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COVER LETTER

FO: | Registration Section
Division of Corparations

SUNSTREAM and design of a circle containing a stylized "S"

(Mark to be registered)

SUBJECT:

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Pleasc return all correspondence concerning this matter to the following:

Monica Flowers Crews

(Name of Person})

Core Hotels & Resorts, LLC

{Firm/Company)

6231 Estero Boulevard

{Address)

Fort Myers Beach, FL 33931

(City/State and Zip Code)

For further information concerning this matter, please call:

Monica Flowers Crews 239 | 765-4111

at (

{Name of Person) (Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 Clifton Building
Tallahassee, FL. 32314 2661 Executive Center Circle

Tatlahassee, FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be available to the general
public.)



FLORIDA DEPARTMENT OF STATE
Division of Corporations

November 23, 2015

MONICA FLOWERS CREWS
CORE HOTELS & RESORTS, LLC
5231 ESTERO BLVD.

FT. MYERS BEACH, FL 33931

SUBJECT: SUNSTREAM AND ESIGN OF A CIRCLE CONTAINING A
STYLIZED S
Ref. Number: W15000076489

We have received your document for SUNSTREAM AND ESIGN OF A CIRCLE
CONTAINING A STYLIZED S and your check(s) totaling $262.50. However, the
enclosed document has not been filed and is being returned for the following
correction(s):

We must deny registration pursuant to section 495.021(1)(f), Florida Statutes.
There is a Florida registration on file with our office for "SUNSTREAM AND
DESIGN OF TWO SLENDER S'S ABOVE THE WORD "SUNSTEAM",
Registra;ion Number "T01000000259", for the same or similar name and
class(es).

If these are related companies, we must have an affidavit giving the reasons as

to why this is being registered under "CORE HOTELS & RESORTS, LLC" and

lr::ot "SUNSTREAM, INC." If they are NOT related companies, registration cannot
e granted.

Pursuant to s. 495.035(5), F.S., you have three months in which to reply to this
letter denying registration should you desire to do so. If you choose not to
respond, your application will be considered abandoned in accordance with
section 495.035(5), F.S.

If you have any questions concerning the filing of your document, please call
850-245-6051.

Nanette Causseaux
Reguiatory Specialist || Supervisor Letter Number: 715A00024677

www.sunbiz.org

Divrietinn nf M armnrarinrmre POy BOAAY 29297 MTMallahacorna Flarda 9091 A



FLORIDA DEPARTMENT OF STATE
Division of Corporations

December 8, 2015

MONICA FLOWERS CREWS  ***2ND MAILING***
CORE HOTELS & RESORTS, LLC

6231 ESTERO BLVD.

FT. MYERS BEACH, FL 33931

SUBJECT: SUNSTREAM AND ESIGN OF A CIRCLE CONTAINING A
STYLIZED S
Ref. Number: W15000076489

We have received your document for SUNSTREAM AND ESIGN OF A CIRCLE
CONTAINING A STYLIZED S and your check(s) totaling $262.50. However, the
enclosed document has not been filed and is being returned for the following
correction(s):

We must deny registration pursuant to section 495.021(1)(f}, Florida Statutes.
There is a Florida registration on file with our office for "SUNSTREAM AND
DESIGN OF TWO SLENDER S'S ABOVE THE WORD "SUNSTEAM",
F{egis(tra;[ion Number "T01000000259", for the same or similar name and
class(es).

If these are related companies, we must have an affidavit giving the reasons as
to why this is being registered under "CORE HOTELS & RESORTS, LLC" and
not "SUNSTREAM, INC." If they are NOT related companies, registration cannot
be granted.

Pursuant to s. 495.035(5), F.S., you have three months in which to reply to this
letter denying registration should you desire to do so. If you choose not to
respond, your application will be considered abandoned in accordance with
section 495.035(5), F.S.

If you have any questions concerning the filing of your document, please call
850-245-6051.

Nanette Causseaux
Regulatory Specialist 1 Supervisor Letter Number: 715A00024677

www.sunbiz.org

MNivricinn nfFlf arnaratinrne - PO BROY 22997 Mallabhhacoenans Flarida 20914



Febo 20 2016 11:38AM No. 5465 P 1

'Date: February 2, 2016

To:  Florida Department of State
ATTN: Nanette Causseaux

From: I\IAOnica Flowers Crews
Re:  WI15000076489
# Pages: 3

Dear Nanette,

Regarding your letter dated December 8, 2015 for our registration of service mark:

SunStream and design of a circle containing a stylized S

Please accept the Affidavit included with this fax to proceed with filing the service mark as
applied for.

Please acknowledge receipt of this response to monicaf@sunstream.com.

Thank you kindly, Nanette.

W

Monica Flowers Crews
SunStream, Inc.

r
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Signature of Notary Public
(Motary Seal)

Notary Pubfic State of Flonda
fﬁq’. Anne T Gannon
N

Feb. 20 2016 T1:39AM

No. H465

GENERAL AFFIDAVIT
STATEOFFLORIDA
COUNTY OF LEE
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PERSQONALLY came and appeared before me, the undersigned Notary, the within named David A.

©

poll
o Aty

Paal
Lawrence, who is a resident of Lee County, State of Florida, and makes this his statement and (3e:nefélrT

4(““1; 3
e
Affidavit upan oath and affirmation of belief and personal knowledge that the following matters, facts
and things set forth are true and correct to the best of his knowledge:

SunsStream, Inc. and Core Hotels & Resorts, LLC are related companies. SunStream, Inc. sold its

hospitality assets to Core Hotels & Resorts, LLC in August 2014, Core Hotels & Resorts, LLC has

established its new service mark (Ref. Number W15000076489). SunStream, Inc.’s old service mark
(Reg. Number T01000000259) is in the process of being assigned to Core Hotels & Resorts, LLC.

DATED this 2™ day of February, 2016

Signature of Affiant

By: David A. Lawrence

President of SunStream, Inc.

President of Core Hotels & Resorts, LLC
known to me,
adisbtadi!

SWORN to subscribed before me, this 2™ day of February, 2016, David A. Lawrence, who Is personally

My Commission FF 220409
Dipires 0842010

P.
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APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 493, FI.ORIDA STATUTES

TO: Division of Corporations

Post Office Box 6327
Tallahassee, FL. 32314

PART |

. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owner of the Trademark
and/or Service Mark on the records of the Florida Department of State.

(a) Owner's‘Applicant’s namezcore HOtelS & Resortss LLC

-t -
L TIw L P} N
L om0
{b) Owner's/Applicant's business address: 6231 ESterO BOUIevard vie @ e
Fort Myers Beach, FL 33931 AR
City/State/Zip }:—‘n: '-_-3% '?-;!':"-il
i o ’ licant’ ifing : . e
If different, Owner’s/Applicant’s mailing address =g .,)?
D
Chy/State/Zip e
(¢} Owner’s/Applicant's telephone number: (239 ) 765_41 1 1 >
Check the appropriate box to indicate the Owner/Applicant is a{n):
Q@ Individual Q Corporation DJoint Venture

@ Limited Liability Company

Qunion Q Other:
IT the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with the Florida Department
of State. [If the Owner/A

0O General Partnership O Limited Partnership

?pllcgmt is not an individual, enter the business entity’s Florida registration/document number in #1, the state or
country under the laws of which _the business entity is currently formed, organized or incorporated under in #2, and the entity’s federal
employer identification number (EINJ in #3.

(1) Florida registration/document number: L 14000053130 ‘/
(2) Domicile State or Country: Florida, United States of America
(3) Federal Employer ldentification Number; 46-5330064

2. (a) SERVICE MARK.: If the owner/applicant is using the name, logo, design and/or slogan being registered in connection with a type of
service, the mark is a service mark. If the mark is a service mark, the applicanvowner must list the specific service(s) the mark is bein

tractor equipment, etc. If the owner/applicant is using the mark to identify services available in the market place, enter the specific service(s)
beiny rendered here:

uscd in connection with. For example: furniture moving services, diaper services, house painting services, wholesale and retail sales of

(Note: List only those services currently being rendered by the owner/applicant. Do not include fisture services. }

Class 35-Advertising and Business Management of Hotels/Restaurants/Condominium Associations
Class 37-Building Construction of Hotels/Restaurants/Condominiums

Class 43-Services for providing food and drink; and temporary accommodation for Hotels/Restaurants/Condotels

Page 1 of 4



2.(b) TRADEMARK: If the ownerlapplicant is using the name, logo, design and/or slogan being registered in connection with an actual
product manufactured by the owner/app]‘ijcam or on the owner/applicant’s behalf, the mark is a trademark. If the mark is a trademark, the
applicanv/owner must list the specific product(s) the name, logo, design and/or slogan is being used to identify. For example: ladies
sportswear, cat food, barbecue grills, shoe laces, etc.  If the owner/applicant is using the name, lopo, design and/or slogan to identify poods

available in the market place, enter the specific product(s) the name, Togo, desien andfor slogan is being used to identify:
(Note: List only those product(s) currently available. Do not include future products.)

2. {c) HOW 1S THE NAME, LOGO, DESIGN AND/QOR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan arefis being used in connection with a type of service, you must specify the
form(s¥mean(s) of advertisement the applicant/owner is using to advertise the services to the general public. For example: newspaper
advertisements, husiness cards, brochures, flyers, pamphiets, menus, etc. If the mark is being used in connection with a type of service, state
how the name, logo, design and/or slogan arefis being used in advertising here:

Forms of advertisement: Brochures, Business Cards, Flyers, Menus, Websites, etc. The mark is being used in

connection with Hotel, Restaurant, and Candominium Association Management; building construction of Hotels, Restaurants, and Cendominiums;

providing food and drink and temporary accommodations in Hotels, Restaurants and Condominiums.

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or fore the applicant/owner,
you must specify how the mark is applied or affixed to the actual product or its packaging, For example; a tag, label, imprinted or engraved on
the actual product, ete. If the mark is being used in conmection with a specific product, state how the name. logo, design and/or slogan is applied

or affixed to the actual product(s) ot the packaging:

2. (d) FEL(S) AND CLASS(ES). There are a total of 45 classes or categories in which all products or services must be categorized. The
fee to repister a mark is $87.50 per class. Make check payable to Florida Department of State.

Liist the class(es) which apply to the product(s) and/or service(s) listed in 2(a} and/or 2(b) above:
Classes 35, 37, and 43

Page 2 of 4




PARTII

1. You must &tate the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other state or country. Enter the month, day. and year the name,
loeo, design and/or slogan was first used by the applicant/owner, the predecessor. or a related company in Florida. If the name, logo, desien
and/or slogan has been used in another state or country., then you must also_enter the month, day, and year the name, logo, design and/or
slogan was/were used in another state or country, when applicable,

Note: The Florida Statutes require a mark to be in use prior to registration,

(a) Date first used in other state or country, if applicable: November 11, 2015

(b) Date first used in Florida; November 11, 20135

PART Il

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name, a brief description of the logo or design, and/or the slogan you are registering. The description of the logo and/or design
must be 25 words or less. List the exact name, slogan, and/or description of the logo/design here: (NOTE: The name, logo, design and/or
slogan listed in this seclion must match the exact naine, logo, design and/or slogan listed orf your specimens or examples.

SUNSTREAM and design of a circle containing a stylized "S"

Provide the English translation of any and all terms listed #1 above, when appiicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others and that you do not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cities, states or countries must be disclaimed (i.e.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms
readily associated with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(Sy SUNSTREAM

"APART FROM THE MARK AS SHOWN.

Page 3 of 4




3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must submit three specimens
FOR EACH CLASS listed in Part I #2(d). The name, logo, design and/or slogan on the specimens must be identical to the name, logo,
design and/or slogan being registered. You may provide three identical specimens or three different specimens. For each service mark class
(classes 35-45), you may provide three newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each

wademark class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

; David A. Lawrence, President

. being sworn, depose and say that [ am the owner and the applicant
herein, or that | am authorized 1o sign on behalf of the owner and applicant herein, and 1o the best of my knowledge no other person
except a related company has registered this mark in this staie or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as to be likely, when applied to the goods or services of such other person to cause confusion, to

cause niisiake or lo deceive. I make this gffidavit and verification on my/the applicant’s behalf. [ further acknowledge that I have
read the application and know the contents thereaf and that the facts stated herein are true and correct,

Core Hotels & Resorts, LLC

Typed or printed name of applicant

O

— ,."‘.‘ -T"' b
Applicant's signaturc EJ-E{F Q -
(List name and title) Ll R

. wni. oy b

statE or Florida Zige |
e ROFE
COUNTY OoF Lee monow BT

g5 - ™

T
. P [

Sworn te and subscribed before me on this 13th day of November ,2015 , David A. Lawrendé

{Name of Individual Signing)
& who is personally known to me
——

O whose identity I proved on the basis of

(Seal) ‘

Notary Public Signature

Anne Gannon

Notary's Printed Name
Notary Pubie $tawe of Pleride

Py,
f ‘(’L Anpg T taarnan
Y My Comrussey: FF 229489
Kﬂ "j E:.»;\J-y-a |:|.1_,?:‘|;u_|_, v

'

My Commission Expires: & ¢ /-:.2.0 ,/cx’ o/ 4

FILING FEE: $87.50 per class

Page 4 of 4



OFFICIAL SPECIMEN

SUNSTREAM®
HOTELS &
RESORTS .

David Lawrence
President

T 239 765 4111 7 ™M 612 280 b444
E dovel@sunstrearm.com
F 239 745 5755

SunStrearm Hotels & Resorts
6231 Esterc Bled, Facr Myars Beach, FL 33931

sunstreamn cam
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SUNSTREAM® |
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"RESORTS "~ | 239-765-4111 < SunStréamicoms
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Why SunStream?
YOUR SUCCESS
IS OUR PRIORITY

21

SunStream will work hard to deliver
measurable results for your investment.
We look forward to building a profitable
partnership with you by implementing a set
of our proven methods, uniquely tailored to
your strategic vision and objectives.



Current Clients
BUILDING
SUCCESS BY
REPUTATION

thoselwelse ol g@ &R &R«ﬂ. mindfulfeq
theferusgandlconidencelbestowediupentus
by eur ownems, e, and disms,
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. VACATION OWNERSHIP & SUN
.m:.:&:.w Success By Selling A Lifestyle

~

~ "Vacation Ownership
= SunStream’s rcﬂ&r;i sérvices include timeshare management

~ T and timéshare property management. Qur Vacation Ownership

.-+ team s aésponsible for: four generation, sales presentations,

-~ contract processing, and maintaining quality relationships

' with owners and guests. We bridge the gap between guests
and the vacation'experieiices they long for. With years of sales
ekperience, we constantly adapt our sales efforts to the changing

- marketplace keeping us on target with our sales goals.
e -~ .

N . . P

STREAM REALTY

SunStream Realty

Our full-service real estate division specializes in residential and
commercial property sales in Southwest Florida. SunStream
Realty 1s recognized for its m.:_am_.:ﬁ.mw_uﬁ:mm_,. arid high leve]

of service. Our talented team of agents strive to improve the
quality of each client’s distinctive lifestyle and to scrve as

advisors on all real estate needs. R P
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- S nStream'is a full-service licensed condominium association management company. We provide a complete selection of services e

*.o. condo Eman:o:m, working with you and your Board Of Directors to determine the package of services that best m,:m the :nnmm

; c?rn mvuonr:_c: «S&nu: provide f:_,:‘ nc::j:::w association or homeowners association with either on site manageme _: T i

APy

or remote, _:.:Erc:_m_: services. All managers ave licensed by the State of Florida and provide the highest quality service and -

. n:ﬁnﬁ:ﬁ:: to Y your ,Enar_e_:o: ) . .
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m::m:?:: tailors s management services to fit the specific needs of cach dient. and il given the opportunity, s will work closely with -
mr m_,:&:ra Board amembers to develop strategics consistent with the association’s goals. Our goal i i5 to create and maintain the;

m:a:r..; .,.:nnmﬁ of your association while providing exceptional day to day management of your: »c_z_::::
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P * Tesultin accurate and timely accounting

L e Annual Budget Preparation & Monthly
i m:n_mi ?i?ix

«. Monthly _u_:._:nr,._ x_.:Q:Q: ‘:i
t * ,‘ MBalance mraﬁ Preparation :

~

. C:.r 29??5?2,. & Management

. :a?.w __/mccc:mz Receivable &
. - R . .
T Ccs%:::::: Assessiments Collection

. Y -
v Lo >8_:57 EEE,. Processing &
: Disbursément CE:.._:.: Icome

el p.x_un:..n xmg:r::: .::::::cm
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i
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i
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¥
M
e entitics ¢ N
L . H; o Payroll and 401(k) Plan Administration
j
|
W
L

» “Muonthly, Drmz...,q_w and Annual State
=7 cand Federal Tax Auditing and Filing

<.t Annual Reporting to the CPA

Our Human Resources team provides

support a business

assel - ils

" Human Resources

comprehensive internal services to

s most importanl

m_jt_ovﬁ.

Recruitment, Hiring, Succession

PManning and New Flire Orientation
Facilitate Customer Service, Health

and Safety and Leadership Training
Programs

Benefits and FLMA Administration
Conduct Wage and Benefits Surveys
Establish Employee Handbook Policies
Advise on Employiment Challenges
Oversee the Annual Employee
Performance Review Process

Ensure Compliance with Labor Laws

Conduct Annual Internal m..,._,mnw Andits,
Personnei Records Audits and Time &
>:n:g,:=m xmr:m; Audits

Mamnage Wi xrﬁn m.::% Claims. m::;?
ment Accident Prevention Programs
amd ZE::? OSHA Reporting 2
Annual E EO Réporting
.:o_: Tarnover m::

i and Employ-

®

ical Tr Qﬁ:m

Organize and O::L:Q traditional

>:_:_m_ Employee Events A -

Information Technology

Our Information Technology division

provides the expertise and infrastructure

necessary to store, transmit, quantify,
and protect the invaluable data that is
received and used in everyday businiess

operations.

« Maintain networks, servers s, databases,
applicationis and technology equipment

- Strategize, recommend and implement
needed, trending or build technology
. solutions to fit any budget
T C o - N .
« Service hardware equipinent v
replacement needs . '

k3

-+ Provide Software Support -
Recommendations
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.~ Sales & Marketing - -
o+ The SunStieam Sales and Marketing Team has proven success in the hospitality industry, with experience in driving revenue by
.o huildingstrong brands that guests love and return to. Our in-house team plays a key role in the overall strategies of properties, by .
> implementing programs designied to maximize market share, grow revenue and generate business for your property. Qur'tean is .
. . able to promote its clients in a flexible and cificient manner. ) .
R ) 1 L . . - o , -
... .SunStream National Sales . SunStream Marketing ) s
- The mq::m:..n.._mm Sules Team.focuses sales efforts targeted toward SunStream Marketing works hand-in-hand with the sales team o
identifying key accounts inboth the group and transient sales markets, support, create, and coordinate a consistent brand presence for our- i
- We ensure, m.%;.‘:::_:&.wwzcuﬁ:a in the marketplace, and build clients. Qurgroupofcreative professionals service the communichtions “
% relationships inkey feeder markets. Qur sales team drives vacationers, needs of our clients formulated from strategic planning and rescarch, B
. Tgroups,and-events o our clients by maintaining relationships in the T . ) :
;.am_wn&_.,&._.:..a:wm. ry. + Creative Development of :ﬁ:._.a.‘::m campaigns ,
N - . , * Graphic Design : )
"+ Attending trade shows inkey markets + Media Planning & Buyiny - ) . T -
= Maintaining client and tourism related relationships + WebsiteDevelopment & Management - . .
*- Sales blitzes ™ + Sucial Media Marketing s T
T . Client presentations + Reputation Management . Y -
5 -+ Conducting sire inspections - n?_.,:.rm::.m\mﬂzz L T : G
ﬁ.,w - .HEE.#E.:E_ relations ) . ' © s+ Public Relatinns : lﬂ, . .. - el
7 .« Fostering partnerships with DMOS, TDCs and state marketing ' < Brand Building i SR
organizations ' L . BT .
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.F_:mé;? _:m:cﬁ revenue and cnr:_u;:nv numbers in 2015, Throughout our history, SunStream has

- :r::r:sﬁ_ ::m:r.m_ stability s,r Ie rates have been aggressively managed to remain competitive, allowing for year over year growth.
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. - i ?p.,o.:;,_ .:b::::c hotels to franchise resorts, SunStream can provide you with full service management Oﬁo_.s:c:m. or individual
- $Crvices to fit vour ,_dnn,h_m. Our team will- be responsible for developing an annual strategic business plan with defined financial
: m.am_m.uma-mn_.?:dm_.:nn benchmarks. The plan will include detailed marketing strategies along with a property improvement plan
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Our Hotel and Resort
Management Services include:

Administrative &

General Management Accounting

General Manager/Property Support Staff

Full-charge accounting services to include
accounts pavable, receivable and financial
statement reporting

Human Resources

Liaison with Ownership and Property ] . .
Operations Implementation of financial no:ﬁc_.ﬁ. m:
expense management, labor productivity

Brand Franchise Oversight .
and inventory control

Federal and State Labor Standards

\ Oversight of all state and local taxes,
Compliance

including payroll taxes
Information Fechnology oversight and

.. . Annual Budget Review and con
service implementation

Rooms Division oversight, including Front
Desk and Housckeeping Operations

Risk Management and Loss Prevention
Support

Annual Budget Preparation
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The SunStream Story
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