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COVER LETTER
TO:

Registration Section
Division of Corperations

A MOVING EXPERIENCE, LLC
SUBJECT:

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specitens and fee(s) are submitted for filing.

Please retumn all correspondence concerning this matter to the following:

Darren J. Spielman

(Name of Person)

=

:E{

o

. ( :‘.

The Concept Law Group, P.A. -

(Firm/Company) )
6400 N. Andrews Ave. Suite #500 ‘:3
[

{Address)
Fort Lauderdale, FLL 33309

{Citv/State and Zip Code)

For further information concerning this matter, pleasc call:

Darren J. Spiciman

300-1500
a( )
(Name of Person)

(Area Code & Daytime Telephone Number)
Mailing Address:
Registration Section
Division of Corporations Division of Corporations
P.O. Box 6327 The Centre of Tallahassee
Tallahassce, FI. 32314

2415 N. Monroe Street, Suite 810
Tallahassee, FL 32303

Street Address:
Registration Section

(NOTE: The information contained in this cover letter will be included in the permanent record and will be
available to the general public.)



éiPPLI'Cf\TION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT 70 CHAPTER 495, FLORIDA STATUTES

TO: Division of Corporations

Post Office Box 6327
Tallahassee, FL 32314

PART I
1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity 1o be listed as the

owner of the Trademark and/or Service Mark on the records of the Florida Department of State,

ANG ENPERIENCE N
(@) Owner's/Applicant’s name: A MOVING EXPERIENCE, LLC

: icant’ ; 2 ' F 18t
(b) Owncr's/Applicant's business address: STENHIATUS RD #1589

-2
o
COOPER CITY, FL. 33026 i
City/Stie/Zip T
If different. Owner's/Applicant’s mailing address: -
Cly/Staie/Zip -
. N 954 | 716-2922 ~
(¢} Owner's/Applicant’s telephone number: ¢ ) o
Check the appropriate box 10 indicate the Owner/Applicant 1s a(n):
0 Individual (0 Corporation OJoint Venture =@ Limited Liability Company
(IGeneral Partnership T Limited Partnership UUnion (1 Other:

If the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with
the Florida Department of State. If the Owner/Applicant is"not an individual, enter the business entity’s Florida
registration/document number n #1, the state or country under the laws of which the business enuty 15 currently
formed. organized or incorporated under in #2. and the entity's federal employer identitication number (EIN} in #3.

. . . . 9 . ﬂ2
(1) Florida registration/document number: L2400011643

(2) Domicile State or Country: Florida

(3} Federal Employer Identification Number: 99-1890801

2. (a} SERVICE MARK: I[fthec owner/applicant is using the name, logo. design and/or slogan being registered in
connection with a type of scrvice, the mark is a service mark.  [f the mark is a service marﬁt. the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: furniture moving services.
diaper services. house painting scrvices, wholesale and retail sales of tractor equipment, etc. [t the owner/applicant
is using the mark to identify sérvices availabic in the market place, enter the specific service(s) being rendered here:

(Note: List only those services currently being rendered by the owner/applicant. Do not include future services.)

Relocation services, namely, planning and project oversight of home moving for others, soning, organization and declutiering,

move management, packing and shipping. disbursement and sale of belonging. shredding. computer wipe out. real estate sales

reidiness




2. (b) TRADEMARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in
connection with an actual product manufactured by the owner/applicant or on the owncer/applicant’s behalf. the mark
is a trademark.  If the mark is a trademark, the applicant/owner must list the specific product(s) the name, logo.
design and/or slogan is being used to identify. For example: ladies sportswear. cat food, barbecue grills. shoe laces.
etc.  If the owner/applicant is using the name, logo, design and/or slogan to identify goods available in the market
place, enter the specific product(s) the name, logo, design and/or slogan is being used to identify:

{(Note: List only those produci(s) currently available, Do not include future products.)

2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED: %

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you
must specify the form(s)/mean(s) of advertisement the applicant/owner is using to advertise the services 1o the general
public. For example: newspaper advertiscments, business cards, brochures, flyers, pamphlets, menus, etc. [f the mark
is being used in conneclion with a type of service, state how the name, logo, design and/or slogan are/is being used in
advertising here:

The mark is being advertised on the applicants website, service agreements, flyers, small promotional items, business cards,

Facebouok and LinkedIn

TRADEMARKS: If the name. logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applicant/owner, you must specify how the mark is applied or affixed to the actual product or its packaging. For
example: a tag, label, imprinted or engraved on the actual product, etc. If the mark is being used in connection with a
specific product, statc how the name, logo, design and/or slogan 1s applied or affixed to the actual product(s) or the
packaging:

2. (d) FEE(S) AND CLLASS(ES): There are a total of 45 classes or categories in which all products or services must
be categorized. The fee to register a mark is $87.50 per class. Make check payabie to Florida Department of State.

List the class{es) which apply to the product(s) and/or service(s) listed in 2{a) and/or 2(b) above:
035




PART II

b. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was
uscd in another state or country, the datc you first used the name, logo, design and/or slogan in the other staic or
country. Enter the month, day, and year the name, logo. design and/or slogan was first used by the applicant/owner,
the predecessor, or a related company in Florida, |If the name, logo, design and/or slogan has been used in another

state or country, then you must also enter the month, dav, and vear the name, logo, design and/or slogan was/were
used in another state or country, when applicable,

~~
Note: The Florida Statutes require a mark to be in use prior to registration. [
o2
: . . P
(a) Date first used in other state or country, if applicable: —
. Cr 07/22/2024 -
(b) Date first used in Florida: =
PART II1 )

ENTER NAME, LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

|, Enter the name, a brict"descri;)tion of the logo or design, and/or the slogan you are rggistqring. The description of
the logo and/or design must be 25 words or less. List the exact name, slogan, and/or description of the logo/design
here: TNOTE: The name, logo,

. design and/or slogan listed in this section must match the exact name. logo, design
and/or slogan listed on your specimens or examples.)

A MOVING EXPERIENCE LLC

Provide the English translation of any and all ierms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term 1s commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms and
representations of cities, states or countries must be disclaimed (i.e.. Miami, Orlando, Florida, the design of the state

of Florida, the design of the United States of America, etc.). Corporate suffixes and terms readily associated with the
specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

MOVING and LLC
NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)” "

" APART FROM THE MARK AS SHOWN.



3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must
submit three specimens FOR EACH CLASS hsted in Part I #2(d). The name, lopo, design and/or slopan on the
specimens must be identical to the name. logo, design and/or slogan being registered. You mav provide three
identical specimens or three different specimens. For each service mark class (classes 35-45), you may provide three
newspaper advertisements, business cards, brochures. flvers, or any combination thereof. For each trademark class
(classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photo&,raphs of bulky
specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.s -»a

CJ
<2
—\
SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION: T -
Co
;. Darren 1. Spickman , being sworn, depase and say thet T am the owner and the upplicdnt herein

or that | am authorized to sign on behalf of the owner and applicamt herein, und to the best of my knowledge no other person except a
related company has registered this mark in this state or has the right 10 use such mark in Flortda either in the identical form thereof
or in such near resemblunce ax o be likely, when ajy)lied 10 the govds or services of such other person to cause confusion, fo causc

mistake or to deceive. T make this affidavit and verification on nyv/the applicant’s behalf. 1 further acknowledge that [ have read the
application and know the comtents thereaof and thar the facts stated herein are true and correct.

A MOVING EXPERIENCE LLC
Typed or printed name of applicant

[ fh,

Applicant's signature”
(L.ist name and tnle)

STATEOF FLORIDA
COUNTY OF Broward

Sworn o (or affumed) and subseribed before me by weans of [7]) physical presence or [J] enline notarization, this (numerie date) this
4 day of _October .2024, by (__ Darren J. Spietman
numeric dute month

).
vear e of person ma ukerncmml
Notery PubHe State of Florlda '\M/(i’ J-r/V"UD

g zoraégm!\.rlm;ns?g;loso Nq‘my Public’s Signature
M HH 218405

Exp. 1/20/2028

T

/omva M. Revnoso

Notary Public’s Printed Name

Personally Known ] OR Produced Identification IJj

Type of ldentification Produced:

FILING FEE: $87.50 per class



Front of Business Card

N
MIRIAM BAHAR

Senior Move Manager, Owner

o 954 - 716 - 2922
) amovingexperiencellc@gmail.com

@ www.amovingexperiencellc.com

Call or Text us for a free Home Visit and Quote.
Serving all of South Florida. Hablamas Espafiol.

Back of Business Card

A MOVING

E_xperienc‘e LLG

2\

We make the process of moving Seniors a pleasure!
Rightsizing C) Serting (3 Packing ) Floor Plan Design () Unpacking
Setting up new living space ) Coordinating with O Movers O
Charities C) Junk Removal () Estate Planning () Realtors, and mave
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« 3 C 23 httnsy/amovingesperiencelic.com

Q? A MOV'NG- About Services Schedule a Visit Testimonlals Contact Us =

Tiperigane {16

Halplog Sorors (A Thaly Lowed Onesl)
W Ovaryshing Dt in bnbead b Hoving

Moving can be 2 ttreasha time for sepone, ey amd
not-$o-yengl A Mowing Erperience perveualinn mach
move with patience, kindoess and cosmpurtsion. At
A€, we dxsign the plan that Qets our cfieats to theis
mext chantey with the support and czre recuined to
ensige 3 smoeth trrsition,

Schedule a Visit

Our commitment to excellence and our cent-focused approach are the

. key factors to our success. We work hard to ensure a stress-less
Why work WIth transition with communication, attention to detall and the one-size-
us does-not-fit-all philosophy. Wa help with sorting and “rightsizing”,
packing, coordinating with vendors and setting up the new home. We
create better/ safer spaces and are atways available to support our

clients every step of the way.

This Is why we're different: 1

13 A
4024



v AN tigme- A Maving Bpenerce X+ - o =®

€ 3 £ 5 hipsi/amovingespenenceliccom Q w O 3

Planning Patlance is Key Happy Chents
We pride ourselves en being timely, Building trust is paramount to the We are happy when our clients are
organized, resourceful and success of any business. Listening, happy. A positive attitude through the
communicative, A step-by-step cbserving and getting to know what different stages of moving are
procassis important to create before matters to each client is a pillar of the important to us.
we start the project. process.
Le4m Have abagt Out Services  »
Learn More Absut Our Sefvitin 4 Leara Here absat 07 Serekins  + i

What They Say...

i e @ L2 2l @

Mirlam and my daughter My wife named Mirlam "The
Jenniffer worked togsther to Golden Girl" for a reasonl -
make my new home as homey Miriam is a dedicated, kind,
as paxsible, After the loss of my hard working Individual and a
wife, moving to Rorida was the true professional. The Golden
¢ best decision and | am Girl will think of all your needs
fortunate to have found the and will not promise something
best support. she can't deliver. | trust Mirlam
and the Team and | appreciate
Darrel W/ everything they have done for
me.

[REPAR-TX ]
0L 2078



v+ Seraces - A Movng Exparience X b - o x

€ 9 O %5 nupsy/amovingepenencelic.com/sernces) a O F 3
iy
Q? ‘A HQM!NQ About Services Schedule A visit Testimonials Contact Us =

Meving to a new home of adapting your current space to better suit your needs as you age can be a daunting task. With our expertise, resources, and compassionate
approach, we ensure these transitions are smooth and stress-free, Whether you're retocating or planning to age in place, we're here to support you every step of the

way. Here's why our services are vital:

Sorting and Downsizing:

Deciding what to keep, donate, or discard can be averwhelming. We
help you make these decisions In a thoughtful and efficient
manner, sasuring that you only take what truly matters to you inte
your next phase of life. This process can significantly reduce the
burden of moving and help maintaln a clutter-free, serene Kving
environment.

Developing a Floor Pan for Hew Living Space:

Before you move, we help you visualize and plan the layout of your
new hame. This planning ensures that your furnitore and
belongings fit perfectly and functionatly in your new space, making
it feel like home from the mament you arvive,

Estate Sale Cocrdination Referrak

If you're downsizing or settling an estate, we will refer you to
estate sales professionals that will help you find new hemes for
items you no lonper need This service can afleviate the emotional
and physical strain of parting with persoral belongings, while also
providing finandcial benefits.

Professional Packing

Our professional packing services protect your belongings with
the utmost care and precision. We use high-guality materiaks and
techniques to ensure that everything from your delicate heirlooms
to butky furniture is securely packed, minimizing the risk of
damage during the move.

Unpacking and Settlng Up:

We don't just move your boxes; we unpack them and belp et up
your new home according to the pre-planned layout From
arranging furniture {0 setting up your kitchen and bedrooms, we
handle everything, making your transition seamless and your new
fiving space sife, practical and comforting?

Shipping Selected Itams 1o Loved Ones:

We handle the logistics of shipping cherished items to fambly and
friends across the country. This service ensures that your valuable
and sentimental pieces are delivered safely and punciually,
maintaining family connections and haritage.

L3580
1042024
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« > C % hups//amovingespenenceliccomisamces/ a o In} -

Contact Us!

Click befow to leave us 2 message. Just click on the button below and leave

us a message!

Click Here To Contact Us!
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O A MOVING About Servicas Schadule A Yisit Tastimontals Contact Us

Laperisect (1€

Schedule a FREE call below:

Mictam Bahar Select a Date & Time
Assessment

®". L4 octner 2034 >

& Chemt home Sk MON T WD ey R

1 : L4 . E
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We respect your personal privocy

W cpnd g Qo i Lok Cook ey, Creets, O wlkr Do lechnologry (ol
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uaaned etxor w1 eclext sdarrention e you [rechuing your dieas, s
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Contact form

Sagr w10 (adgie 10 v YO ORIGTeRa Linker more

TINGalas feSuerd SurEDn

Fout Name *

Yoxu enpwcy

Lasi Name *

Yeuxt ansuey

E-maa-

Phaone Number

Youx pryywer

Fiaase sascnte how we Zan 45551 you. -

Your atrwmes

I =

FL3% aM
10: 322074



