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APPLICATION FOR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK

PURSUANT TO CHAPTER 495, FLORIDA STATUTES

TO: Division of Corporations
Post Office Box 6327
Tallahassee, FL. 32314

PARTI

1.
owner of the Trademark and/or Service Mark on the records of the Florida Department of State.

———

(a) Owner’s/Applicant's name: &

(b) Owner’s/Applicant's business address: ‘DD QJLS\C a3 Y
monteelt> | Weuida d2US

City/State/Zip g e =3
If different, Owner’s/Applicant’s mailing address: .7 f_% |
1o 7o
City/State/Zip ?}: &;?‘ 2 ey
{c} Owner’s/Applicant's telephone number: ( K50 ) 3.’1.[ SZ VM| T = 1495
Check the appropriate box to indicate the Owner/Applicant is a(n): %Z “-Lﬂn
O Individual M Corporation [DJoint Venture  [] Limited Liability g)ﬁibany
] General Partnership [_] Limited Partnership Clunion [ Other:

If the Owner/Applicant is a business entity, the business entity must have an active filing or registration on file with
the Florida Department of State. If the Owner/Applicant is not an individual, enter the business entity’s Florida
registration/document number in #1, the state or country under the laws of wﬁ;ch the business entity is currently
formed, organized or incorporated under in #2, and the entity’s federal employer identification number (EIN) in #3.

(1) Florida registration/document number: '\/OLD SO000 3& g q q
(2) Domicile State or Country: tl 13D
{3) Federal Employer Identification Number:

2. (a) SERVICE MARK.: If the owner/applicant is using the name, logo, design and/or slogan being registered in
connection with a type of service, the mark is a service mark. If the mark is a service mark, the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: furniture moving services,
diaper services, house painting services, wholesale and retail sales of tractor equipment, etc. If the owner/applicant
is using the mark to identify services available in the market place, enter the specific service(s) being rendered here:

(Note: List only those services currently being rendered by the owner/applicant. Do not include future services.)
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2. (b) TRADEMARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in
connection with an actual product manufactured by the owner/applicant or on the owner/applicant’s behalf, the
mark is a trademark. If the mark is a trademark, the applicant/owner must list the specific product(s) the name,
logo, design and/or slogan is being used to identify. For example: ladies sportswear, cat food, barbecue grills, shoe
laces, etc.  If the owner/applicant is using the name, logo, design and/or slogan to identify goods available in the
market place, enter the specific product(s) the name, logo. design and/or slogan is being used to identify:

(Note: List only those product(s) currently available. Do not include future products.)

2. (c) HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: If the name, logo, design and/or slogan are/is being used in connection with a type of service, you

must specify the form(s)/mean(s) of advertisement the applicant/owner is using to advertise the services to the general
public. For example: newspaper advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark
is being used in connection with a type of service, state how the name, logo, design and/or slogan are/is being used in
advertising here:

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applicant/owner, you must specify how the mark is applied or affixed to the actual product or its packaging.
For example: a tag, label, imprinted or engraved on the actual product, etc. If the mark is being used in connection with
a specific product, state how the name, logo, design and/or slogan is applied or affixed to the actual product(s) or the

packaging:

2. (d) FEE(S) AND CLASS(ES):; There are a total of 45 classes or categories in which all products or services must
be categorized. The Tee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class(es) which apply to the produci{s) and/or service(s) listed in 2(a) and/or 2(b} above:

Clase u (
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PARTII

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was
used in another state or country, the date you first used the name, logo, design and/or slogan in the other state or
country. Enter the month, day, and year the name, logo, design and/or slogan was first used by the applicant/owner,
the predecessor, or a related company in Florida. If the name, logo, design and/or slogan has been used in another
state or country, then you must also enter the month, day, and vear the name, logo. design and/or slogan was/were
used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior to registration.

(a) Date first used in other state or country, if applicable:

(b) Date first used in Florida: m! l{] J‘ O?)

PART 111

ENTER NAME. LOGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

1. Enter the name, a brief description of the logo or design, and/or the slogan you are registering. The c_lescri[tgtion
of the logo and/or design must be 25 words or less. ~List the exact name, slogan, and/or description of the
logo/design here; (NOTE: The name, logo, design and/or slogan listed in this section must match the exact name,
logo, design and/or slogan listed on your specimens or examples.) :

_the_ W;%,Qbum Eronomic. N Commoatey
’Dm)k@m{m% Q@Qg\)mro+ o L e (D) \Q@O@é
With. e Vond N \X\‘Dx«_o\@é

Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commeonly used by others. Commonly used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging this term is commonly used by
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms
and representations of cities, states or countries must be disclaimed (i.e., Miami, Orlando, Florida, the design of the
state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms readily associated
with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which rg:quire a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TQ USE THE TERM(S)" SLOMOMC._

(memon \i[\_.g AN K:wlg;?mwy Qg{ I&Slr:rgﬁg ». " APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must
submit three specimens FOR EACH CLASS listed in Part [ #2(d). The name, logo, design and/or slogan on the
specimens must be identical to the name, logo, design and/or slogan being registered. You may provide three
identical specimens or three different specimens. For each service mark class {classes 35-45), you may provide
three newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each trademark
class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of
bulky specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legible.

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

e
A Jﬂ?ﬂ@b’dl e, 2 - Cﬂm , being sworn, depose and say that I am the owner and the applicant
herein, or that I am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person
except a related company has registered this mark in this state or has the rvight 10 use such mark in Florida either in the identical form

thereof or in such near resemblance as to be likely, when applied to the goods or services of such other person to cause confusion, to

cause mistake or to deceive. [ make this affidavit and verification on my/the applicant's behalf. I further acknowledge that I have
read the application and kmow the contents thereof and that the fucts stated herein are true and corrvect.

P
- . =4
Qeeudire | Caepecte L oa .
Typed or printed name of applicant i o 1
B, N T
. ' it |
Conordey, 2% 2 L
pplicant's sigiature e o L
. (List name and title) ;_* o 7S 5t
Q ::"l "a
STATE OF =2 an
g &
COUNTY OF i

Onthis__ 9 3 dayof Seplembec  Jolp | Jacguiel L Corporntz
appeared before me, '

personally

[] whois perso'nally known to me midentity I proved on the basis of F/ 'IA‘VZ/K /m"cw-—‘f’
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5 (/ # Notary Public Signature
—
\/a(/y Sadler .
T Nofary's Printed Name
My Commission Expires: / "’2'& —/ (/

L\
N
.
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Hits
B
e

FILING FEE: $87.50 per class

Page 4 of 4




OUR MISSION

= To be ambassadors for Good Will

« To bring resource solutions relative to intervention and prevention for our target population

+ To empower people with principles of integrity and accountability, relationship-building techniques,
compassion for those suffering untold cruelty and an attitude of the tenacity of a pit bull

« To challenge the people of Good Will to strive for excellence in every aspect of their lives

OUR PURPOSE

The purpose of Lifesource Economic & Community Development Corporation is to give visible form to that
faith and fellowship peaple of good will exercise in developing resource solutions to assist those who are poor,
needy, indigent and disenfranchised. :

Our outreach component does not attempt to duplicate existing services of any existing organization; bul will
augment effective delivery of services to a given demographic target population within a given geographic area.

As a state of the art non traditional organization in Monticello, Florida we we are responding to the cry, which
cannot be heard by the audible ear; but by the sensitive inner ear of the spirit. Apathy and alienation among
economically disadvantaged poor people living in Monticello, Florida demands that people of good will take
continuous and progressive action with effective monitoring tools in place to combat the problems that continually
plague our communities.

Potent solutions that challenge people of good will to produce quantifiable results must be continually explored and

“revised. Metaphorically speaking, there are accidents waiting to happen among said target groups. Our state of the
art specialized services and learning corporation is responding in a positive manner to bring hope and tangible relief
to the people in our area.

Moved by compassion, the board of directors of Lifesource Economic & Community Development Corporation is
bringing hope to people who have been so victimized that they have lost hope. The Board has witnessed and
experienced the effects of false hope. Daily we view the large body of evidence of children, youth, the elderly and
socially liable individuals who have been used, abused and put out in the cold. Incest, debilitating diseases and
social conditions come in like a negative flood has left the poor extremely devastated. These situations make a
strong call to the people of good will to make tangible relief available to those without the means and survival skills
to make a livable wage in our modern society. A voice of hope, a voice of encouragement and a voice of deliverance
is Lifesource Economic & Community Development Corporation



