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COVER LETTER

TO:  Registration Secsion ‘
Divigion of Corporations

SUBJECT: ,'—\ g(p A z'o’og'

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return all correspondence concerning this matter to the following:

5@ lsoae @‘75%

(Name of Person)

Io‘fear&c"fiué, r70—(’.lc.€7;DC—7 qi}&‘s?@,b RINeY

(’Firm/Company)

2500 VW 72 Ave #23¢

(Address)

@amb, FTL 3319

(City/State and Zip Code)

For further information concerning this matter, please call:

@Aéf}-é nQJu/_L, at( 73’6 ) /7(87 /595/

’ (Name,6f Person) (Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 ‘ Clifton Building
_ Tallahassee, FL 32314 2661 Executive Center Circle

Tallahassee, FL 32301

(NOTE: The information contained i in this cover letter will be included in the permanent record and will be available to the general
publlc )



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
. PURSUANT TO CHAPTER 493, FLORIDA STATUTES
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TO: Division of Corporations . Lo = .-
Post Office Box 6327 EE v
Tallahassee, FL 32314 . L b
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1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owidierof 1 Trademark
and/or Service Mark on the records of the Florida Department of State, =

(a) Owner’s/Applicant's name: :rnf'fzz.‘p.c?f‘.va WAZ‘LC—hAG' 'DE‘E‘;C":A L’ L—’ C

() Owner’s/Applicant's business address: LA6c0 N W 79/4VeE #R3¢
Dornls, FL 3B 22

City/State/Zip
If different, Owner’s/Applicant’s mailing address:
City/State/Zip
(c) Owner’s/Applicant’s telephone number: ( 75(9} ”4‘ 67 1 598
Check the appropriate box to indicate the Owner/Applicant is a(n):
Q Individual Q Comporation QJoint Venture ﬂ%imited Liability Company
Q General Partnership Q Limited Partnership QUnion Q Other:

If the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with the Florida Department
of State. If the Bwner/A plicant is not an individual, enter the business entity’s Florida registration/document number in #1, the state or

country under the laws of which the business entity is currently formed, organized or incorporated under in #2, and the entity’s federal
emplo¥er identification number (EIN) in #3.

(1) Florida registration/document number: L‘ Q70000 48 é/f o /

(2) Domicile State or Country: froriDAa
{3) Federal Employer Identification Number: 28 - 27585 9.

2. (a) SERVICE MARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in connection with a type of
service, the mark is a service mark. If the mark is a service mark, the applicant/owner must list the specific serviceﬁs) the mark is being
used in connection with. For example: furniture moving services, diaper services, house painting services, wholesale and retail sales of
tractor equipment, etc. If the owner/applicant is using the mark to identify services available in the market place, enter the specific service(s) -
being rendered here: :

(Note: List only those services currently being rendered by the owner/applicant. Do not include future services.)
Vieed] rinil, Scrvices, wemsite histioa  Maes,
LoverTis it g Snevicss
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2. (b) TRADEMARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in connection with an actual
product manufactured by the owner/applicant or on the owner/applicant’s behalf, the mark is a trademark. If the mark is a trademark, the
applicant/owner must list the specific product(s) the name, logo, design and/or slogan is being used to identify. For example; ladies

sportswear, cag food, barbecue griils, shoe laces, etc.  If the owner/applicant is using the name. logo, design and/or slogan to identify goods
available in the market place, enter the specific product(s) the name, logo, design an%or slogan is being used to identify:

(Note: List only those product{s) currently available. Do not include future products.)

2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLLOGAN CURRENTLY USED;

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you must specify the
form(s)’mean(s) of advertisement the applicant/owner is using to advertise the services to the general public. For example: newspaper

advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark is being used in connection with a type of service, state
how the name, logo, design and/or slogan are/is being used in advertising here:

MAPAZONE 19D bheen USED (1) ¢ OROC HRES, PDUSINESS
Qix's?_ﬂ‘bfa . HﬁDs:; y vuedgite Lia‘iio&e,_

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or fore the applicant/owner,
you must specify how the mark is applied or affixed to the actual product or its packaging. For example: a tag, label, imprinted or engraved on
the actual product, etc. If the mark is being used in connection with a specific product, state how the name, logo, design and/or slogan is applied
or affixed to the actual product(s) or the packaging:

2. (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or categories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class(es) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(h) above:
C/\rbss R 1e) Bove J.S.‘I/'f‘cxr';\)c:1 :
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PART 1

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other state or country. Enter the month. day, and year the name,

logo, design and/or slogan was first used by the applicant/owner, the predecessor, or a_related company in Florida. fthe name, logo. design
and/or slogan has been used in another state or country, then you must also enter the month, day, and year the name, logo, design and/or
slogan was/were used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration,

(&) Date first used in other state or country, if applicable:

(b)* Date first used in Florida: i X \\ ol “ 2011

PART HI

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name, a brief de.scrtigtion of the logo or design, and/or the slogan you are registering. The descri;i_tion of the logo and/or desi
. must be 25 words or less. List the exact name, slogan, and/or description of the logo/design here: (NOTE: The name, logp, design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan listed on your specimens or examples.)

MAPAZORE ¢ Che woemns ARE AN 3 colors | 3 fest
(Naey Geeen | Midnie (A) Blwe |, bostd (zone) oeange . I9n Che
minoes of the letfer . @ Are Pruibdiengs ! Bhae, greer, Ren, CrONGE
A1D lpu-&ﬂwk: v

Provide the English transtation of any and all terms listed #1 above, when applicable;

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others and that you do not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities, states or countries must be disclaimed (i.c.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms
readily associated with the specific preduct(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:
NO CLAIM [S MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S}"

"APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must submit three specimens
FOR EACH CLASS listed in Part | #2(d). The name, logo, design and/or slogan on the specimens must be identical to the name. logo,
design and/or slogan being registered. You may provide three identical specimens or three different specimens, For each service mark class
(classes 35-45), you may provide threc newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each
trademark class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

TIC D

i. - Prockure THesSt Al
S Bhusivess CARD .
3. HMap

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

] 60 Lo E.(“’Z—E vES , being sworn, depose and say that I am the owner and the applicant

herein, or that I am authorized 10 sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person
except a related company has regisiered this mark in this state or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as to be likely, when applied to the goods or services of such other person to cause confusion, 1o
cause mistake or to deceive. I make this affidavit and verification on my/the applicant's behalf. 1 further acknowledge that I have
read the application and know the contents thereof and that the facis stated herein are true and correc!.

Schavage Peves
__Typed or printed name of applicant

@) “ff:esme-uf/’”’év"f'?—r :

"/ Applicant's signatire ‘
(L.ist name and title) i

_—" * 2
N [ oDl
STATE OF ‘}_ l\JG':l.«L ™0 =5 -

COUNTY OF M (Wi - O&CIQ,

" ]
- e av

G :IWY £-833 L

Sworn to and subscribed before me on this luﬁ- day of F(',Ll/\léu;/ 20“ 50 ['G W jt ﬂﬂ Ef’( N

(Name of Individual Signing)

Floude Do
Q who is personally known to me ﬁ whose identity 1 proved on the basis of F('OU&!' wotv§ A abol -

e
Tdol e QL” ugelz

Notary's Printed Name

- 06 [or[20(2

€A
?-.r" )Qotary Public Stata of Florida
by » ldalberto H Gonzalez -
% d‘g My Commission DD793541
[l

oF Expiras 06/01/2012

My Commission Expires:

FILING FEE: $87.50 per class
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arketing Two 1s Better than
1.- Direct Mail Distribution:

zone is a monthly direct mail advertising publication. Each individual market
edition is mailed to every occupied household by zip code selected.
ver: Collectible Cartoon Map of the City. Every edition has a Different map the

2.- Online Coupons
www.mapazonecoupon.com

With Mapazone Publication and its online counterpart, MapazoneCoupon.com,
sidents can save big on future purchases at many of their favorite local stores and restaury
regularly to their home, Mapazone offers dozens of coupons in a full-color 11x17 format

- company will entice result-driven customers and
receive unlimited exposure for a fantastic price!

tith Mapazone Publication {11”x17” format, folded in two, 80 Lb cover),

Isiness coupons will never get lost in the content of the look-alike publicati

sazine coupons. The publication layout is organized in its desi
alkipe it a far more enjoyable experience lor gur readery




| General F aCtS

about Coupons Hunting

Check out the latest stats on 20098 coupon usage trends belour
Google searches for “Printable Coupons™ doubled
One third of all coupons redeemad were for non food items
Brands issued 367 billion coupons, at an average face value of $1.44
3.3 billion packaged goods coupons were redeemed
27% increase in coupon redemption
11% of households download coupons from the intemet
83% increase since 2 .
Online coupon access increased-92%
263% increase in redemption of internet deals
27% of American shoppers searched for ways to cut household costs
69% increase in direct mailing redemption
38% increase in the page views on websites with money off coupons
20% of people who receive an e-mail coupon redeem it '
89% of coupons are distributed /

Redemption Grow (: |

for Different Coupon Types in 2009

* Internet - 263%
Direct Mail - 69%
Magazine Pop-up - 51%
Instant Redeemable - 48%
Electronic Checkout - 39%
Free-standing insert - 36%
Digital Promoticns - 31%
Shelf tear-off pad - 30%
In-store Advertisement - 27%

Sourca Marx Promotion Infeligenca - TNS Media - Kantar - iremar 2009 |

Creating Synergy with
Online & Offline Marketing.

Offline and Online approaches ensure that companies are
reaching all potential prospects. Each of those outlets
complements the other, reinforcing the overall message.

Size: 1/8
2.5 x 4" Printed Ad
Online;
= Business listing
Business Ratings & Reviews
Google Map fealure with directions
Coupons can be printed by a customer
Links to your own website, drives more tratfic to your business!

1/4 Horizontal

2.5" x 8" Printed Ad

Online:

* Business listing

« Business Ratings & Reviews

$722

* Google Map feature with directions

* Online Coupon. Consumers just print and use!

+ Links to your own website. Drives more traffic to your business!
Social networking lools

1/4 Vertical

5" x 4" Printed Ad

Online:

+ Business listing
Business Ratings & Reviews
Google Map fealure with direclions
Ontine Coupon. Consumers just print and use!
Links to your own website. Drives more lralfic to yout busingss!
Social networking tools -

$722

Half Page:
5" x 87 Printed Ad
Online:

+ Business listing,

$1,368

Business Ratings & Reviews

Google Magp feature with dircctions

Online Coupons, Consumers just print and use!

Links to your own website. Drives more hialfic lo your business!
Social networking tools

Rotating Bannetr Coupon: Two or more banners appearing

in turns (at different page loads), not at the same time,

at a particular place (e.g al page top).

Full Page
11 x 8.5 Printed Ad
Online:
« Business listing
Business Ralings & Reviews
Google Map featuie with directions
Coupons can be printed by a customer
Links to your own wehsite, Ditves more traffic to your business!
Online Coupons, Consumers just print and usc!
Social networking tools
Biliboard Coupon: Rotalive Coupon {480 x 120 pixeis).
i will appear in the homepage and in all other pages of the site,

$2,584




