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.o ' COVER LETTER ’

TO: Registration Section
Division of Corporations

suBJECcT: © (and design)

{Mark to be registered)

The enclosed Trademark/Service Mark Application, specimens and fee(s) are submitted for filing.

Please return all correspondence concerning this matter to the following:

Loren Donald Pearson

(Name of Person)

Fleit Gibbons Gutman Bongini & Bianco, PL
(Firm/Company)

21355 E. Dixie Hwy, #115
{Address)

Miami, FL 33180

(City/State and Zip Code)

For further information concerning this matter, please call:

Loren Donald Pearson ar¢ 308 y 830-2600
(Name of Person) {Area Code & Daytime Telephone Number)
MAILING ADDRESS: STREET/COURIER ADDRESS:
Registration Section Registration Section
Division of Corporations Division of Carporations
P.O. Box 6327 Clifton Building
Tallahassee, FL 32314 2661 Executive Center Circle

Tallahassee, FL 32301

(NOTE: The information contained in this cover letter will be included in the permanent record and will be

available to the general public.)



APPLICATIONF OR THE REGISTRATION OF A TRADEMARK OR SERVICE MARK
v PURSUANT TO CHAPTER 495, FLORIDA STATUTES

.Ar_-fr"‘\ @

TO: Division of Corporations 'rrr’f,}, 2 N
Post Office Box 6327 T 2 =
Tallahassee, FL 32314 T o

7o o O
'f?“cl% ?.?"— O
PART I e,
2

B~ )
I. OWNER/APPLICANT: Enter the name and address of the individual or the business entity to Eié"ﬁ\stedfas the
owner of the Trademark and/or Service Mark on the records of the Florida Department of State.

(a) Owngr’s/App[icant'S name: Saglo DEVEIOPment COI‘pOI’atIOI‘I

(b) Owner’s/Applicant's business address: 701 SW 27th Avenue, Suite 701
Miami, FL 33135

City/State/Zip

If different, Owner’s/Applicant’s mailing address:

City/State/Zip

(¢) Owner’s/Applicant's telephone number: (_305 ) 704-3103

Check the appropriate box to indicate the Owner/Applicant is a(n):
O individual Corporation [(lJoint Venture [ Limited Liability Company
[J General Partnership [ Limited Partnership [(JUnion [ Other;

If the Owner/Applicant is a business entity, the business entjty must have an active ﬂ]inﬁ or registration on file with
the Florida Department of State. If the Owner/Applicant is not an inditvidual, enter the business entity’s Florida
registration/document number in #1, the _state or country under the laws of which the business entity is currently
formed, organized or incorporated under in #2, and the entity’s federal employer identification number (EIN) in #3.

(1) Florida registration/document number: K69797 /

(2) Domicile State or Country: FL
(3) Federal Employer Identification Number: 650110333

2. (a) SERVICE MARK: If the owner/applicant is using the name, logo, design and/or slo%( it being registered in
connection with a type of service, the mark is a service mark. If the mark is a service mark, the applicant/owner
must list the specific service(s) the mark is being used in connection with. For example: furniture moving services,
diaper services, house painting services, wholesale and retail sales of tractor equipment, etc. If the owner/applicant

is using the mark to identify services available in the market place, enter the specific service(s) being rendered here:
(Note: List only those services currently being rendered by the owner/applicant. Do not include future services.)

Real-estate development services,

namely, acquisition, renovation, and active management of shopping centers.
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2. (b)) TRADEMARK: If the owner/applicant is using the name, logo, design and/or slogan being registered in
connection with an actual product manufactured by the owner/applicant or on the owner/applicant’s behalf, the
mark is a trademark. If the mark is a trademark, the applicant/owner must list the specific product(s) the name,
logo, design and/or slogan is being used to identify. For example: ladies sportswear, cat food, barbecue grills, shoe

laces, etc.  If the owner/applicant is using the name, logo. design and/or slogan to

market place, enter the specific product(s) the name, logo, design and/or slogan is being used to identify:

identify goods available in the

(Note: List only those product(s) currently available. Do not include future products.}

2. (¢} HOW IS THE NAME, LOGO, DESIGN AND/OR SLOGAN CURRENTLY USED:

SERVICE MARKS: Ifthe name, logo, design and/or slogan are/is being used in connection with a type of service, you

must specify the form(s)/mean(s) of advertisement the applicant/owner is using to' a

dvertise the services to the general

public. For example: newspaper advertisements, business cards, brochures, flyers, pamphlets, menus, etc. If the mark
is being used in connection with a type of service, state how the name, logo, design and/or slogan are/is being used in

advertising here;

Website (www.saglo.com), signage at shopping centers, brochures for potentials clients.

TRADEMARKS: If the name, logo, design and/or slogan are/is being used to identify a product manufactured by or
fore the applicant/owner, you must specify how the mark is applied or affixed to the actual product or its packaging.

For example: a tag, label, imprinted or engraved on the actual product, etc. fthe ma

a specific product, state how the name. logo. design and/or slogan is applied or affi
packaging:

rk is being used in connection with
xed to the actual product(s) or the

2. (d) FEE(S) AND CLASS(ES): There are a total of 45 classes or categories in which all products or services must
be categorized. The Tee to register a mark is $87.50 per class. Make check payable to Florida Department of State.

List the class(es) which apply to the product(s) and/or service(s) listed in 2(a) and/or 2(b) above:

Class 37 Building, construction; repair; and installation services.
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PART 11

1. You must state the date the name, logo, design and/or slogan was first used in the state of Florida, and, if it was
used in another state or country, the date you first used the name, logo, design and/or slogan in the other state or

country. Enter the month, day. and year the name, logo, design and/or slogan was first used by the applicant/owner,

the predecessor, or a related company in Florida. If the name, logo, design and/or slogan has been used in another

state or country, then you must also enter the month, day, and year the name, logo, design and/or slogan was/were

used in another state or country, when applicable.

Note: The Florida Statutes require a mark to be in use prior fo registration.

(a) Date first used in other state or country, if applicable: 02/28/2007

(b) Date first used in Florida: 02/28/2007

PART II1

ENTER NAME, L.OGO, DESIGN AND/OR SLOGAN BEING REGISTERED:

I.  Enter the name, a brief description_of the logo or design, and/or the slogan you are registering. The description
of the logo and/or design must be 25 words or less. List the exact name, slogan, and/or description of the
logo/design here; (NOTE:  The name, logo, design and/or slogan listed in this section must match the exact name,
logo, design and/or slogan listed on your specimens or examples.)

S in a square logo over a colored background with the left and right sides of the S

cutoff by the edges of the square.

Provide the English translation of any and all terms listed #1 above, when applicable:

2. DISCLAIMER STATEMENT (if applicable):

Your mark may include a word or design that is commonly used by others. Commonty used terms or designs must
be disclaimed. When you disclaim a specific term or design, you are acknowledging: this term is commonly used b
others and that you do not claim the exclusive right to use the disclaimed term or design. All geographical terms
and representations of cities, states or countries must be disclaimed (i.e., Miami, Orlando, Florida, the design of the
state of Florida, the design of the United States of America, etc.). Corporate suffixes and terms readily associated
with the specific product(s) and/or(s) service being provided must also be disclaimed.

Enter all terms listed in #1 above which require a disclaimer in the space provided below:

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE THE TERM(S)"
" APART FROM THE MARK AS SHOWN.
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3. ATTACH OR INCLUDE THREE SPECIMENS OR EXAMPLES OF THE TRADEMARK OR SERVICE
MARK BEING REGISTERED

Chapter 495, F.S., requires you to submit three specimens (samples or examples) of the mark in use. You must
submit three specimens FOR EACH CLASS listed in Part | #2(d). The name, logo, design_and/or slogan on the
specimens must be identical to the name, logo, design and/or slogan being registered. You may provide three
identical specimens or three different specimens. For each service mark class (classes 35-45), you may provide
three newspaper advertisements, business cards, brochures, flyers, or any combination thereof. For each trademark
class (classes 1-34), you may provide three tags, labels, boxes, etc. or any combination thereof. Photographs of
bulky specimens are acceptable if the mark being registered and the good(s) or product(s) are clearly legible

SIGNATURE OF APPLICANT/OWNER AND NOTARIZATION:

I Jack Glottman

, being sworn, depose and say that I am the owner and the applicant
herein, or that [ am authorized to sign on behalf of the owner and applicant herein, and to the best of my knowledge no other person
except a related company has registered this mark in this state or has the vight to use such mark in Florida either in the identical form
thereof or in such near resemblance as 1o be likely, when applied to the goods or services of such other person to cause confusion, to

cause mistake or 1o deceive. | make this affidavit and verification on my/the applicant’s behalf. 1 further acknowledge that T have
read the application and know the contents thereof and that the facts stated herein are true and correct

Jack Glottmann Tescd

Typed ér printed name of applicant : —-
[
r~—

=
.~

"7 Applicant's signature AR

(List name and title) {;)::u;J

STATE OF Florida N

f'ﬂc:’i
COUNTY OF Miami-Dade

Fs e

)

rd— B

On this 3 day of , Z,Oﬁ), Jack Glottmann . personally
app;?béfbre me,

who is personally knowntome  [] whose identity | proved on the basis of

gl AW 0T 10 &0
g3anid

- e € \(
" Notary Public Signature
—Marielle de la Hoz

Notary's Printed Name

(Seal)

My Commission Expires:

? . x:”ﬂh ol Hoze of Flonda
Commission DD36;
FILING FEE: $87.50 per class %“ ol Expires 07/05/2010 o
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Username:

Password:

New User?
Forgot Password?

Latest News

Jan 10, 2008
InterAmerican Plaza
Acquisition

Nov 12, 2007
Construction Begins
on New Bank of
America at Elie’s Co

Horme: About Us Qur Capahlities Sagio Properties Saglo News

Contact Us

Saglo Development Corporation

Saglo Development Corporation {Saglo} 1s a Miami, FL - based privately-held commercial reai-estate
development business that specializes in the acarisition , renovation and active imanagement of its'
prime neighborhood and community shopping centers. Saglo is commuitted to the success of its retail
partners; and s committed to making its properties a destination of choice for all consumers,

We are proud supporters of Big Brothers Big Sisters of Greater Miami. For more information or to
narminate a volunteer seiect the hink below

b XS

Quick links Featured Property

Check Availability InterAmerican Plaza

To view a complete listing of available

retall space 1n one of our properties,
». Read More About This

Property

Acquisition Criteria

We're always interested (n new ownership
and partnership opportunities,

Home | About Us | Capabilities | Saglo Centers | Contact Us
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Username:

Password;

New User?
Forgor Password?

Latest News

Jan 10, 2008
InterAmerican Plaza
Acquisition

Nov 12, 2007
Construction Begins
on New Bank of
America at Elie's Co

Home About Us Our Capahilities Saglo Properties Saglo News

Contact Us

Property Management

As owner-operator of our portfolio of shopping centers, we have a vested interest in the success of our
retall partners, which is why we work hard to understand their business geals and ohjectives hefore
structuring an agreerment to help ensure mutual success.

First class customer service standards at our centers are guaranteed since all of our retail partner’s deal
directly with our experenced team of professionals - not a thord parly mapagement company
representative with limited decision-making authority,

We are proactive, flexible and accountahle and by customizing the services we provide 1o our partners

based on individual and/or collective needs, it's no surprise that over 70% of our current tenants have
been with us for over five years.

Home | About Us | Capabilities | Saglo Centers | Contact Us



