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Law Offices of

- Jean S. Perwin

ingraham Building « Suite 1144
25 Southeast Second Avenue
Miami, Florida 33131

Telephone (305) 372-1630
Fax (305) 381-9834
email jperwin2@bellsouth.net

Copyright Trademark
Inteflectual Property
And Related Causes

April 5, 2005

Registration Section
Division of Corporations
P.0. Box 6327
Tallahassee, FL 32314

RE: Coffee Brake registration
Dear Sir or Madam:

Enclosed please find an application for registration of
a Florida Trademark on behalf of Sally A. Heyman together
with three specimens of her mark in use and a check in the
amount of $87.50.

If you have any questions concerning the application,
please contact me.

Sincerely,
N ﬂ >
~7Eal S. PERWIN

J8P:alc
Enclosures



FLORIDA DEPARTMENT OF STATE
Glenda E. Hood
Secretary of State

April 14, 2005

JEAN 3. PERWIN, ESQUIRE
INGRAHAM BLDG., SUITE 1144

25 SOUTHEAST SECOND AVENUE
MIAMI, FL 33131

SUBJECT: COFFEE BRAKE
Ref. Number: W05000018820

We have received your document for COFFEE BRAKE and your check(s)
totaling $87.50. However, the enclosed document has not been filed and is being
returned fo; the following correction(s):

Your mark contains word(s)/design(s) that must have a disclaimer. All
geographical terms, such as cities, states, countries, and designs of same, must
be disclaimed. Some commonly used words and corporate suffixes must also be
disclaimed. You must disclaim the following term(s) by completing the disclaimer
statement found in #2 of Part lll of the application: "COFFEE"

Please return your document, along with a copy of this letter, within 80 days or
your filing will be considered abandoned.

If you have any questions concerning the filing of your document, please call
(850) 245-6918.

Nanette Causseaux
Document Specialist Supervisor Letter Number: 205A00025497

Division of Corporations - P.O. BOX 6327 -Tallahassee, Florida 32314



Law Offices of

Jean S. Perwin

Ingraham Building » Suite 1144
25 Scoutheast Second Avenue
Miami, Florida 33131

Telephone (305) 372-1630
Fax (305) 381-9834
email jperwin2@belisouth.net

Copyright Trademark
Intellectual Property
And Related Causes

April 20, 2005

Ms. Nanette Causseaux

Document Specialist Supervisor
Florida Department of State
Division of Corporations

P.0O. Box 6327

Tallahassee, FL 32314

RE: Coffee Brake
Ref., Number: 205a00025497

Dear Ms. Causseaux:

In response to your letter of April 14, 2005, I
enclose the following:

The addition of "COFFEE" as disclaimed term.
If anything further is required, don't hesitate to

contact me.

Slncerely,

1/{/) -

JEAN 5. PERWIN
J8P:alc

Enclosures



'APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 495, FLORIDA STATUTES

TO: Division of Corporations
Post Office Box 6327

Tallahassee, FL. 32314
Name & address to whom acknowledgment should be sent:

=Jean S. Perwin
= 25 S.E. 2nd Ave., Suite 1144

" Miami, FL 33131
( 305 ) 372-1630

Daytime Telephone number

PART I

1. (a) Applicants name: _Sally A. Heyrman
1050 N.E. 181 Street

(by Applicant’s business address:

North Miami Beach, FL 33162-1220

City/State/Zip
{c) Applicant's telephone number: (_ 305 )_654"1311
Ml Individual U Corporation L3 Joint Venture 1 Other:
U General Partnership [ Limited Partnership & Union
If other than an individual,
(1) Florida registration number: (2} Domicile State:

(3) Federal Employer Identification Number:

2. (a) If the mark to be registered is a service mark, the services in connection with which the mark is used:
(i.e., fumiture moving services, diaper services, house painling services, etc.)

Retail drive-through coffee store

(b) If the mark to be registered is a trademark, the goods in connection with which the mark s used:
(i.e., ladies sportswear, cat food, barbecue grills, shoe laces, etc.)

(¢) The mode or manner in which the mark is nsed:(i.e., labels, decals, newspaper advertisements, brochures, etc.)

Signs and advertising

S {Conimued)






