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- APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
; PURSUANT TO CHAPTER 495, FLORIDA STATUTES ’ '

TO: Division of Corporations
Post Office Box 6327
Tallahassee, FL. 32314
Name & address to whom acknowledgment should be sent:

Phyllis Staines

13302 Egrets Glade Court

Jacksonville, Florida 32224

(504 ) 285-5640
Daytime Telephone number

- PARTI
1. (a) Applicant's name: __ Phyllis Staines
50 AIA N. Suite 108

(b) Applicant's business address:

Ponte Vedra Beach, FL 32802 L

(c) Applicant's telephone number: ( 204 ) 285-5640 e

& Individual {1 Corporation U Joint Venture 0 Other;
" [ General Partnership ~ * { Limited Partnership [ Union
If other than an individual, - - - : - -
(1) Florida registration number: (2) Domicile State:

(3) Federal Employer Identification Number:

2. (a) If the mark to be registered is a service mark, the services in connection with which the mark is used:
(i.e., furniture moving services, diaper services, house painting services, etc.)
Real Estate services, namely acting as a broker/salesperson/agent

in the real estate listing and brokerage industry.

(b) Ifthe mark to be registered is a trademark, the goods in connection with which the mark is used:
(i.e., ladies sportswear, cat food, barbecue grills, shoe laces, ete.)

(¢) The mode or manner in which the mark is used:(i.e., labels, decals, newspaper advertisements, brochures, etc.)
On advertisements, on web pages, on business cards, on signage,

on letterheadand in magazines, pamhlets and newspapers.
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@ ' The class(es) in which goods or services fall:

036 insurance and financial - namely real estate services.

PART O
1. Date first used by the applicant, predecessor, or a related company (must include month, day and year):

(2) Date first used anywhere: December 06, 199 %b) Date first used in Florida: December ©, . 12 99_ -

PART III
1. The mark to be registered is: (If logo/design is included, please give brief written description which

must be 25 words or less.)
BUY A HOUSE WITH TiE CLICK OF A MOUSE

English Translation

2. DISCLAIMER (if applicable) |
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TOUSE THE TERM " ___ BU¥ ® HOUSE) mpuse
" APART FROM THE MARK AS SHOWN. |

PHYLLIS STAINES
, - . , being sworn, depose and say that I am the owner and the applicant
herein, or that I am authorized to sign on behalf of the owner and applicant herein, and no other person except a related company has
the right to use such mark in Flovida either in the identical form or in such near resemblance as to be likely to deceive or confuse or to
be mistaken therefor. | make this affidavit and verification on my/the applicant's behalf. I further aclmowledge that I have read the
application and Jmow the contents thereof and that the facis stated herein are true and correct

PHYLLIS .Staines - -

%ﬂ’?m’ rinted name of applicant
/ L]
s / /4 «@/&%—\_f

Appittant's signature or authorized person's signature
{List name and title}

STATE OF ?\«Ap_
couNTy OF _ R . N&fowsL | B
Onthis-zf_&%_da)fof N\G«\dl\ i th\\'\s S\—qw\e?)

appeated before me,
who is personally knowntome [ whose identity I proved on the basis of

!;%g{f"%’ Pamalia Deane Woods QAGSQL Mw \’m\/

S8 A "% Commission # G 828332 Notary Public Signature )

Seal E&z@}é:’ Expires June 6, 2003 otary &0

(Seal) TEeaY . Bonded Thiu
fﬁf.'i’ft Atlantie Bonding Co., Inc.

Notary's Printed Name

My Commission Expires: o

FEE: $87.50 per class



by Wayne Baldwin

" “Obviously when there is an increase in

traffic there is also an increase in the
number of sales as well. It has been our
experience that even if we had a3 home
entered that didn't win an award, the
raffic was still outstanding.”

The seemingly unstoppable economy is
driving the housing market upward. Last
year 3,147 single-family home permits
werg issued in Duval County, and this
year that figure was up by almost 700.
The torrid sales pace has actually created
a labor shortage, making it challenging
for builders to keep pace with demand.

Yet, Northeast Florida remains a rela-
tively affordable market despite the
upward pressure on home prices. The
National Association of Home Building
Housing Opportunity Index (HOI), which
measures affordability in 196 metropoli-
tan areas, ranks Jacksonville as Number
66, with an HOI rating of 73.4. That
means a household earning the area’s
median family income of $48,800 could
afford to buy 73.4 percent of the new
homes sald during the survey period, _

By comparison, Miami scores an HO!
rating of 59.4. Orlando and Tampa are
slightly more affordable with ratings of
75.1 and 75.7 respectively. The Naples
area’s rating is 70.6, while the Sarasota-
Bradenton area’s is 69.9.

Kotz says the pricier homes tend o
attract the largest crowds. Many visitors
to elaborate estates in exclusive, gated
communities are simply curious, while
others are looking for state-of-the-art
bells and whistles that can be incorporat-
ed into fess expensive homes.

"Everyone wants to see these
homes,” she adds._"But traffic is strong
in all price ranges.”

If you want to see what Northeast
Fiorida builders are creating in the 21st
century, look for a supplement in the
Florida Times-Union April 29, and again
May 7. The supplements will contain list-
ings and descriptions of all entries.

Cyber shoppers will be able to enjoy a
"virtual™ Parade via the Internet. All
entries will be featured on four websites:
BuildersAmerica.com; homebuiider.com;
Jacksonville.com and nefba.com. 4

Wayne Baldwin is the public relations
director at the Northeast Florida Buiiders
Assaciation.
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“ ..Lightscapes added vabee fo my homoes...” <Bok & Alesia Barnes, San Marco
“.. Enhanced the 5¢auty‘ofour pafms and date pafms.., " <Boh and Sne McQuillen, Marsh Landing

7 Design + Installation « Service

" of North Florida, Inc.
FPalm Beach * Atfanta * Charleston » Charlstte
FREE EVENING DEMONSTRATION

(904) 223-7963

“Mouse! ™|

Biiy d House With the Click of

wWww.pstaines.com

FINALLY... A. REALTOR WHO’S WILLING TO PUT
HER MONEY WHERE HER MOUTH IS!

If your real estate agent is not offering 2 commission back guarantee
on. their service, ask them why not? Then call Phyllis Staines and
find our why she does. You'll be glad you did... it’s guaranteed!

100% SATISFACTION GUARANTEED!
Phyllis Staines, Virual Realtor
1-800-299-5616

Planning i)eszgn Canstmcizon -
* 4114 Herschel Street / Tacksomville, 1L 32210 / 904-387-0770°
E-Mail: tarnage@turnageco.com
State Certified Contraciors CBCOS7150
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