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COVER LETTER

TO: Registration Section
Division of Corporations

sussect: |IF THE KIDS WIN, YOU WIN.

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return all correspondence concerning this matter to the following:

{(Name of Person)

The Moses Law Firm
(Firm/Company)

315 East Robinson Street , Suite 570
{Address)

Orlando, Florida 32801
{Ciry/State and Zip Code)

For further information concerning this matter, please call:

Paul Moses I at( 407 y 875-3425
(Name of Person) (Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 ' Clifion Building
Tallahassee, FL 32314 2661 Executive Center Circle

Tallahassee, FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be

available to the general public.)




L]

FAMILY LAW
DIVORCE
CHILD VISITATION & SUPPORT

January 27, 2010

THE MOSES LAW FIRM
WW@W@XM

315 EAST ROBINSON STREET ;:ATHERS' RIGHTS
DOPTIONS
SUITE 570 PATERNITY
ORLANDO, FLORIDA 32801
TELEFHONE
407 87 LEGAL

FACSIMILE
407.622.6644

INTERNET
40787LEGAL.COM

Ms. Nanette Causseaux
Florida Department of State
Division of Corporations

P.O. Box 6327

Tallahassee, Florida 32314

Re: Ref. no. W10000003379 (Children Need Both Parents)
Letter no. 610A00001841

Dear Ms. Causseaux:

Please accept this letter and its enclosures as a formal response to the inquiry we
received from the Florida Department of State, regarding the above referenced
proposed trademark. Enclosed, you will find our revision of the previously filed

application.

Should you have any questions, please contact us directly at 407-87-LEGAL (407-
875-3425). Thank you in advance for your kind consideration in this regard.

THE MOSES LAW FIRM
For the Future You Want™




APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK

PURSUANT TO CHAPTER 495, FLORIDA STATUTES L g S
‘«{'
e 3 N
TO: Division of Corporations T c’i o
Post Office Box 6327 'g;«;; & ! P
Tallahassee, FL 32314 i o oo
ei"—;:‘{,. 4 i3
%
- - 0','
PART I e, @
9z, €
Xa

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be ¥sted as the
owner of the Trademark and/or Service Mark on the records of the Florida Department of State. '

(a) Owner’s/Applicant's name: THE MOSES LAW F|RM’; P ﬂ'

(b) Owner’s/Applicant's business address: 315 East Robinson Street , Suite 570

ORLANDO, FLORIDA 32801
City/State/Zip

If different, Owner’s/Applicant’s mailing address:

City/State/Zip

(c) Owner’s/Applicant's telephone number: (_407 ) 875-3425

Check the appropriate box to indicate the Owner/Applicant is a(n):
L Individual [ Corporation [(Joint Venture [ Limited Liability Company
O] General Partnership [ Limited Partnership Clunion Other; P.A.

If the Owner/Applicant is a business entity, the business entjty must have an active ﬁlinﬁ or registration on file with
the Florida Department of State. If the Owner/Applicant is"not an individual, enter the business entity’s Florida
registration/document number in #1, the state or country under the laws of wf-l_lch the business entity is currently
formed, organized or incorporated under in #2, and the entity’s federal employer identification number (EIN) in #3.

(1) Florida registration/document number: P06000144344

(2) Domicile State or Country: FLORIDA
(3) Federal Employer Identification Number: 205890636

2. (a) SERVICE MARK; If the owner/applicant is using the name, logo, design and/or slogf(an being registered in
connection with a type of service, the mark is a service mark. 1If the mark is a service mark, the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: furniture moving services,
diaper services, house painting services, wholesale and retail sales of tractor equipment, etc. 1f the owner/applicant

is using the mark to identify services available in the market place, enter the specific service(s) being rendered here:

(Note; List only those services currently being rendered by the owner/applicant. Do not include future services.)
LEGAL SERVICES, DIVORCE & FAMILY LAW SPECIFICALLY

Page 1 of 4




2. (b) TRADEMARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in
connection with an actual product manufactured by the owner/applicant or on the owner/applicant’s behalf, the
mark is a trademark. [f the mark is a trademark, the applicant/owner must list the specific product(s) the name,
logo, design and/or slogan is being used to identify. For example: ladies sportswear, cat food, barbecue grills, shoe

laces, etc.  If the owner/applicant is using the name, logo. design and/or slogan to identify goods available in the
market place, enter the sgecigic product(s) ti‘]e name, logo. design and/or slogan is being useé to identify:

(Note: List only those product(s) currently available. Do not include future products.)

2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, fogo, design and/or slogan are/is being used in connection with a type of service, you
must specify the form(s)/mean(s) of advertisement the applicant/owner is using to advertise the services to the general
public. For example: newspaper advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark

is being used in connection with a type of service, state how the name, logo, design and/or slogan are/is being used in

advertising here:

THE MARKS APPEAR IN OUR FIRM BROGHURE AND ON OUR LETTERHEAD. IN ADDITION, THE
MARKS ARE USED IN OUR EXISTING RADIO AND BILLBOARD ADVERTISING, AND IN THE

PUBLIC WORKSHOPS WE PRESENT TO THE GENERAL PUBLIC.

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applicant/owner, you must specify how the mark is applied or affixed to the actual product or its packaging.
For example: a tag, label, imprinted or engraved on the actual product, etc. If the mark is being used in connection with
a specific product. state how the name, logo, design and/or slogan is applied or affixed to the actual product(s) or the

packaging:

2. (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or categories in which all products or services must
be categorized. The fee (o register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class(es) which apply to the product(s) and/or service(s} listed in 2(a) and/or 2(b) above:
CLASS 49
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PART 11

I. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was
used in another state or country, the date you first used the name, logo, design and/or stogan in the other state or

country. Enter the month, day, and year the name. logo, design and/or slogan was first used by the applicant/owner,
the predecessor. or a related company in Florida. If the name, logo, design and/or slogan has been used in another

state or country. then you must also enter the month, day, and year the name, logo, design and/or slogan was/were

used in another state or country, when applicable.
Note: The Florida Statutes require a mark to be in use prior to registration,

(a) Date first used in other state or country, if applicable:

(b) Date first used in Florida: NOVEMBER 16, 2006

PART HI

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name, a brief description of the logo or design, and/or the slogan you are registering. The description
of the logo and/or design must be 25 words or less, ~List the exact namé, slogan, and/or description of the
logo/design here; (NOTE: The name, logo, design and/or slogan listed in this section must match the exact name,
logo, design and/or slogan listed on your specimens or examples. )

IF THE KIDS WIN, YOU WIN

Provide the English transiation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others, Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms
and representations of cities, states or countries must be disclaimed (i.e., Miami, Orlando, Florida, the design of the
state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms readily associated
with the specific product(s) and/or(s} service being provided must also be disclaimed.

Enter all terms listed in #] above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"
"APART FROM THE MARK AS SHOWN.
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3. ATTACH OR'INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must
submit three specimens FOR EACH CLASS listed in Part 1 #2(d). The name, logo. design and/or slogan on the
specimens must be identical to the name, logo. design and/or slogan being registered. You may provide three
identical specimens or three different specimens. For each service mark class (classes 35-45), you may provide
three newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each trademark
class (classes 1-34), you may provide three {ags, labels, boxes, etc. or any combination thereof. Photographs of
bulky specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

L&M&UM aw ‘G/-"— , being sworn, depose and say that I am the owner and the applicamn
erein, or that | am authBrized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person

except a reluted company has registered this mark in this state or has the right to use such mark in Florida either in the identical form
thereof or in such near resemblance as to be likely, when applied to the goods or services of such other person to.cause (cgﬁ:sion, {o
cause mistake or 1o deceive. | make this affidavit and verification on my/the applicant's behalf. [ further ackﬁwlé_dg at 1 have
read the application and know the contents thereof and that the facts stated herein are true and correct. 1"'“ .

c“;g ?1’1\ 'F“ :
s AN
PasL MosES T €SB .- Bt © L
T rinted name of applicant T - I !

T !
-'114':}: ":% (;L- vo .

. i 7
. Applicant’s signature r'C;E.-t ¢ T,
(List name and title) " arr . -

. C( -G Q
stateoF __Florida =
P

COUNTYOF __ (D rge.

On this 5_%‘ day of Jan MO(}/ ,30}0 , fjé?u,/ Pl0seS U personally

appeared before me,

W/ho is personally known to me [3 whose identity 1 proved on the basis of

LTS
‘,\“15"' AJ.‘," fo
FASRN: KilEg
i, a' M;"’"’Y Publig . ';2’,‘,’“‘°Et A
ES L1t s Cm mswu Moszfond' g
50

IS Notary Publid Signature

yas My Lee %/mac/é /

Notary's Printed Name

My Commission Expires: %T/Z/ / /L

FILING FEE: $87.50 per class
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WHO WE ARE

The goals of THE MOSES
LAw FIRM are to help you
do more, enjoy more, and
simplify your life. At Th
Moses Law Firm, you liv
your life, we’ll live your case

The Moses Law Firm
315 East Robinson Street

Suite 570 call away, ready to help %o_.m
Otlando, Florida 32801 .
407.87.1 EGAL (875-3425) realize the future you wantfj,
40787LEGAL.com Talk to us. m
=
PRACTICE AREAS

Family Law & Divorce

A divorce case can be traumatic, emotional, and stressful,
But, it doesn’t have to be. The Moses Law Firm takes
the time to listen to your needs and wants, applies
our education and experience to provide (or
create) alternatives, and shares with you the freedom
you enjoy as a result of having the future you’d
hoped for. The Moses Law TFirm offers objective
representation to protect your children, your standard of
living, and your rights in a divorce.

To be sure, The Moses Law Firm is mindful of the
impottance of maintaining harmony with the children. “If
the kids win, you win,” is a core philosophy of The
Moses Law Firm and so we strive to ensure that children
“have an opportunity to maintain a meaningful, lasting
relationship with mom and dad.

We are always just a phonefy

Therefore, we believe that it better
to attempt to conclude a pending
divorce case as quickly as possible by
affording our clients maximum
control over the outcome through
negotaton. Make no mistake, we  The Moses Law Firm

will aggressively tepresent your wmnmum_wwwocimon Street
interests in court if necessary, but  Orlando, Florida 32801

. 407.87.LEGAL (875-3425)
prefer to conclude your case quickly 0TS TLEGAL com

through mediation, for example,
instead of after many years through
litigation.

Child Support

There are typically three types of clients with respect to child
support: (1) those who owe child support or that may
behind, (2) those who are seeking to receive child support or
for the other party to catch up on paying it, and (3) those
who are seeking to alter the amount of child paid ot
received. The Moses Law Firm represents clients in all types
of child support cases and strives to ensure that the amount
of child support is fair and of a sufficient amount so that
both parties can meet their financial obligations at home.

The Moses Law Firm is also an aggressive advocate for
parents who are being denied meaningful quality time with
their child(ren) because they are not paying or ate behind on
child support.



