! Thanks so
much for heliping us!

“WE ARE HERE TO TEACH YOU WHAT IT TACTICAL U, LIC
IS YOU NEED TO KNOW!” Firearms Training & Self-Defense

Active and Retired Law Enforcement SWAT Trainers Offering Firearm Satety,
Firearms Training, Home Defense, Maritime Defense, Narcotic Training, Tactical 101 N. Ocean Drive, Suite 131
Operations, Self Defense and Home Surveillance, Hollywood, Florida 33019
P: 561-666-2720
Email: Sales@TacticalUcom
Web: www.Tacticatl.com

OTHER SERVICES AVAILABLE UPON REQUEST
ARMED ESCORT / EXECUTIVE PROTECTION




