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APPLICARION FOR TH

TO: Division of Corporations
Post Office Box 6327

_ !:: REGISTRATION OF A TRADEMARK OR SERVICE MARK
PURSUANT TOCHAFITER 493, FLORIDA STATUTES
Tallahassee, FL. 32314

PART |
1. OWNER/APPLICANT: Enter the name and

and/or Service Mark on the records of the Florida

address of the individual or the business entity to be listed as the owner of the Trademark
i[)cpanment of State.

(1) Owner's/Applicant’s name:CO”eg.iate SUIteS Mlaml: LP

(b) Owner's/Applicant’s business address: 8

01 Brickell Avenue #2360 2 o
Miami, Florida 33131

=W
- —
2
et
D 2%
Cinv/State/Zip \ e
- e b ™
N . . . oy Fa .‘.T'CJ
If different. Owner’s/Applicant’s mailing address: — 3™
E Ry
. - e ey
City/Stae/Zip o o
=
(c) Owner's/Applicant's ielephone number: { ) ..
Check the appropriate box to indicate the OwnerfApplicant is a(n):
O tndividual Q Corporation DJoint Venture Q Limited Liability Company
Q General Pannership @ Limited Partnership Qunion
. |
If the O\\’nt‘r//\pgi
of State. [f the \\'ner/AE)_
country under the laws o

Q Other;
icant is a business entity. the business entity must have an active filing or registration on file with the Florida Department
emplover identification number (EIN) in 43,

plicant is not an individual, enter the business entitv’s Florida registration/document number in #1, the state or

(1) Florida registration/document number: B17000000107 /

which_thé business ¢éntity 1s currentlv formed. organized or incarporated under in #2. and the entitv’s federal
(2) Domicile State or Country:; Delaware

(3) Federal Emplover [dentification Number: 30-0952612

service. the mark 1s a service mark.  [f the maﬂc is a service mark. the applicant/owner must list the specific service(s) the mark is being
traclor equipment, etc. 1f the owner/applicant is Using the mark to identi
being rendered here:

2.(a}) SERVICE MARK: Ifthe owner/applicant is using the name, logo. design and/or slogan being registered in connection with a type of
used in connection with. For example: fumiture moving services, di

drpcr services. house painting services, wholesale and reail sales of
3/

{WNote: List onlv those services currently being n

real estate development ser

r services available m the market place, enter the specific service(s)
endered by the ownerfapplicant. Do not include future services.)
|.

Vices
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2. (b) TRADEMAREK: If the owner/applicant is using the name. logo. design and‘or slogan being registered in connection with an actual

product manufactured by the owner/applicant or
applicant/owner must list the specific product(s

on the owner/applicant’s behalf. the mark is a trademark. If the mark is a trademark. the
) the name. logo. design and/or slogan is being used to identity.  For example:  fadies

sportswear. cat food. barbecue grills. shoe laces. etc. [ the owner/applicant is using the name, logo, desiyn andfor slogan o identify yoods
available in the market place. enter the specific product(s) the name, logo, desien and/or slogan is bemg used 10 identify:

Note: List only those product(s) currently available, Do not include future products.)

|

2. {c) HOW IS THE NAME. LOGQ, DESIGN AND/OR SLOGAN CURRENTLY LISED:

SERVICE MARKS: I the name. logo. design
form(s)mean{s) of advertisement the applicant
advertisements. business cards. brochures. fivers

andfor slogan are/is being used in connection with a tvpe of service. vou must specify the
owner s using 10 advertise the services 1o the general public,  For example:  newspaper
pamphlets. menus. ete. I the mark is being used in ¢connection with a type of service, state

how the name, logo. desiun and/or slogan are/is being used in advertising here:

in advertisements, websites and other marketing materials for the services

TRADEMARKS: If the name. logo. design anJJ?r slogan are/is being used to identify a product manufactured by or fore the applicanvowner,
vou must specify how the mark is applied or aflixed to the actual product or its packaging. For example: a tag. label. imprinted or engraved on

the actual product. etc. [f the mark is being used

in_connection with a specific product, state how the name, logo. design andfor sloyan is applied

or affixed to the actual product(s) or the packaging;

2. (d) FEE(S)Y AND CL.ASS(ES); There are a torql of 45 classes or catepories in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check pavable to Florida Department of State.

List the class(es) which apply 10 the product(s) andfor service(s) listed in 2(a) and/or 2(b) above;

37
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PART I

L. You must state she date the name, logo, dcsiy and/or slogan was first used in the state of Florida. and. if it was used in another state or
country. the date vou first used the name. logo. d’:‘.lbILI'I and/or slogan in the other state or country.  Enter the month, day, and vear the name
logo. desipn and/or slogan was first used by the applicant/owner, the predecessor, or a related company in Florida. [ the name, logo, desizn

and/or slogan has been used in another state or ¢

ountry. then vou must alse enter the month,_dav, and vear the name. lopo, desipn and/or

slogan was/were used in another state or country_iwhen applicable.

Note: The Florida Statutes reguire a mark 1o be in use prior to resistration,

{a) Date first used in other state or countrv, if applicable; 3t least as early as 8/15/2017

(b) Date first used in Florida: 8t least as early

as 8/15/2017

PART 1IN

ENTER NAME. LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter lhe name. a brlgfdescnguon of the logo
must be 235 words or less. Listt

exact name. slogan. and/or description of the logo/design here:

or design, and/or the slogan vou are registering. The dcsm[i_l;lon of thcllobo 3nd/or deillw
¢ name, logo. design and/or

slogan listed in this section must match the exact fame. logo. design and/or slogan isted on vour specimens or examples.)

UNIVERSITY BRIDGE

Provide the English translation of any and all wenn

s listed #1 above, when applicable;

2. DISCLAIMER STATEMENT (if apphicable):

Your mark may include a word or design that is commonly used by others. Commenly used terms or designs must be disclaimed. When
vou disclaim a specific term or design. vou are acknowl ledging this term is commonly used by others and that vou do not claim the exclusive
right 10 use the disclaimed term or design. Al Léo}_raphlcal tenms and representations of cities. states or countries must be disclaimed (i.e.,
Miami. Orlando, Florida. the design of the state ol Florida. the design of the United States of America. etc.). Corporate suffixes and terms
readily associated with the specific product(s) andfm{s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

NO CLAIM IS MADLE TO THE EXCLUSIVE R'IGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE T

. MHREE SPEC
REGISTERED

Chapter 495, F.5.. requires vou 1o submit three
FOR EACH CLASS listed in Pant | #2(d)

The

MENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING

pecinens (samples or examples) of the mark in use. You must subimit three specimens
name, logo, desivn andfor slopan on the specimens must be identical to the name, logo
1 - . .

desipn and/or slopan being registered. You mav provide three identical specimens or three different specimens. For each service mark class

(classes 35-15). vou may provide three ne\\'spape:f advertisements, business cards, brochures, flvers, or any combination thereof, F
trademark class (classes 1-34). you may provide three tags. labels, boxes. etc. or anv combination thereof. Photographs of bulky specimens
are acceptable i the mark being registered and the

SIGNATURE OF APPLICANT/OWNER AND

For each
good(s) or product(s) are clearly icgihle.

! Bran Pearl. Manager of Unversity Brndge G# LLC. the General Pa

NOTARIZATION:

finer of the Applcant

herein, or that | am authorized to sign on behalfji

except a related company has registered this me

cause mistake or o deceive.

heing sworn, depose and sav that [ am the owner and the applicans

Of the oswner and applicant herein, and o the best of my knowledge no other person
k in this steie or has the right 10 use such mark in Florida either in the identical form

thereof or in such near resemblance as to be l'tluJ\ when applied to the goods or services of such other person to cause confusion, to

{ make this uﬂ.rdm'fl and verification on my/the applicant’s behalf. [ further acknowledge that 1 have

[}
read the application and know the contents thercgf and thar the fucts stated herein are true and correct

Collegiaté Suites Miami, LP

S{-i. AN
Swom to and subscribed betore me on this 2

o
- -
Typed or pringed na applicant = F&
-l .- (‘-_\
93
- o 23,
Apphcam 3 signature : nigm
(L.ist name and title) R L
oo
=
=z I
Y.
@ wE
w o=
a4
N
. 2017 i
dav of P\'\Jquu ST 27 Brian Pearl

#who is personally known tome 0 whg

Maligsa Charria

(Sealb)

(Name of Individual Signing)

s¢ identity | proved on the basis of

/

.

(.
;[ T NutancPubfic Signature
M USsa Chg rid

Notarv's Printed Name

My Commission Expires: S:/q / 202 -

FILING FEE: $87.50 per class
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1-800-596-3369 | (tel:18005963369) 1-305-396-3369 (tel:1-305-
396-3369) REGISTER NOW
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T CONDO

SMART BUY.

SMART LOCATION SMART DESIGN. SMART
OWNERSHIP.

» FIU is the fastest growing Hniversity in Florida, 4th largest in the USA but only provides
housing for 8% of its 55,000 student population
)

- Directly connected to FIU c;ampus by a new publicly-funded pedestrian bridge

« Offering residences desigmiad by world-renowned architect, Arquitectonica
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. .Over 65,000 sf of premium %tudent-fncused amenities, including a 4,050 sf state-of-the-art
fitness room and resort-style pool on the 6th level and 8,000 sf of outdoor Rooftop terrace
on the 14th level

» Furnished, rent-ready condrlj:s with option to be managed by one of the the nation's top
student housing managers, Landmark Properties

+ Proven international develo;?ment team, University Developments

\
« Fixed annual leaseback 0ptit|m available

REGISTER NOW

FURNISHED
TURNKEY MANAGEMENT OPTION AVAILABLE

CONDOMINIUMS £130's

BE SMART

A A CY PN N % T
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" REGISTER NOW
B:ROKERS ARE WELCOME

DEVELOPED BY. ARCHITECTURE aw.-: PROPERTY MANAGEMENT BY: EXCLUSIVE SALES 8 MARKETING BY.
I X
@ ITE LANDMARK CERVERA®
UN‘\.‘ERS[‘I'Y ABaU cm”lICA PROPERT]ES i NCAG IRTATE=] NS

NIVEEIP UMl AT

. CONTACT

Univeirsity Bridge Residences Miami
140 %W 109th Ave, University City
Sweetwater, Miami-Dade, FL 33174

1-8001‘-596-3369 | 1-305-396-3369
inlfo@universitybridge.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPOX AS CURR@FILY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE T0
THIS BROCHURE AND T0 THE DOCUMENTS REQUIRED BY SECT][]H 718,503, FLORIDA STATUTES. TO BE FURNISHED BY A DEVELDPER TO A BUYER OR LESSEE. These materials are
ot intended 1o be an affer to sell, ar solicitation 1o buy 2 I.I}'lll in the condominium, Such an offering shall anly be made pursyant to the prospectus (offering circular) for the
condominium and no statements should be retied upon unless made in the prospectus or in the applicahle purchase agreement. n no event shabl any solicitation, offer or sale of a
unit in the condominium be made in, or to residents of, any state or countzy in which such activity would be unlawlul, All images and designs depicted herein are artist’s
concepteal renderings, which zre based upon preliminary devalupmenl plans. and are subject to change without notice in the manner provided in the oftering documents. All such
materials are not to scale and zre shown solely for |||ustrative purposes. NOTHING CONTAINED IN THIS WEBSITE IS INTENOED OR SHALL BE DEEMED TO Bi AN OFFER 10 SELL
REAL ESTATE OR REAL ESTATE SECURITIES TO RESIDENES Ul THE STATE OF NEW YORK. IN FURTHERANCE OF THE FOREGOING, UNIVERSITY DEVELOPMENTS "SPONSOR™ OR
"DEVELOPER ). SPONSOR HEREBY DISCLOSES THE FUllUWIHG (A) NEITHER SPONSOR, NOR 7S PRINCIPAL(S) TAKING PART IN THE PUBLIC QFFERING OR SALE ARE
INCORPORATED IN, LOCATED IN, OR RESIDENT IN THE STATE I]F NEW YORK. [B) THE QFFERING IS NEITHER MADE IN THE STATE OF NEW YORK NOR MADE 10 THE RESIDENTS OF
THE STATE OF NEW YORK, (C) THE QFFERING 1S NOT DIRECIED T0 ANY PERSON OR ENTITY [N THE STATE OF NEW YGRK BY, OR ON BEHALF OF, SPUNSOR OR ANYONE ACTING
WITH SPONSOR'S KNOWLEDGE:; ARD {D) ND OFFERING OR PURCHASE OR SALE OF THE SECURITY OR ANY URIT SHALL TAKE PLACE AS A RESULT OF THIS OFFERING IN NEW YORK
OR WITH A RESIDENT OF THE STATE OF NEW YORK, UNTIL ALLI REGISTRATION AND FILING REQUIREMENTS UNDLR THE MARTIN ACT AND THE NEW YORK ATIORNEY GENERAL'S
REGULATIONS ARE COMPLIED WITH: A WRITTEN EXEMPTION IS OBTAINED PURSUANT TO AN APPLICATION IS GRANTED PURSUANT TO AND N ACCORDANGE WITH COOPERATIVE
POIICY SIWM[NIS #1 0R N7: QR A “ND-ACTION™ REQUEST £8 GRANTED.

EQUAL HOUSING
QPPORTUNITY

MMM 1 T



