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COVER LETTER

TO: Registration Section
Division of Corporations

SUBJECT: Hello. Neighbor.

{Mark 1o be registered)

The enclosed Trademark/Service Mark Application, specimens and feegs) are submitted for filing.

Please return all correspondence concerning this matter w the following:

Cynthia V. Hall (atturney)

(Name of Person)

VanDeVoeorde Halt Law, PL

{FinCompany)

1327 N. Central Ave

{ Address)

Scbastian, FI. 32938

tCiy/State and Zip Code)

For further information concerning this mater. please call:

Cynthia V. Hall

al 772 ) 5894333
' (Name of Person) tArea Code & Daytime Telephone Number)
Mailing Address: Street Address:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 The Centre of Tallahassec
Tallahassec. FLL 32314 2415 N, Monroe Street. Suite R10

Tallahassee. FIL 32303

(NOTE: The information contained in this cover letter will be included in the permanent record and will be
available to the gencral public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SER\;{C}:‘.’.M&RK

. PURSUANT TO CHAPTER 495, FLORIDA STATUTES L ‘f: 5
TO: Division of Corporations el b as
Post Office Box 6327 U B 5 5
Tallahassee, FL 32314 _SECp; CF2S
[HLLAH;" ; -
LI :f\l' B
PART I DR

I. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the
owner of the Tradernark and/or Service Mark on the records of the Florida Department of State.

: Alex MacWilliam. Inc.
(a) Owner's/Applicant's name: ex MacWilliam. Inc

2901 Ocean Drive

Vero Beach, FL 32963
CTy/Sine/Zip

(b) Owner’s/Applicant’s business address:

If different, Owner's/Applicant’s mailing address:

. City/StwtefZip
{¢) Owner’s/Applicant’s telephone number: ( 772 ) 794-8629

Check the appropriate box to indicate the Owner/Applicant is a(n):
O Individual & Corporation OJoint Venture O Limited Liability Company
OGeneral Partnership O3 Limited Partnership OUnion O Other;

If the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with
the Florida Department of State. If the Bwncr/Appllcanl is not an individual, enter the business entity’s Florida
registration/document number in #1, the state or country under the laws of which the business entity is cutrently
formed, organized or incorporated under in #2, and the entity's federal employer identification number (EIN} in #3.

(1) Florida registration/document number: __I 4788
(2) Domicile State or Country: Florida
59-2193261

(3) Federal Employer Identification Number:

2. (a) SERVICE MARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in
connection with a type of service, the mark is a service mark. If the mark is a service mark, the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: furniture movin services,

diaper services, house painting services, wholesale and retail sales of tractor equipment, etc. If the owner/applicant
is psing the mark to identify services available in the market place, enter the specific service(s) being Eﬁaﬁ ere:

1

(Note: List only those services currently being rendered by the owner/applicant. Do not include future services.)

Real Estate Services




2.(b) EAQUF':MABL If the owncr/agplicant is using the name, logo, design and/or slogan bcinghz?istered in

connection with an actual product manufactured by the owner/applicant or on the owner/applicant’s behalf, the mark

is a trademark, If the mark is a trademark, the applicant/owner must list the specific product(s) the name, logo,

designl?nthd!or slogan is being used to i&ilcntify. Florexamgle: ladies sportswear, cat food, barbecue grill
€D p g 0

t ! r s, shoe laces,
etc. : N¢ iMark

: List only those product(s) currently available. Do not include future ducts.
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2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED: w o

SERVICE MARKS: If the name, togo, design and/or slogan are/is being used in connection with a type of service, you
must specify the form(s)/mean(s) of advertisement the applicant/owner is using to advertise the services to the general

public. For example: newspaper advertisements, business cards, brochures, flyers, paméahlets, menus, etc. [f the mark
is bein in connection with a of service, state how the name, logo. desi Vor slogan arefis being used in

advertising here:

Website & social media advertising, magazine advertisements, business cards, letterhead, brochures, flyers, signs

L]
TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applicant/owner, you must specify how the mark is applied or affixed to the actual product or its packaging. For
example: a tag, label, imprinted or engraved on the actual product, etc. If the mark is being used in connection with a

specific product. state how the name, Jogo, design and/or slopan is applied or affixed to the actual product(s) or the
packaging:

2.(d) ND CLASS(ES); There are a total of 45 classes or categories in which all products or services must
be categonze € Iec to register a mark is $87.50 per class. Make check payable to Florida Department of State.
ist the class(es) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2 b) above:

Class 36




PART i1

I. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was
used in another state or country, the date you first used the name, logo, design and/or slogan in the other state or
country. Enter the month, day, and year the name, logo. design and/or slogan was first used by the applicant/owne

the predecessor, or a related company in Florida. If the name, logo, design and/or stogan has been used in another

state or country, then you must also enter the month, day, and vear the name, logo, design and/or slogan was/were
used in another state or country, when applicable.

-t
Note: The Florida Statutes require a mark to be in use prior to registration. AT -\
\"' '. T-(‘. -
¥ g r
(a) Date first used in other state or country, if applicable: ?; _ = Y“\"
(b) Date first used in Florida: __ October 5, 2021 %O
\ o - LJ\
L
PART IiI Zim ©

ENTER NAME, LOGO, DESIGN AND/OR SLLOGAN BEING REGISTERED:

1. Enter the name, a brief descriflion of the logo or _dsti'_;gn. and/or the slogan you are registering. The description of
the logo and/or destgn must be 25 words or leSs. List the exact name, slogan, and/or description of the logo/design
: %N TE: The name, logo, design and/or slogan listed in this section must match the exact name, logo, design

ere:
and/or slogan listed on your specimens or examples.)
Hello, Neighbor.

Provide the English translation of any and al! terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms and
representations of cities, states or countries must be disclaimed (i.c., Miami, Orlando, Florida, the design of the state
of Florida, the design of the United States of America, etc.). Corporate suffixcs and terms readily asscciated with the
specific preduct(s) and/or(s) service being provided must aiso be disclaimed.

Enter all terms listed in #] above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

" APART FROM THE MARK AS SHOWN.




3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must

mit three speci R CLASS listed | 1 #2(d a ogo, design and/or s} n _the
imens m identical to the name, logo, design_and/or slopa i istered. You may provide three
identical specimens or three different specimens. For each service mark class (classcs 35-45), you may provide three

newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each trademark class
(classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky
specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/QWNER AND NOTARIZATION: *

[__ AlegMecWilliam

, being sworn, depase and say thai | am the owner and the applicant herein,
or that | am authorized to sign on behalf of the owner and applicant herein, and 1o the best I?/ my knowledge no other person except a
related company has registered this mark in this state or has the right to use such mark in Florida either in the identical form thereq,
or in such near resemblance as to be likely, when applied to the gouds or services of such other person fo cause confusion, to cause
mistake or to deceive. [ make this affidavit and w%ﬁm on my'the applicant’s behalf. | further acknowledge thai | have read the
application and know the contenis thereof and that the facts stated herein are true and correct,

Alex MacWilliam? Inc. T
Typed or printed game of epplicent T
app E—: : EJ‘ -T-]
T3 L4 ———e
) vl M r—
v gnature hASOEN
J(List name end title) . o i
o, = r"".
STATE OF FLORIDA - T -
COUNTY OF N\ i ANver =x
Sworn to (or affirmed) and subscribed before me by means of %ﬁysica] presence or []] online notarization, this (numeric dats) this
W dayof \¥orndoer 2000 by (\\e Yo WMiarm ).
numeric date month year name of persen making sttement
N
L]
M e MELISSAL, HAYW o -
-‘Q 5, Comsﬂ?sion »GGﬁggas / Notary Public's Signature _
- - Expires November 17, 2023 N -
“Fenn® Nonded They Troy Fan Insusance 003867019 \/‘\" \(" l[ b l_C!‘J&\; {hE ﬁ

‘—" Notary Public's Printed Name '
Personally Known |;ﬁon Produced Idetification ()

Type of Identification Produced:

FILING FEE: $87.50 per class
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AMIAC

"ALEX MACWILLIAM
REAL ESTATE

‘Tapped into the heartbeat of Vero Beach. our cedication to the
community and iis people is steactasi. The AMAC team was founded upon family:
. a family built upon the idea of home. VWhere home is more than a singular place,
N e I g h bo r h O O d ; maore than four walls and a series of corrigors. Where heme is a leeling with a
resonance that is resounding. A vibration felt within every individual with whom
y Our Home itis connecied. The tangible mace intangibie, manifested through a connection
. . . e . o
torged alongsige those welcomed inio the lold, A timeless connection Doth

gentle and unshakatile, the balance of aeep industry roots met with a passion to
shape new chapters for those embarking upon their next great journey,

A Global Mindset For A
Community-Driven Brokerage

We inspire the feeling of home. anajust as a home s only as gooc:

3s the bones from which it is built, AMAC 15 only 85 good as our story. One
composed of over seventy two years of dedication. compassion, continued
success, and a passion for growth. We are industry erperts and neighborhoad
enthusiasis. 1he bones of Alex Macwilliam are imbued with the heart of ¥ero
Beach, as the spirit of our trokerage remains inquisitive and free, expansive and
eager to further develop its impacti on the neighborhcod.

There are countless hames lor countless people with countless means by which
to buy or sell. But there is only one brekerage who understands the many faces
of Vero Beach, who has laid the foundation for its diverse real estate fandscape.

We sce things differentlyv. amMac betieves in bringing you home. in
making the introduction 10 your next chapter, one met with ease. irust. and
understanding. An understanding that Alex MacWilliam is more than a brokerage.
Hut a tamity of compassionate leaders who work in tancem to Dring decades of
tirmly woven history and success Lo your front door. We believe in the synergy

of our experience. of a family-run business with a giversilied mentality. where our
cedication is to make every transaction a meaningful human interaction.

Our history is steeped wilhin the communily, auitea trom a tabric
of many faces, many lives. many minds, and hearts— alt with the unifies desire to
make a ditference, Alex MacWilliam s a lirm envisionet by one and Duill by many.

Let AMAC be the first to welcome vou Lo the neighborhood.

’ PN ALEXMACWILLIAM.COM .
‘ SM
C S g S s e Hello, Neighbor.
. Soa
w

‘49 i " oerce 772-231-6500

LuxupvReatEsTaTeCoM'_ B UIRURY
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SOLD for,
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LOea/2EBan R2TIICC ESLERED
Craig Von Kghoin 172-713-7973
Kyle von Konoin 772-501-0815
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Alvssa Haihelo 772-532-7933

Crag Yon <ohorn 772-7113-1871
Lyle Yon <onoin T72-30i-086

NEW L

VINTA RONVALL
3225000 ' #2.7308
Pri Sunkel 772-R38-2213¢

iGen/s52am

Roger Smith 772-473-0085

2 Beg/éda

ALEX MACWILLIAM
REAL ESTATE

AMAC.

22257007 milPiAZ

SEBASTIAN THIGHEANDS
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INDIAN BIVER FARNS
1LTBC0C 0 =24ETE
Kyle ¥on Kohorn 772-50i-08i6

Craig Von Xonain 772-7i3-7673

LEans g Cat

PRI

| '$358,000

VIEROTARE ESTATES

PRNa i
|SOLDf

Rick Wywoi! 772-321-5452
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|SOLD for $254,900
CRANT IIARBOR Harmony istand
28eas2Bay , 12328500 | ®2aB07L

hane De Francisc 772-538-106i4
Brenda Montgomery 772-532-4170
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ALEXMACWILLIAM.COM

Hello, Neighbor.-

OFFICE 772-231-6509 2901 Ocean Drive Vero Beach, FL 32963



