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COVER LETTER

TO:, ch'istration Section
Division of Corporations

sunseer: WINTER IN THE TROPICS

(Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return all correspondence concerning this matter to the following:

DAVID K. FRIEDLAND, ESQ.

{(Name of Person)

FRIEDLAND VINING, P.A.

(Fim/Company)

1500 SAN REMO AVE., STE 200

(Address)

CORAL GABLES, FL 33146

(City/State and Zip Code)

For further information concerning this matter, please call:

DAVID FRIEDLAND ., 305 ,777-1725

(Name of Person) {Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Corporations
P.O. Box 63127 Clifton Building
Tallahassee, FL 32314 2661 Executive Center Circle

Tallahassee, FLL 32301

{NOTE: The informaticn contained in this cover letter will be included in the permanent record and will be available to the general
public.}
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APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK'{'— ';_ ‘-3, '4;‘”
. ' PURSUANT TO CHAPTER 493, FLORIDA STATUTES L -
1 ' . / B

TO:  Division of Corporations
Post Office Box 6327
Tallahassee, FL. 32314

PART 1

ya
1. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to be listed as the owner of the Trademark
and/or Scrvice Mark on the records of the Florida Department of State.

(a) Owner’s/AppIicant'snamc:MIAM' VICE POLO CLUB, INC

{(b) Owner's/Applicant’s business address:8375 SW 58 AVENUE
SOUTH MIAMI, FL 33143

City/State/Zip
If different, Owner’s/Applicant’s mailing address:
City/State/Zip
(c) Owner’s/Applicant's telephone number: (305) 777'1 725
Check the appropriate box to indicate the Owner/Applicant is a(n):
D Individual @ Corporation Qloint Venture Q Limited Liability Company
O General Partnership Q Limited Partnership QUnion Q Other;

If the Owner/Applicant is a business entity, the business entify must have an active filing or registration on file with the Florida Departinent
of State. If the ncr/A;tgpllcam is not an individual, enter the business entity’s Florida registration/document number in #1, the state or
country under the laws of which the business entity 1s currently formed, organized or incorporated under in #2, and the entity’s federal
employer identification number (EIN) in #3.

(1) Florida registration/document number: NO8000008180 I'/

(2) Domicile State or Country: FLORIDA
(3) Federal Employer Identification Number: 263363186

2. (a) SERVICE MARK: Ifthe owner/applicant is using the name, logo, design and/or slogan being registered in connection with a type of
service, the mark is a service mark. 1T the mark is a service mark, the applicant/owner must list the specific service(s) the mark is being
used in connection with. For example: furniture moving services, diaper services, house painting services, wholesale and retail sales of
tractor equipment, cfc. If the owner/applicant is using the mark to identify services available in the market place, enter the specific service(s)

being rendered here:
{Note: List only those services currently being rendered by the ownerfapplicant. Do not include futurg services.)

Arranging, organizing, and conducting athletic and sporting events, namely,
water polo camps.
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2.(b) TRADEMARK.: If the owner/applicant is using the name, logo, design and/or slogan being registered in connection with ar actual
product manufactured by the owner/applicant or on the owner/applicant's behalf, the marE is a trademark. If the mark is a trademark, the
applicant/owner must [ist the specific product(s) the name, logo, design and/or slogan is being used to identify, For example: ladies
sportswear, cat food, barbecue grills, shoe laces, etc,  If the owner/applicant is using the name, logo, design and/or slogan to identify goods

available in the market place, enter the specific product(s) the name, logo, design and/or siogan is being used to identify:
{Note: List only those product(s} currently available. Do not include fisture products.)

2. (c) BOW IS THE NAME, LOGO, DESIGN AND/OR SLLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you must specify the
form(s)mean(s) of advertisement the applicant/owner is using to advertise the services to the general public. For example: newspaper

advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark is being used in connection with a type of service, state
how the name, logo, design and/or slogan arefis being used in advertising here:

PRINTED AND DIGITAL BROCHURES AND FLYERS
PROMOTING AND ADVERTISING THE SERVICES

TRADEMARKS: If the name, logo. design and/or slogan arefis being used to identify a product manufactured by or fore the applicant/owner,
you must specify how the mark is applied or affixed to the actual product or its packaging. For example: a tag, label, imprinted or engraved on
the actual product, etc. If the mark is being vsed in connection with a specific product, state how the name, logo, design and/or slogan is applicd

or affixed to the actual product{s) or the packaging:

2. (d) FEE(S) AND CLASS(ESY: There are a total of 45 classes or categaries in which all products or services must be categorized. The
fee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class{as) which apply to the product(s) and/or service(s) listed in 2{a) and/or 2(b) above:

INTERNATIONAL CLASS 041.
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PART I1

1. You rmust state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was used in another state or
country, the date you first used the name, logo, design and/or slogan in the other statc or country. Enter the month, day, and year the name,

logo, design and/or slogan was first used by the applicant/owner, the predecessor, or a related company in Florida. if the name, [ogo, design

and/or slopan has been used in another state or country, then you must also enter the month, day, and year the name, logo, design and/or
slogan wasfwere used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

(a) Date first used in other state or country, if applicable:

(b) Date first used in Floride: DECEMBER 2008

PART ILI

ENTER NAME, LOGQ, DESIGN AND/OR SLOGAN BEING REGISTERED:

1, Enter the name, a brief description of the logo or design, and/or the slogan ?/ou are registering. The (lcsg:riq}ion of the logo and/or design
must be 25 words or less.  List the exact name, slogan, and/or description of the lo{gofdemgn here: (NOTE: The name, Jogo. design and/or
slogan listed in this section must match the exact name, logo, design and/or slogan listed on your specimens or examples.)

THE WORDS "WINTER IN THE TROPICS"

Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicablc):

Your mark may include a word or design that is commonly used by others, Commonly used terms or designs must be disclaimed. When
you disclaim a specific term or design, you are acknowledging this term is commonly used by others and that you de not claim the exclusive
right to use the disclaimed term or design. All geographical terms and representations of cifies, states or countries must be disclaimed (i.c.,
Miami, Orlando, Florida, the design of the state of Florida, the design of the United States of America, ¢tc.). Corporate suffixes and terms
readily associated with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below;

NGO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"

"APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE MARK BEING
REGISTERED .

Chapter 495, F.8., requires you to submit three specimens (samples or examples) of the mark in use. You must submit three specimens
FOR EACH CLASS listed in Part [ #2(d). The name, logo, design and/or slogan on the specimens must be identical to the name, logo,
design and/or slogan being registered. You may provide three jdentical specimens or three different specimens. For each service mark class
(classes 35-45}, you may provide three newspaper advertisements, business cards, brochures, flyers, or any combination thereof, For each
trademark class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of bulky specimens
are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

I JULIE FRIEDLAND being sworn, depose and sav that [ am the owner and the applicant
herein, or that I am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person
except a related company has registered this mark in this state or has the right to use such mark in Flovida either in the identical form
thereof or in such near resemblance as to be likely, when applied 1o the goods or services of such other person to cause confusion, to
cause mistake or to deceive. | make this affidavit and verification on my/the applicant’s behalf. 1 further acknowledge that [ have
read the application and know the contents thereof and that the facts stated herejg are true and correct,

JULIE FRIEDLAND - DIREGTIOR

U Ap?icant's signafure
(Ligt name and title)
stateor FLORIDA
county o MIAMI-DADE
Sworn to and subscribed before me on this_81H day of JUNE o JULIE FRIEDLAND

(Name of [ndividual Signing)

@ who is personally knowntome B whose identity I proved on the basis of

Dy I

Notary Public Signature
DAVID K. FRIEDLAND

Notary's Printed Name

FEB. 10, 2018

_ DAVID K. FRIEDLAND

i ) MY COMMISSION # FF 083830
5 EXPIRES; February $0, 2018

f Bordded Thry Natary Public Underwniers

My Commission Expires:

FILING FEE: $87.50 per class
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Camp Location:
Gulliver Preparatory School
6575 North Kendall Drive
Miami, Florida 33156

About the Camp

This camp was designed by the top coaches in
the country. We focus on in-water instruction
on the fundamentals of the game.
Fundamental Passing, shooting, team and
individual defense along with tactical discipline
and individual aspects of the game will be
discussed. Goalies will work with Genal Kerr on
all aspects of protecting the cage. Dont miss
this opportunity to work with the top players
and coaches in the country

Team/Club Camp
If your team or club attends the camp
with 7 or more players, you will receive a
10% discount.

Comments from the 2008
Camp:

Watching a drill with 4 Olympic water
polo players and several college coaches in
the water with the kids was an
unforgettable experience for every kid at
this camp. The thrill for my son of
playing with Olympic water polo players
was the highlight of our holidays! Bill
O’Connell, Atlanta, Georgta,

The camp was professionally organized
and the setting was wonderful. We can't
wait for the 2009 camp and the next step
in Diego's development as a water polo
player.  Lou Delgado, Sierra Madbre,
California

Early Bird Registration
Opportunity
Register by August 31, 2009 and tock in a
$500 registration fee, a savings of 25% off
the regular registration fee of $650.

Sponsors Include:

All water polo players are welcome
regardless of experience or ability.

Coaching lineup and pool location subject to
change

Miami Vice Polo Club
presents the Second Annual

Winter in the Tropics™
Water Polo Camp

Dec. 27 — 31, 2009
(Sunday - Thursday)

For additional information visit the
MVP Club website —
mvpclub.clubspaces.com - or
contact:

David Friedland - 786.258.4619

DKFRIEDLAND@GMAIL.COM



Instructors:
Olympic Medalists, along
with top Division I Collegiate
Coaches. Come iearn from
the best!

BRADLEY SCHUMACHER ~ Two-Time
Olympic Gold Medalist

ADAM WRIGHT -
2008 Olympic Silver Medalist; Head
Coach, UCLA

JOHN ABDOU — Head Coach, Bucknell
University

- FELIX MERCADO - Head Coach,
Brown University

DAN KLATT — Head Coach, UC
Irvine; 2004 Olympic Team

OMAR AMR - 2004 Olympic Team,
Two-Time All-American

GENIA KERR - 2004 Olympic Team
and 2x Pan American Champion

CORALIE SIMMONS — Head Coach,
Sonoma State University; 2000
Olympian

TREVOR RODIN -
SET Water Polo

" As well as local high school and
college coaches and referees

Cancellation Policy:

If you cancel at least two weeks prior to
the start of camp, you may receive a
refund, less $150.00 administration fee.
Cancellations within two weeks prior to the
start of camp or failure to appear at the
start of camp cannot be refunded.

Housing for Out-of-Town
Campers:

We have many athletes who attend camp
from out of town. A block of will be
reserved for out-of-town campers. If you
are interested in housing, please contact
us. Include $200 for housing with your
payment. Once the housing is reserved
and the price is set, we will refund any
overpayment or callect any underpayment.

Airport Transportation: $50 r/t
Miami International Airport Only. Plan
to fly into Miami on December 26th.

Camp Schedule: December 27" to
31¢
Times: 8:30 AM to 4:30 PM
December 31st - finishing at noon.

SIGN UP NOwW!

Registration Fee
$500, through August 31.
After August 31, fee is $575 until
September 30.
After September 30, fee is $650.
Registration Closes October 31, 2009.

Registration Form

Make checks payable to:
Miami Vice Polo Club, Inc.
PO Box 141098, Miami, FL 33114
Credit Cards accepted -
http:/ /mvpclub.dubspaces.com

Registration Fee includes camp t-shirt,
daily lunches, snacks & drinks at pool.
Camp dinners are $15/night ($60 for

length of camp)
Name
Phone
Address
City, State, Zip
*USAWP #
Position: Field Goalie

Sex; (M/F) Age

School/Club

Email Address

T-shirt size: (cirddeone) S M L XL XL
Hotel Room Add $40 per night
Camper Dinners Add $60

Airport Transfers Add $50

*All campers must be registered with
USA Water Polo



