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Hispanus Media LLC

July 25, 2025
Department of State
Division of Corporations =
Registration Section Coors
The Centre of Tallahassee E
2415 N. Monroe Street, Suite 810 N
Tallahassee, FL 32303 T g
w

Re: ORLANDO OPEN (Word Mark and Service Marf)
Document Number W25000095748
Florida Service Mark Application

Dear Registrar:

Enclosed for filing is the onginal and one copy of the Florida service mark application
for ORLANDO OPEN, including the additional Class 35 designation (word mark and
service mark).

The filing fee of $87.50 for Class 35 is enclosed, along with the required specimens
demonstrating use in commerce.

This submission constitutes the complete file with the inclusion of Class 35.
i trust this communication and the enclosed documents meet the necessary

requirements. Please accept the application for filing and processing. Should you
have any questions regarding this submission, please direct it to the undersigned.

Sincerely yours,

Yliz Valecillos
Enclosures

6542 Swissco Drive #821. Orlando, FL 32822
Contacto: (786) 865-1883 | Email: hispanusmedia@gmail.com



COVER LETTER
TO:

Registration Section
Division of Corporations

SUBJECT: ORLANDO COPEN

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fiee(s) are submilted for filing.

Please return all correspondence concerning this matter to the following:

Yliz Valecillos

{(Neme of Person)

Hispanus Media LLC

(Firm{Company)

6542 Swissco Dr APT 821

(Address)

Orlando, FL 32822

(Cin/State and Zip Code}

For further information concerning this matter, please call:

Yliz Valecillos

at( 786 ) 865-1883
(Name of Person)

(Area Code & Davtimie Telephone Number)
Mailing Address:
Registration Section

Division of Corporations
P.O. Box 6327

Tatlahassee. FL 32314

Street Address:
Registration Section
Division of Corporations
The Centre of Tallahassee

2415 N. Monroe Street, Suite 810
Tallahassee, FL 32303

NOTE: The information containcd in this cover letter will be included in the permanent record and will be
available to the general public.)
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APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 493, F1LORIDA STATUTES

TO: Division of Corporations

Post Office Box 6327
Tallahassee, FL. 32314

PART |

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the
owner of the Trademark and/or Service Mark on the records of the Florida Department of State.

(a) Owner's/Applicant’s name: Hispanus Media LLC

(b) Owner s/Applicant’s business address: 6542 Swissco Dr APT 821 e A _,
Orlando, FL 32822 Moy N
Ciy/State/Zip - L4
=y
[f different, Owner's/Applicant’s mailing address: -: g
g T
v
Crty/State/Zip Vo G
(¢) Owner's/Applicant’s telephone number: (786 ) 865-1883
Check the appropriate box to indicate the Owner/Applicant is a(n):
O Individual O Corporation OlJoint Venture ™ Limited Liability Company
OGeneral Partnership O Limited Partnership OUnion O Other;

If the Owner/Applicant is a business cntity, the business entity must have an active filing or registration on file with
the Florida Department of State. If the Owner/Applicant is not an individual enter the business cntitv’s Flonda
registration/document number in #1, the state or country under the laws of which the business entity is currentiy
ormed, organized or incorporated under in #2, and the entity s federal emplaver identification number (EIN) in #3°
(1) Florida registration/document number: 124000263585

(2} Domicite State or Country: Florida

(3) Federal Emplover Identification Number: _39-3656908

2. (a) SERVICE MARK: I[f the owner/applicant is using the name, logo, design and/or slogan being registered in

connection with a type of service, the marg is a service mark.  If the mark 1s a service mark, the applicant/owner

must list the specific service(s) the mark is being used in connection with. For example: fumiture moving services,

diaper scrvices, house painting services, wholesale and retail sales of tractor equipment, ctc. If the owner/applicant

is using the mark to identify services available in the market place_enter the specific service(s) being rendercg herc:
oic: List only those services currently being rendered by the owner/a

licant. Do not include future services.

Publication of printed and digital guides featuring information about tourism and iocal businesses’ marketing

and promotional services for local tourism.




2. (b) TRADEMARK: If the owner/applicanl 15 using the name, logo, design and/or slogan being registered in
connection with an actual product manufactured by the owner/applicant or on the owner/applicant s behalﬁlthe mark
is a trademark.  If the mark is a trademark, the applicant/owner must list the specific product(s) the name, logo,
design and/or slogan 1s being used to identify. For example: ladies sportswear, cat food, %arbecue ills, shoe laces,

ctc.  If the owner/applicant 15 using the name_logo. desi d/or slogan to identify soods available in the market
place. enter the spec:%:c product(s} iﬁc name. loeo, desien anﬁor slogan is beme used to identify:
(Note: List only those product(s) currentiv available, Do not include futurc products.)

Printed guides featuring information about tourism and local businesses. 3

-

L@

2. (¢) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED: -
ot ooen

SERVICE MARKS: If the name, logo, design and/or stogan arc/is being used in connection with a type of service, vou
must specify the form{s)/mean(s) of advertisement the applicant/owner is using to advertise the services to the general
public. For example: newspaper advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark
is being used in connection with a tvpe of service, state how the name. logo, design and/or slogan are/is being used in
advertising here:

Printed guides, website, social media pages, digital newsletters, event banners, business cards and

promotional fiyers.

TRADEMARKS: If the name, logo, design and/or slogan arc/is being used 1o identify a product manufactured bv or
fore the applicant/owner, you must spccify how the mark is applied or affixed to the actual product or its packaging. For
example: a tag, label, imprinted or engraved on the actual product, etc. I the mark is being used in connection with a
specific product. state how the name, logo. design and/or slogan is applied or affixed to the actual product(s) or the

packaging
The mark is imprinted on the front cover of the printed guides.

2.(d) FEE(S) AND CLASS(ES). There arc a total of 435 classes or categorics in which all products or services must
be categonzed. The Tee 1o register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class(es) which appiv to the product(s) and/or service(s) listed in 2(a) and/or 2(b} above:
Class 16

Class 35

Class 41




PART II

I. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was
used in another state or country, the date vou first used the name, logo, design and/or slogan in the other state or

country. Enter the month, dav, and vear the name, logo, design and/or slogan was first used by the applicant/owner
the predecessor, or g related company in Florida. If the name, logo, design and/or slogan has been used in another
slate or countrv, then vou must also enter the month, day, and vear the name, lopg, desien and/or slogan was/were

used in angther state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

. o NIA : A
{a) Date first uscd in other state or country, if applicable: ™ .t
(b) Date first used in Florida: _Yune 19, 2020 Do
)'.‘ —) . 1
. ." -0 :':}
PART Il D ow T
: =
ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED: ' <

L. Enter the name, a brief descniption of the logo or design, and/or the slogan you are rggistqﬁng. The description of
the logo and/or design must be 23 words or less, List the exact name, slogan, and/or déscriptién of the logo/design
here: £!(]N()'l"E: . The name, logo, design and/or slogan listed in this section must match the exact name, logo, design
and/or slogan listed on vour specimens or examplés,)

ORLANDO OPEN

Provide the English translation of any and all torms listed #1 above, when applicable; NiA

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms and
representations of cities, states or countries must be disclaimed (i.e., Miami, Orlando, Florida, the design of the state
of Florida, the design of the United States of America, etc.). Corporate suffixes and terms readily associated with the
specific preduct(s) and/or(s) service being provided must also be disclaimed.

Enter al] terms listed in #1 above which require a disclaimer in the space provided beiow:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)" _ ORLANDO, OPEN

" APART FROM THE MARK AS SHOWN.




entical specimens o pecimens. Fmea:inmnemmkdass(chm35—45),ymmaymndeﬂme
newspapm'advutsmmis,hmmth,huimus,ﬂmwanymhmmnmumf For each trademark class
(classes l—MLymmaywondcﬂnectagUabds,bmmmmmyambmamnﬂmmf Photographs of bulky
spemmasmwptﬂﬂcdﬂmmkbmgregﬁudand&cgmd{s)mwodm(s)mcbmykgﬂc

I OF AP TION: i

) ) o
1Yz Valecillos being sworn, depase and say dux!mndummermﬁﬂreapphaar—r‘l;mm.J
orthat!mnauﬂmmihayzmbdnﬂ'q‘dzmrmﬂapﬂmﬂkamadmﬁwbm knowledge no other T person 'dcepr a
related company has mtfnsmneorlnstheng}nmmwdmmkm o aﬂurmdmubmmlﬁmt(ureqf
or in such near F a.sd:;bcblzb %mmgn@wmdmds[ ther person to cause confusion,‘to
mistake or to deceive. [ make s behalf ﬂmllnwreaddr
application and know the contents ﬁam%amﬂ WM ¢

Yiz Valecillos
Typed or primted name of appheant

Qm».}k [T
?Epw name and title)

STATE OF FLORIDA

COUNTY OF JKRNGE

Swom to (or affmmed) amd ibed before me by means of orDonImenotarmnnn,tms(nummcdatc)mxs
325 day of Jitdy ;ogby( ¥u2 A1eeil, )

Ty S )
=

/ Notary Public’s Signatupe

2, 4 Janhaqo Beaeero

Notary Pubfic’s Printed Name

Personally Known [ OR Produced Idextification [

Type of Identification Produced:

FILING FEE: $87.50 per dass



SPECIMEN CLASS 16
ORLANDO OPEN

\gShpias) HISTORIA Y7

ORLANDO OPEN - GUIDE COVER



Orlando
en cifras

3

apodos ha tenido la ciudad de Orlando a

teavés de |a historia, induyendo: la “Ciudad
Fenomenad” vy la "Cindad de Luz”, iktualmente
se e conoce como “The Gty Beautifud”

400

aftes agrorimadamente tene ¢f brbol mis
antigro de Ortando y se encuentta en el
pargue 8ig Tree Park en North Thomton
Avenue.

50

cismes aprosimadamente hay en Lake Lol
Park, de 5 diferentes razas: cisne aamtor, ciine
mudo, cisne ded trompetistas, dine negro de
Aastralia y dsne de cuello negro.

441

pies de altura tiene ¢l edifide mis ahta en
Orlando v &3 ¢l SunTrust Center Lambién
conocida coma 200 South Crange, ubicado en
downtown.

Liz Valecillos Dimaso Jiménez

{786} 865-1883

Distribocién, marketing y vertas:
Hispanus Media LLC
hispanusmedia@gmail.com

Orlando Open s una publicacidén gratuita
que se distriburye localmente v cuenta con
ol respaido de nuestros anunciantes.

i

orlandoopenfil@gmail.com  damasoj@gmail.com  madnessgoles@gmailcom
(786) 865-1704

SPECIMEN CLASS 16
ORLANDO OPEN

Orlango celebra 150 sAos de histona, v en
Otlando Open lo conmemoramos con una
edicién especial que honra su evolucidn, desde
Lus raices entre narangales hasia converlirse en
una cudad vibrante v drversa. 4 través de un
completo recorsido cronologico. destacamas los
hates gue defirieron su caming come centro de
turismo, tecnofogia y cultura,

Este ndrtrero tambien resalta a las figuras

ctave que impuistron su crecimuento, con gna
mirada que une fasado v futuro, Mis que
informar, GUEremos insprar a nuestros kectores
mostrando ef espiritu resilbente, innovador y
comunitarso de Orlando. Acompdranas en eie
homenaje 4 und crudad que ugue comitruyendo
sw legade con wwuén v determinacidn

7
c.

La BidBoteca Piblica de Oriando, indugurada
en 1966 y ubicada en ¢l corarsn del downtown,
e b mis grande ded estado de Forida, con
790,000 pies cuadrados.

Este imponente edificio ¢s mucho mis que un
hagar para leer libros: e un centro vibrante

de aprendiraje, innovacién y comunidad.

Con salas de estudio, programas educatives, y
hasta estudios de grabacidn, la bibliotews se ha
convertido en un espacio inclusivo y modeme
donde ¢f conodimiento y fa creatividad florecen.

Arte y Disefio: Textos y Fotos:
Simén Montilla Hispanus Mediz
Foto Portada:

(863) 969-8577 Hisparus Media

Visitanos en auestro website

orlando-open om

¥ suscribete 2 nuestro newsletter

Siguencs @orlindocpen @

ORLANDO OPEN - INTERNAL GUIDE PAGE



SPECIMEN CLASS 16
ORLANDO OPEN

BROADWAY
WIZARDRY

o4

STLE

Fang

v

FREE ORLANDO OPEN GUIDE DISPLAYED AT LOCAL
DISTRIBUTION STAND



SPECIMEN CLASS 35
ORLANDO OPEN

Somos la guia turistica
en ESPANOL para
conectarte con todo!

Q) 86)38658 883 lmlorapacorentl@gma NcomeN @t aNcoopen

ADVERSITING ORLANDO OPEN



SPECIMEN CLASS 35
ORLANDO OPEN

CABETCAL IN COLLABORATION WITH CASA DE MEXICO

5 TH ED!@ITI ON

Festival of

evd

INTERNATIONAL CES AND MUSIC

(D APRIL24,2025  (0) 6:00PM-9:00PM 2 ORLANDO MUSEUM OF ART

Y/ o £5TT0
@ 4&\///{(\\. @I‘ICI N \/ -- (NTERNATIONAL

<5 TRADE OFFICE

CASA DE MIDICH

PARTNERSHIP ORLANDO OPEN



SPECIMEN CLASS 35
ORLANDO OPEN

Grow with Google C rﬁ‘:\?\

WORKsHO

Si eskas pensando en lanzar vna
nueva pdgino a deseas mejorar tu
sitio octual, este taller es paro Hi.

No te pierdas esta oportunidod
para potenciar tu presencio digital
de lo mane de un experto de

Google.

MARTES
29 JULIO 2025

HORA
6:00 - 7.00 PM

EVENTO GRATIS Vicente Pimienta
REGISTRATE EN: ‘ eventbrite Florida’s Grow with Google Coach

Mas informacion ol [786)-845-1881

PARTNERSHIP ORLANDO OPEN



SPECIMEN CLASS 41
ORLANDO OPEN

i 4 |
@ Somos {a guia

. turistica en
e SO o
R _)\ PANOL para

o [Qnectarte con
dad magical

i

RPN

P

ORLANDO OPEN - BANNER STAND



SPECIMEN CLASS 41
ORLANDO OPEN

ORLANDO OPEN £/
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United Against Poverty reune a lideres hispanos y lanza
campana educativa en espanol

Liz Valecillon Binhotecas del Pardy & Roanguez Law 26 anos al HCIl Haur Solstions Calebra 15 anos
Condado de Orange activan su servicio de la comunwdad hispana transformando vidas «n Orlanda
agenda oe verano #0riandoi 50

ORLANDO OPEN - WEB SITE www.orlando-open.com



Impulsa tu marca para
conectar con viajeros y
clientes potenciales

Somos tu vitrina en-
Orlando para destacar
en el mundo tunstico

{,(786)-865.1883 & orlandoopentiGgmoailcom & @orlandeopen

A e

1

SPECIMEN CLASS 41
ORLANDO OPEN

Por
temporada
Pagena completa edicion

impiesa Ortanda Open

Banner publicitario en el
newsletter (Cada 15 dins)

Bannes publicitario en
website (24 horas x 3 mesas)

Contrata
todo el ano

4 Paginds completas edic:on

mpresa Ortando Open

Banner publicilanc en ol
newsletier (Cada 15 dias)

HBanner publicitario en website
{24 horas x 12 meses)

POSTCARD PROMOTING ORLANDO OPEN’S SERVICES



COVER LETTER

TO: Registmtion Section
ivision of Comporations

SUBJECT: ORLANDQ OPEN

{Mark to be registered)

The enclosed Trademark/Service Mark Application. specimens and fee(s) are submitted for filing.

Please retumn all correspendence concerning this matter 1o the following:

Yliz Valecillos

{Name of Person)

Hispanus Media LLC
(Firm:Company)

6542 Swissco Dr APT 821
(Address)

Ortando. FL 32822

{Cinv-State and Zip Code)

For further information concerning this matter, please call:

Yliz Valecillos ' 786 | 865-1883
a
{Name of Person) (Arca Code & Davtime Telephone Number)
Mailing Address: Street Address:
Registration Scclion Registration Scction
Division of Corporations Division of Corporations
P.O. Box 6327 The Centre of Tallahassce
Tallahassce, FL 32314 2413 N. Monroe Strect, Suite 810

Tallahassce, FL 32303

(NOTE: The information contained in this cover letter will be included in the permanent record and will be

available to the general public.)



APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TO CHAPTER 493, FLORIDA STATUTES

TO: Division of Corporations
Post Office Box 6327
Tallahassee, FL. 32314

PART 1

1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be Iisted as the
owner of the Trademark and/or Service Mark on the recerds of the Flonda Department of State.

(a) Owner s/Applicant’s name: Hispanus Media LLC

{b) Owner s/Applicant's business address: 8542 Swissco Dr APT 821

Ortando, FL 32822

Civ/State/Zip

If different, Owner 's/Applicant’s mailing address:

Citv/sute/7ip
{c} Owner s/Applicant’s telcphonc number: (786 ) 865-1883

Check the appropnate box to indicate the Owner/Applicant is a{n):
O Individual O Corporation Oloint Venture M Limited Liability Company
OGeneral Partnership [ Limited Parincrship OUnion (O Other:

If the Owner/Applicant is a business entitv. the busingss entity must have an active filing or registration on filg with
the Florida Department of State. If the Owner/Applicant 1s not an individual. enter the business ¢cnuwv's Florida
registration/document number in #1, the state or country under the laws of which the business cntity s currently
formed, organized or incorporated under in #2. and the entity’s federal emplover identification number (EIN) in #3)

(1) Florida registration/documcnt number: 124000263585

Fiorida

(2) Domicile State or Country:

(5) Federal Emplover Identification Number: 99-3656908

2. (a) SERVICE MARK. If the owner/applicant is using the name. logo, design and/or slogan being registered in
connection with a type of service, the mark is a service mark.  If the mark is a service mark. the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: fumiwre moving services.
diaper scrvices, house painting scrvices, wholesale and retail sales of tractor cquipment, cte. If the owner/applicant
15 using the mark to identify scrvices available in the market place, enter the specific service(s) being rcndcrcﬁ here:

(Notc: List only thosc services currently being rendered by the owner/applicant. Do not include future services.)
Fublication of printed and digital guides featuring information about tourism and local businesses: marketing

and promotional services for local tourism.




2. (b) TRADEMARK: If the owncr/a‘pplicam i1s using the name. logo, design and/or slogan being registered in
connection with an actual product manufactured by the owner/applicant or on the owner/applicant s behall, the mark
is a trademark. If the mark is a trademark, the applicant/owner must list the specific groducl(s) the name, logo.
design and/or slogan 1s being used to idenufy. For example: ladics sportswear, cat food, barbecue gnlls. shoe laces,
ete. Il the owner/applicant 1§ using the name, logo, design and/or slogan to idenuify poods available in the market

(Note: List gnlv those product(s) currenty available. Do not include future products.)

Printed guides teaturing information aboul tourism and local businesses.

2. (c) HOW IS THE NAME, LOGO. DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: ifthe name, logo, design and/or slogan arc/is being used in connecuon with a tvpe of scrvice. vou
must specify the form(symean(s) of advertisement the applicant/owner 15 using to advertise the services to the general
public. For example: newspaper advertiscments, business cards, brochures, flvers, pamphlets. menus, ete. If the mark
15 being used in connection with a Ivpe of service, stalg how the name, logo. design and/or slogan arefis being used in

advertising here:

Printed quides, website, social media pages, digital newsletters, event banners, business cards and

promotional flyers.

TRADEMARKS: If thc name, logo, design and/or slogan are/is being used to identify a product manufactured by or
forc the applicanl/owner, vou must specify how the mark is applied or affixed to the actual product or its packaging. For

cxample: a lag. label. imprinicd or engraved on the actual product, etc. 1f the mark is being used in connection with a
specific product, state how the name, lggo, design and/or slogan is applied or affixed to the actual product(s) or the
packaging:

The mark is imprinted on the front cover of the printed guides.

2. (dy FEE(S) AND CLLASS(ES). Therc arc a total of 45 classes or categones in which all products or services must
be categonzed. The fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class(cs) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(b) above:
Class 16

Class 35

Class 41




PART 1}

1. You must statc the date the name. logo, design and/or slogan was first used in the state of Florida. and, if it was
used in another statc or country, the date vou first used the name, logo, design and/or slogan in the other state or
country. Enter the month, dav, and vear the name, lopo, design and/or stogan was first used by the applicani/owner,
the predecessor, or a related company in Flonda. If the name, | design and/or sloean has been used in another
state or countrv, then vou must also enter the month, day, and vear the name, logo, design and/or slogan was/were

uscd in angther state or countrv, when applicable,

Note: The Flerida Statutes reqguire a mark to be in use prior to registration.

(1) Datc first used in other state or country, if applicable:
June 19, 2020

{b) Datc first used in Flonda:

PART 11

ENTER NAME, LOGO, DESIGCN AND/OR SLOGAN BEING REGISTERED:

Enter the name. a brief descnption ofthc logo or design, and/or the stogan vou arc dg:stcnng The description of
thc logo and/or dcsngn must be 23 words or less. List the exact name, slogan, and/or descnption of the logo/design

here: £IN E: Thename. logo, design and/or slogan listed in this secuon must match the cxacl name, fogo, design
and/or slogan listed on vour specimens or examples. )

ORLANDQ OPEN

Provide the English translation of anv and all terms listed #1 above. when applicable: N/A

2. DISCLAIMER STATEMENT (if applicablc):

Your mark mav include a word or design that is commonly used by others, Commonly used terms or designs must
be disclaimed. When vou disclaim a specific term or design, vou are acknowledging this term is commonly used by
others and that vou do not claim the exclusive nght to use the disclaimed term or design. All geographical terms and
representations of cities, states or countries must be disclaimed (1.¢., Miami, Orlando, Flonda. the design of the state
of Florida, the design of the United States of America, ctc.). Corporate suffixes and terms readily associated with the
specific product(s} and/or(s) scrvice being provided must also be disclaimed.

Enter all tcrms listed in #] above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)" _ORLANDQ, OFEN

" APART FROM THE MARK AS SHOWN.,




3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapu:r495 F.S. mqlmwymtosuhnnthmcspeumws(mphsmamnﬂm)ofﬂ:emarkmusc X_qg_g-g
submit three specimens FOR EACH CLASS Frsted m Pary d), The name logo, desien and/og slops

i : Imeny Fmead:suvwemmkdm(dm35—45),ywmaymndcﬁmc
WWWMWMummM For each trademark class
(classes 1-34), you may provide three tags, labels, boxes, etc. or zny combination thereof Photographs of bulky
mmmmmcqﬁ&bdﬂrmkhmgmmmcgood(s)mms)mchmyhgﬁc

1G F AP

1, _Yliz Vaiecillos .beﬂzgmdquard Iamthaawaera:ﬂdm licant herein,
wtfmlmanﬂxwizdmsigzmbdn{fd&emmﬂapﬁhrumaﬂwm % a:zrm:mtpra
related company has regi this mark in this state or has the right 1o use xuch mark in aﬂnﬂ'mdzliznamlﬁmﬂwmqf
or in such near ; md:;beﬁhbw,‘;:im ? mﬂmgaxhwmmq' other person 1 cause confusion, to
mmkzormdeum make it W’sbdlab’.' Iﬁaﬂzr l‘imlhzvereaddw

Yliz Valecillos
Typed o privted name of applicant

Lm,s.}k (L
?Lppw name and title)

STATE OF FLORIDA
COUNTY OF_OKRN GE
S to (or affirmed) hedt before me by means of [ § online notaration, this () ic date) this
mjn " day of ﬁk‘? ,zogbyc Vui 94«4«/} “g ) s
mdpmmaﬁ?mm
LAty JMW%
/ / Notary Public’s Signature
Baeven A-SJantaqo Begeero
Notary Public’s Printed Name

Personafly Known [} OR Produced Identification [J)

Type of identification Produced:

FILING FEE: $87.50 per dass



